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incorporated Practitioners in Advertising 


‘End-product of 
advertising is 


development’ 


The end-product of the adver- 
tising machine was development, 
Donald Atkins, a director of 
Mather & Crowther Ltd., told 
the record number of 840 dele- 
gates at the annual conference of 
the Electrical Development Asso- 
ciation in London yesterday 
(Wednesday). 

The conference opened at 
Caxton Hall, Westminster, on 
Tuesday and will close with a 
luncheon at the Connaught 
Rooms to-morrow. 

Mr. Atkins was reading a 
paper on “Publicity,” in which he 
dealt with all aspects of the sub- 
ject, with emphasis on its applica- 
tion to electricity 

He said that 
“advertising” 


“publicity” and 
in common usage 
were often confused, but in 
general they mean the same. 
Advertising was probably the 
better word to describe the 
activities of an industry on which 
manufacturers and others spent 
nearly £200 million in 1954. 

“But the electricity supply 
industry has its publicity com- 
mittees and its publicity officers, 
and so that is the description used 
in this paper,” he said. 

“EDA is, itself, of course, 
mainly a publicity organisation, 
for development is the end-pro- 
duct of the advertising machine, 
and EDA has for many years con- 
ducted national advertising cam- 
paigns to promote electricity. 

“So whatever the word—pub- 
licity, advertising, development or 
promotion—it is generally agreed 
that electricity needs it, and per- 
haps never more than to-day.” 

Just as the planning of where 
advertising money was to be spent 
must be a planned operation, so, 
too, must the preparation of what 
the advertisement was going to 
say and show, he said. 
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To The Editor .. 


Softly, softly 
catchee 
consumer! 


Sir,— How can advertising 
grow from a big to a great pro- 
fession until the agencies appre 
ciate their responsibilities to the 
public they woo ? 

Most of them go to absurd 
extremes in fighting one another 
for the consumer's eye, and 
s-s-s-h—not too much of his 
reason, giving scant or no thought 
to his body, mind and spirit. 
He’s left like someone at Wimble- 
don, eyes and ears straining, head 
this way and that, until he’s 
exhausted—unable to follow the 
game—incapable of absorbing 
the message, and it’s become 
nothing but a big blurbing cliché 

-meaningless ! 

[This is common to most 
modern advertising, but it is 
especially obvious with the soap 
firms. These merchants, through 
agencies with years of experience 
in such matters, have gone as far 
as the mind can follow (or just 
beyond 7), in screaming their 
goods in the “superlativest” 
inanities. And the agencies have 
just themselves to blame for now 
being up against a barrier of their 
own creation. 

I venture to suggest that the 
present state of things leaves a 
splendid opportunity open for a 
copywriter to “slip through” by 
use of a quiet, confident common- 
sense bit of copy instead of all 
this bla... bla... bla. 

The louder the others shout 
and show their goods, the easier 
his job and more attractive his 
copy by comparison, for, 
astonishing as it may seem to 
some agencies, our good women- 
folk have more than a fair share 
of common sense and ability to 
reason 

Esmé BIDLaKe. 
Chilston Road, 
Tunbridge Wells. 


The biggest ? 
Not quite 


Smr,—Our friends Carltograph 
in their advertisement (April 14) 
query whether the photo blow- 
up reproduced there was the 
“world’s largest photograph.” 

I'm afraid it wasn't; Autotype 
have produced several even 
larger. 

Two of them in particular 


bob 


Ste@anod 


Bee @ 


come to my mind, of which 1] 
have photographs one 224 
ft. by 24 ft.. the other 100 ft. by 
50 ft.: and there was that smaller 
one, a mere 45 ft. by 45 ft., 
which was made from a Leica 
negative 
Specialised work of this kind 
speaks well, not only of Carlto- 
graph and Autotype, but also of 
the sensitive materials, etc., at 
our disposal to-day. 
K. Rouse, 
Director 
Autotype Co., Ltd., 
West Ealing, W.13 


Open house for 


* 

print reps 
Sm,—Joe Harris (March 31) 
and L. Davis (April 14) make 
interesting reading As print 
buyer for my company I try to 
keep “open house” for all repre- 
sentatives, although, of course, 
there are occasions when pressure 
of work makes this impossible. 


THIS WEEK 
The “don'ts” of election adver- 
tising—page 172. 


NEXT WEEK 
Photograph of the Month. 


I certainly would never adopt 
the “perfectly satisfied, wouldn't 
think of changing” attitude, and 
as proof of this | would say that 
at least 50 per cent of the printers 
who produce work for us obtained 
their first order within the past 
three years. 

Once a representative has con- 
vinced me that he knows his job 
and that his firm can print what 
we need at economical! rates, then 
enquiries will follow. 

W. G. Mason. 
British Oxygen Co., Ltd., 
London, S.W.1. 


Print buyers 


do experiment 


Str,—Had L. Davis stopped 
his letter at the end of the second 
paragraph it would have been a 
humorous and friendly riposte 
He carried on, however, with a 
further two paragraphs which 
contained peculiarly mixed 
opinions 

In the first place the average 
print buyer sees many representa- 
tives a day every day varying 
from probably five to 15. Is he 
to be considered apathetic and 
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Incorporated Practitioners in Advertising 


guilty of advertising treason 
unless he continually changes his 
printers ? 

In the second place, I'm pre- 
pared to gamble that the Mvon- 
fleet Press has been built up on 
a steady and reliable clientele and 
not haphazard and inconsistent 


third place isn't it 
obvious that print buyers have 
been able to choose their regular 
printers only by “their willingness 
to test the merit of newcomers,” 
to quote Mr. Davies’ words ? 
To sum up, evidence shows 
that print buyers do change their 
printers in the same way that 
Mrs. A changes from Surf to 
Tide. 
I. Kien. 
Boundary Road, 
London, N.W8. 


Export advice 


Export markets to-day 
won in the factories of Great 
Britain, W. W. Syrett, export 
sales manager of E. K. Cole, Ltd., 
told the British Sales Promotion 
Association recently 

Emphasising the value of 
styling, he said it was important 
to keep in touch—through per- 
sonal visits, or by means of 
reports, and the study of peri- 
with changing trends 


are 


odicals 
overseas. 

In the ensuing discussion 
reference was made to the need 
to finance a scheme for training 
in industrial design. 


Publicity inquiry 

Publicity and publishing activi- 
ties of four Irish government de- 
partments, finance, posts and 
telegraphs, industry and com- 
merce, and external affairs, are 
being examined by a special com- 
mittee of the government to 
eliminate overlapping and dis- 
cover whether these activities, or 
some of them, might properly be 
assigned to the State-sponsored 
Irish News Agency. 
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One of the most effective publications available to-day 


for influencing sales to the women’s mass market. 


Womans own 
2,247,716 


AUDITED NET SALE (JULY-DEC 1954) 


STUART MANDER, ADVERTISEMENT DIRECTOR, GEORGE NEWNES LTD., TOWER HOUSE, SOUTHAMPTON ST., LONDON, W.C.2. TEMPLE BAR 4953 40 LINES) 
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IMPACT... 


AT THE ‘POINT-OF- SALE 
DEMANDS DISPLAY. SCREEN 
PRINT AND EXHIBITION BY 


|PRIESTLEYS 


& BUCKINGHAM STREET, LONDON WC? -TEL TRA 427) 


IPA, IPR PROTEST TO BBC 


Programme on advertising 


Dunbar has Layton post 


G. H. Dunbar becomes 


Newspaper Society has— 
‘Best possible’ 
relations with 
Labour Ministry 


was in ‘bad taste’ says 


Col. Wilkinson 


HE BBC programme “The New Ballyhoo” 


$" managing direct 


mC. & E. Layton Ltd. next 
Monday in succession to 


of 


w 


Z 


outcry among advertisers and agents. 


The president of the Institute 


Advertising, Lt.-Col. Alan M. Wilkins 
a strongly-worded protest to the director-general 
of the BBC, Sir lan Jacob, deplorin 


taste” of the programme. 
“The New Ballyhoo’ 
London and West 
8.30 p.m 

Eric Williams (Foote, Cone & 
Belding, Ltd.), as honorary press 
fficer of the Institute of Public 
Relations, has also written to the 
BBC on behalf of the IPR, pro- 
testing at a statement by one of 
he characters in the programme 
that he was “a public relations 
consultant—an advertising man, 
f you like.” 
Mr. Williams pointed out that 
IPR had clearly de fined the 
ifference public rela 


advertising 


Home Services, 


the 
between 
ns and and also 
expressed the Institute s dismay 
that no official advertising hodies 
been consulted Dy the 
uthors of the programme 

In his letter to Sir lan Jacob. 
Col. Wilkinson commented 
n the fact that the programme 
was announced on Friday morn 
ng as an “examination” of ad 
ertising 

“The New Ballyhoo™ was de- 
ribed to ADVERTISER'S WEEKLY 


also 


a BBC spokesman on Friday 
morning as a “satire” on adver- 
tising, but neither in the Radio 


Times nor in the announcements 
before and after the programme 


was the word “satire” used 

The Radio Times described it 
is a “dramatised investigation 
nto the part that advertising 
plays in our lives.” 

Co Wilkinson suggested in 
his letter that the BBC should in 
future consult the official adver- 

sing organisations before em 


barking on 
idvertising 
@ Continued on page 160 


a programme on 


broadcast on Friday evening has caused an 


was transmitted 


Howard Riddell, whose 

resignation from that 

> ~~ position was announced 

last week. The Layton 

of Practitioners in —_ board will comprise: E. 


. has sent 


the “bad 


B» 


BBC's 
unt 


the 
p.m 


at 


Noel Layton (chairman), 
Mr. Dunbar (managing 
director), and Mr. Riddell 
and W. H. White (direc- 
tors). 


(See Mainly Personal, 
page 210) 


Sir Walter Monckton, Ministe 
of Labour and. National Sery 
speaking at the Newspa 
Society dinner at the Dorche f 
on Tuesday, said that re 
between the Ministry's rr ‘ 
and local offices and the § 
members “could not 

He was grateful to th " 
papers for their hel; 
Ministry's work 

Sir Walter was thanked V 
Geoffrey Smith (fy: } 
nal), the retiring presid " 


described him as the 
conciliators 


Welcoming the presence at the 


dinner of officials of 1 trad 
, . ol. unions concerned in the | t 
AA coaches to take strike-bound Syren ys 8 
e say I vastly prefe r 
delegates to Brighton faces across this 
than across the usua ‘ 
Registrations are still being received by the Advertising Association onc.’ 
for the: Conference at Brighton next week-end. lo date over Both the unions and 
1,100 revistrations have already been received. Society hoped that 
In a nnouncement this week special motor coaches wil! leave would not develop t« 
the AA emphasise that whether London on Thursday, May §, al when Sir Walter would 
there 1 railway strike or not 4 p.m. for Brighton. Tt will be called in professiona 
next week, the Conference will depart from the Victoria Em- Mr. Smith added If there 
defin go on bankment one thing the national newspay; 
In v of the threatened rail Delegates have been asked to stoppage has shown u 6 tha 
strike t Advertising Association notify the AA by to-day (Thurs neither the Government the 
has sent a letter to every regis dav) of the number of seats thev TUC nor the newspapers them 
tered delegate giving details of will require and to forward with selves suffer kindly dictation b 
the sf il transport arrange their application the fare, 12s. 6d an irresponsible though powerlul 
ments which have been made by Arrangements are also being minority 
the Association to ensure that made to get delegates back to A tribute to Mr. Smith wa 
there shall be no interference London after the Conference paid by Malcolm Graham 
with the plans of the Confer Coaches will. if necessarv. leave (Express and Star, Wolverhamy 
ence ton) 
Delegates have been told tha! @ Continued on page 161 @ See Stop Press 
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Before and atter 
The photog praphn ~ 
pl of J Haughir 
gate 


frequentiy ‘ 
The contractors were Harri 
sons Signs Ltd., of York. 


impr 


them 


@ Continued from page 159 


IPA protest to 


The time has come, he said, for 
a tactual documentary about ad- 
vertising, prepared by the BBC in 
collaboration with the advertising 
bodies. 

he producer of the 
gramme, Leonard Cottrell, was 
stated to be abroad at the time 
of the broadcast, which was a 
BBC recording 

The “heroine” of the pro 
gramme was a sociologist. In the 
course of the programme she 
described advertising to a 
huckster and to an advertising 
consultant as “a disruptive social 
influence, and a symptom of a 
disrupted society.” 

She told the consultant that he 
was a “sinister influence upon 
society” with his “massive, 
pseudo-scientific advertising in- 
industry.” 

Her claims against advertising 
were that it created wildly extra- 
vagant desires and insisted that 
every trivial luxury is a necessity. 

The advertising consultant 
whose voice was very restrained 
and urbane—was allowed to say 
very little at first in defence of 
advertising, apart from the occa- 
sional ineffectual “Oh, really, 
madam! You ge too far!” “Oh, 
come! I can't be such an ogre as 
all that!” 


pro 


Ad space is 
doubled in 
first year 


Stuart Mander, advertisement 
director of George Newnes Ltd., 
has sent to advertisers and agents 
throughout the country a folder 

ntaining the May issue of Prac- 

Motorist and Motor Cyclist 
which the journal celebrates 
first anniversary. 

e of the most remarkable 
iccessés in post-war publishing 
aimed for the monthly. It 
2unched a year ago with an 
print order of 
s and reached an audited net 
of 254,050 for the period 

to December, 1954 

In the first issue advertisement 
space totalled 22 pages ; the May 
se has 44, and includes the 

incements of leading firms 

motor-car and associated 
stries. 

[o celebrate the anniversary, a 

24-page booklet, fully illustrated, 

ntitled “The Beginners’ Guide to 

e Car and Motor Cycle” has 

ncluded in the May issue as 
a supplement. 


Fibres on show 


Coinciding with the BIF, 
British Man-made Fibres Federa- 


tion is holding an exhibition of 
head- 

138 
The exhibition 
Tuesday, 


textiles at its London 

quarters, Hamilton House, 
Piccadilly, W.1. 
“ run from the 
May 3, to Friday, May 13. 


BBC: programme 


Interspersed among the trio’s 


nversations were mock-com- 
ercials—a great number read by 
nouncers with American 
iccents When the consultant 
was allowed to explain that an 
advertising campaign was pre- 
pared “with meticulous care,” he 
assisted by an American 
colleague. 
Market research and motiva- 
tlon research were briefly ex- 
ained by the consultant, and he 
summed up the function of adver- 
tising men to-day as follows 
We can join the planners of 
the new world. Its a_ real 
challenge and we realise that if 


was 


Sam Cotton sets 


Sam Cotton has resigned from 
Sidney-Barton Ltd., and from his 
directorship of Jessica H. Maxted 
Ltd.. to form his own company 
of public relations consultants. 
He joined Sidney-Barton Ltd. 
just over two years ago, after 
having resigned from the post of 
chief press officer at the Ministry 
of Supply, where he had been 
since demobilisation from the 
army in 1946. 


The new company, Howard S. 
Cotton Ltd., begin business 


100,000 


the 


Nearly 200 at 
IPR conference 


Nearly 200 delegates have 
registered for the Institute of 
Public Relations annual 
week-end conference at Bath, 
which opens to-morrow (Fri- 
day) afternoon. 

This compares ith 
delegates last year. 

The IPR state tha 
pected that = repr 
from USA, Canads France, 
Belgium, Holland. ‘ orway, 
Germany, Italy, Switzerland, 
Finland, Australia, «cd India 
will attend the confe: nce. 


130 


it is ex- 
ntatives 


Exhibition of 


. 
rail posters 
Sir Reginald Wils c 
of the Eastern area rc of the 
British Transport (© ‘mmission, 
will open an exhibit f railway 
poster art at the sher Art 
Gallery, Lincoln, at .m. on 
Saturday. Some 4 rs have 
been assembled Eastern 
region of British Ra Both 
artists’ originals a: its will 
appear in the ext includ- 
ing examples of c yporary 

and early posters 
Exhibits show the vethods 
of printing colour b ur, sO 
that production can b llowed. 
The exhibition wil! pen to 
the public from Sat y until 

Saturday, May 14 


iirman 


in ‘bad taste’ 


we are to reach our eval 
must be a careful psych 


; 


there 
logical 
guidance of the masses nd new 
techniques like motivation § re- 
search can often be applied with 
very good effect.” 

After vigorous pri 
sociologist ended with 
She said that there wa 
could do to fight advert 
laws and regulations wer 
solution. The activities 
tising would have to be curbed by 
“true social control—exercised by 
responsible individuals ». ho know 
what's going on around them and 
are not prepared to stand idly by 
and leave things to others.” 


up new PR firm 


on Monday with accounts 
Electrix Ltd. domestic 
appliance manufacturers ; 
Newbery & Co., Ltd, 
engine manufacturers; Sterling 
Engineering Co., Ltd.. manufac- 
turers of the Sterling sub-machine 
gun, and for British Organisers 
Ltd., organisers of the School- 
boys’ Own Exhibition and the 
Photo Fair. 

His offices will 
Rochester Row, 
S.W.1. 


for 
electric 
Russell 

diesel 


be at 88-92 
Westminster, 


AprRIL 28, 1955 


FULL PAGE 
ADS FOR 
AGENCY 


Brian D. O’Kennedy, managing 
director of O’Kennedy-Brindley 
Ltd., told the company’s staff 
dinner in the Gresham Hotel 
Dublin, last week that they had 
had another record year, and that 
since they moved into their new 
premises much additional business 
had been added “Everything 
points to the present year con 
tinuing the upward trend which 
has marked our business almost 
since its inception,” he said. 

O’Kennedy-Brindley, he 
had many “firsts” 
and on that day—by taking full 
page advertisements in every 
morning newspaper published in 
the State—they had not only 
achieved a record for this country 
but almost certainly for any coun 
try in the world, he claimed 
They had demonstrated “unmis- 
takably” their faith in advertising 

Bonuses were distributed to all 
members of the staff. 

The full-page advertisements 
explained the agency message, 
and carried photographs and brief 
biographies of the principal 
executive members of the firm. 


said, 
to their credit, 


This Ever Ready Co. (CB) Ltd 
display stand was seen at the Radio 
and Electronic Components Manu- 
facturers’ Federation exhibition held 
at Grosvenor House recently. Ever 
Ready batteries for all electronic 
purposes were on show. 


The De La Rue stand at the 1955 

Radio and Electronic Components 

Manufacturers’ Exhibition featured 

Delaron Laminated Plastic. The 

stand was designed by Charles 

Munro and constructed by A. S. 
Worth & Co. 
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Bigger papers—but still not enough space 
for all the ads 


DEMAND EXCEEDS SUPPLY, SAY 
NATIONALS’ AD DIRECTORS 


Oversize national newspapers will almost certainly remain 
until the end of the present newsprin‘ rationing period—on 
Sunday, May 29. Leading advertisement directors and man- 
agers report difficulty in accommodating both the advertising 
that was held over during the strike sod the new advertising 


that is now coming along. 


The demand for advertising in 
our newspapers considerably 
ceeds the space available,” 
tes C. W. V. Truefitt (Asso- 
ted Newspapers Ltd.). “We 
doing our best to keep a fair 
ince between the space already 
*%ked and the advertising for 
v lines that are coming on to 
market. Fortunately, we are 
eeting with splendid good-will 
ym all concerned.” 
Other 
Ows 
Leslie W. Needham (Beaver- 
%k Newspapers Ltd.): “We 
not able to take up all the 
klog, but we are doing our 
So far as we are concerned 
cannot meet all the demand 
yr space. We shall continue with 
geer papers throughout the 
sent rationing period—unless, 
f course, a railway strike or the 
eral Election does something 
prevent this.” 
E. H. Hull (Daily Herald, 
ple, and Sporting Life): “We 
nnot, of course, find space for 
the arrears, but generally 
aking we are making up a 
d deal of leeway.” 
Alan Webber (Star): “We are 
ng pretty well in taking up 
hack advertising, but, of course, 
won't be 100 per cent. There 


comments are as 


PAGING OF THE 


This table shows the paging of the London national dailies, 
Sundays and evenings since publication was resumed last 
Thursday morning 


Thurs. Friday 


e Times 24 24 
y Telegraph 16 12 

ws Chronicle 12 

v Herald 10 

ly Express ‘ 12 

ly Mail 10 

y Mirror 20 20 

y Saetch 16 24 
inancial Times 16 16 
ning News 10 10 
16 20 

16 20 


Batche 


Sat 


lé 
ial 

16 

16 


indication that the paper 
ain larger until at least 
of the current rationing 


tratton (Sunday Times): 
1is Sunday we are accept- 
triples for the first time 
Coronation period. We 
running 16 pages all 
May and if the rationing 
is extended, probably 
June as well.” 
Serridge (Observer): “We 
ing away many more 
of advertising and shall 
ing with larger papers.” 
emory (News Chronicle): 
ill not be able to find 
x the back advertising 
uld appear this month, 
shall do our best in May 
imodate as much as pos- 
what is left over. We 
slish 10-page papers and 
i] 12°s throughout May.” 
mber of papers have 
full page advertisements 
zg the Financial Times and 
nes for Associated Elec- 
ndustries; the Evening 
9 Austin Reed on Mon- 
d the Daily Mail for 
Shaving Cream and the 
News for Bird's Custard 
yn Tuesday. The Sunday 
carried a full page for 
rs 


LONDON PAPERS 


} 
Monday Tuesday| Wed. 


24 24 24 
12 16 14 
12 12 12 
12 12 i2 
12 12 12 
12 12 12 
20 16 16 
20 24 16 
16 16 16 
12 12 12 
24 24 24 
24 24 24 


the Sunday Express had 16 pages, Sunday Pictorial 24, 


27 


»ple 12, Observer 16, Sunday 


Empire News 16, and Sunday Chronicle 16 


32, Sunday Dispatch 16 


Times 


16, Reynolds 


News of the World 12, 
News 16, 


industry. 


Advertising To-day 
and To-morrow 


Next Thursday's issue of ADVERTISER’S WEEKLY will be 
a special Eve-of-Conference number. 

Feature of this number will be a two-part symposium. Part 
One will be a lighthearted history of advertising written by 
“Contact,” who has interviewed many notable people in the 


Part Two consists of eight articles on the future of advertising 
written by men eminent in their own spheres. 


LIST OF DELEGATES 


ADVERTISER'S WEEKLY will present to every delegate a 
brochure containing the official AA List of Delegates, with the 
names of their firms and their Brighton address. 

Extra copies of this list will be obtainable at the AA Informa 
tion Desk at the Metropole Hotel. 


STRIKE HITS 
SALES 


“The absence of natior 
papers has been a serious 
to British manufacturer 
Colonel Maurice W. Bat 
Sheffield last Friday 

The strike, he empha 
sised that the newspaper still 
remained the greatest eans of 
making known new about 
affairs, people and new products. 

His company, lik many 
other makers of food products, 
was dependent on spaper 
advertising to maintair emand 
The extent of the k 1 sales 
could not be measured. but as 
president of the United mmer- 
cial Travellers’ Association, re 
presenting 35,000 salesmen, he 
knew how much “the man on the 


news 
blow 

said 
velor in 


said 


Price increases 


No decision has yet been made 
to raise the prices of national 
daily and Sunday newspapers. 
following on the evening papers’ 
price increase to 2d. last Friday, 
it is understood. 

General opinion among news- 
paper men, both editorial and ad- 
vertisement, however, is that the 
increase is inevitable and “merely 
a question of time.” 


road missed the advertising which 
paved the way for him and 
opened the doors.” 

“I would like,” he said, “to pay 
a tribute to the very valuable and 
well-run provincial press which 
has continued to play its part 
extremely well, but the fact 
remains that in greater London, 
where the population is greatest, 
there was no coverage.” 

When a meeting of the London 
and South Eastern Furniture 
Manufacturers’ Association dis- 
cussed a trade recession their 
president, H. Stanley Wharton, 
said absence of advertising, 
because of the newspaper strike, 
had been a contributory factor. 


@ Continued from page 189 


AA plan fo 


transport 


for London on the aft 
Sunday, May 8& 

In view of the thre 
many delegates 
notified the AA tt 
travelling to Br 
that they have 
ments to take wit 
friends as possibl« 
urged delegates t\ 
of these arranger 
ble. 

Unfortunately 
has not been poss 
special coaches { 
vinces, but delegat 
side London will t 
from the Emban} 
AA's coaches if the 
London 


International lair 


at Brighton 


Brighton will be the f t 
an International Pau this 
autumn International TOS 
are expected to take part, in 
addition to local and 
organisations. The Fair will be 
outdoors under the wooded 
slopes of Patcham Place by the 
London road. It will last a fort 
night from Saturday, September 
17 and will be a combination of 
a public and a trade fair 


national 


Towns advertise 


each other 

Whitby (Yorks) and Crieff 
(Perthshire) are to advertise each 
other. Following a suggestion 
from the. Merchants and Hotel 
Keepers’ Association at Crieff 
which was accepted by Whitby 
Hotel and Boarding House- 
keepers’ Association, both towns 
will hold competitions with holli- 
days in the other town as prizes 
The object is to publicise Whitby 
as a seaside resort and Crieff asa 
Highland spa The two towns 
have exchanged publicity matter 
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Bristol 


Agencies will 


justify their 
TV status 


Excitement, showmanship 
humour must be the 
the make up of TV 
Godtrey Howard, head of Foot 
& Belding Lid. radio and 

group, told the Bristol and 
Publicity Club 
must always be remem- 
red,” he said, “that TV is first 
foremost, an entertainment 
medium 

He was fully convinced 
advertising agencies would 
than justify themselves in the new 
field Ihe production of TV 
commercials was too complicated 
for the advertiser to embark 
without the expert 
which the agencies 
pre vide 

In reply to a question he said 
that a cinema commercial “would 
be adequate” if shown on TV 
But, it would not be so effective 


and 
ciements in 


commercials 


{ one 


that 


more 


guid 


INCE could 


one specially written and pro- 
luced for the medium. He said 
IV was intimate and direct and 
that was where it parted company 
with the cinema. Talking straight 
out of the screen could be good 
['V technique, but the same thing 
in the cimema_ could 
audience embarrassment 

To a questioner 
TV commercials 
be on film and not “live,” Mr 
Howard said too many thing 
could go wrong At the cru 
moment a player might get 
fused with similar names 
quote the wrong product,” he said 

To demonstrate the different 
techniques that can be used Mr: 
Howard showed three 
cials—one produced by 
Cone & Belding Ltd. for Rhein 
gold beer, another made in 
Chicago for Johnson's Carnu,. and 
a third demonstrating the 
motion commercial 


cause 


who asked 
should ilways 


comme 


Foote 


Stor 


Members of the Publicity Club of 
CDC at dinner during their 
dbove (1. to r.) are W. R. Balch 
Bound; the Mayor of Che 
president of the Publicity 
Mayoress; and W. Geoffrey 


meeting 


fenhan 
lub of the 
Smith 


the annual banquet of 
Pe Bs 
Percy Millis, 
Birmingham 
‘Birmingham TV 
first class’ 


Sir Kenneth Clark, chairman of 
the Independent Television Autho- 
rity, said that commercial television 
programmes prepared for the Bir- 
mingham area were “first class” 
when he addressed the annual ban 
quet of the Birmingham Publicity 
Association. 

He commented that th 

nes would surprise the 

commercial TV 

ted at the end of the y 
programmes covered a very wid 
varicty, he said, and some of tt 
outside programmes, he expected 
would be far in advance of any 
hing seen or even anticipated 

Sir Kenneth concluded by saying 
that there was not much chance of 
1 Birmingham station operating 
until the end of the ye ar 

Other speakers 

Chamberlain 
ngham Publicity 
ieputy mayor of 
G. H. W. Griffitt 
and W. H. King, chairman 
he BPA. 
Leeds 


irchitect a ppea Is 
Addressing a luncheon me« 
Publicity Club of Leeds 

A. H. Livett, Leeds city 

ippealed to shopkeep 

colour to their display 

llace Diggle handed overt 

awards in the Na 

lle Arts Bureau Sewing 

dow display competition 


wolds joined delegates 
Hotel Majestic, Che 
inford, CDC chairma 
W. Mann; R. H 
ts Mrs. A.W Mann 


the Newspaper 


Birmingham 
»ciation's 
layson, BPE vice 


Chamberlain, the Ass¢ 
and E. M. ¢ 


Publici 


president 


"Berks and Bucks 


Ad groundwork 


recalled 


nted 


prec det 


Glasgow 


TY versus ¢ inema 


Whil i< dn ng ‘Vision 


resourceful 


take TV 


iding the 


Fleet Street 
Column Club 


New NABS ste ‘ward 
The dir 
Column ( 
Fish, public ft 
Telegraph, as stev 
1955 


ApRiL 28, 
Golf 
Spring meeting 


of IPA Cirele 


ting of the IPA 
I as held in pert 

yn “Weds « sday of last weet 
Ashridge Golf Club. It w 
ended by 24 members. The cha 
Alan M. Wilkins: 


Lec mar rd 


for the 


Hill Challe 
agency pair retur: 
combined net scx 
round played und 
s won by G. P. Jacks 
K. Sawtell, of G. Stre 

and -~ James Stror 
the best gross score 
nd by idieen, membe 

members, went 


lowest 


prize for the best n 
was won by A. S. C. Rober 
teymer), and the second priz 

Hobson (Colmar 
td.) 
hidden-hole prize for playe 
ndicap of 18 to 21 was w 
B. Edwards (Willings Pri 
I td ) 


D White (White 
R. Samuel (Cavendis! 
Napper (Napper, Stin 
and A 
woode) and R. 
Turner & Vincent) 
red a net score of 3 dow: 
The irst prize was awarded to th 
who returned the best scor 
last six holes, W G. Barne 
D. White. The second priz 
split between the two othe 


(Dud 


t yers 


iZes were distributed by th 
captain, P. Bake 
the prizes for 
tiions were given 
Thompson Co 
ote, Cone & Belding Ltd 


results 


golfers entered for th 
a —* mee 


Poppinjays’ 
Thirty-eight 
Society of 


Helen O'P. ’ppins Tr phy (meda 
G. Ward Gough nner-up Frank 
Gould Best gross score, Arnold 
nth 20 handicap and 


one of 
r of the 
umen “Cup for the 
andicap 18 or over: G. W 

jreensomes v. bogey + Ww 
and C. W. Hibbitt; runners 
Vingoe and Ww. Chassell 
Tony Harris and R. Mulally 
rman Young and Ronald 
Lic 
were given by Mrs. Heler 
of Poppins, W. L. Mayston, 
Jackson and Ronald Jones. 


Brooks, 
George 


Friday. April 29 
IPR nnua wet ference 

Batt 
Monday, 


AR 


May 


Tuesday. May 
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SELFSERVICE DEVELOPMENT ASSOCIA 


Thursday. May § 


meeting 
Portmar 
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i handicap 
034 — ° stion are ind H. | 
Lady Clark, Sir & Co., | 
y presiaer Tr »phy i 
ae i medal r 
=% RY and asso 
aan —s 
hooky oes 
ee Po a j 
was 
oe Prer 
si a Tt 
The Berks & Bucl ‘ublicity of | 
‘ hel Re »y K 
Association held inc n meeting 4 
¢ +h < " Servic 
F a 1 Crown Ho i when In 
S Humphrey F. Ct ublicity sls 
g manager of Horlicks | idressed PY 
ae rs a large gathering of rs and 
id amie 2 ; guests on “Commercia vision.” , 
ey i ey | 3 Mr. Ct ui s ch i of the 
a uv. ; radio and levisior mittee of 
AE Beer ieg PRES oe i Seabee ISBA and sO ‘ ”f the 
- ie Fi idvert ng Iv ry f tice ot 
> the ITA. He called « various 
hale ways in which tl j ng pro- 
fession had beer f d for th : 
last two years with th eParatory 
7a work for the s ng . wnat 
a peel 
; ot _ “ pa 
- a Th 
ae, _ Golf 
i (Had 
’ . + the J 
7 es fd | 
- was nsit f closing 
er thousands of cinemas \merica, 
aan George Singleton, a Glasgow cinema Pe 
a — propr ld the G row Pub- 
7 licity Club that he d ’ think 
: the sar Ivers flec would be 
* t felt in Britain 
: R H expr asthe »p that 
- EEE cinema mar would 
a ir r « nas In 
sport and news repo TV had 
r the cinema h%* 2 I eV T ™ he " { 
L 1 said ge 
o ~ But it was qu npossible, he sul _ 
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: entertainmer n the future ar 
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MANY ITA 
STATIONS 


—BUT FEW 
OWNERS 


The decision of the Indepen- 
dent Television Authority in 
favour of a commercial TV 
system that will result in perhaps 
40 or 50 mutually independent 
stations is the most important it 
will ever have taken, says Sir 
Robert Fraser, the ITA’s direc- 
tor-general. 

Talking to the American 
Chamber of Commerce in 
London last week, he said that 
virtually the whole population of 
the UK could be reached by 14 
vr 15 stations. A problem that 
would inevitably arise will be 
whether to open a first station in 
a new area, or a second com- 
petitive station in the big centres 
of population. “As TV develops, 
what will be the pattern of own- 
ership and control?”, said Sir 
Robert. At present, no company 
in the USA could own more than 
five stations—a figure which he 
believed they were considering 
raising to seven 

“With some 450 to 500 stations, 
here indeed is independence and 
variety,” he said, and expressed 
the hope that, within this coun- 


try’s more severe geographical 
limits, we would evolve a similar 
pattern 

Criticising the American spon- 
sorship system, Sir Robert said 
that it was not good enough or 
dignified enough that TV pro- 


umes should be an “inconse- 
quent derivative” of an unrelated 
succession of advertising deci- 
sions 

He added: “It is simply not the 
way to secure the best social use 
of the medium, a point of view 
first emphatically stated in this 
country by our own advertisers 
and agents, it is interesting to 
recall.” 

The ITA, “a strange body with- 
yut parallel in the USA or, 
r as I know, anywhere else,” 
had, he said, three main tasks 
the selection of the programme 
companies; the owning and 
operating, as a public corpora- 
t of all the transmitting 
stations; and the responsibility 
of operating a complicated and 
comprehensive Act of Parlia- 
ment which laid down the rules 
about the programmes to be pre- 


will 
commercial TV adve 


picture introduce 


Kemsley-Winnick 
‘No comment’ on 
new report 


A khemsley House spokes- 
man would not comment this 
week on a report that Lord 
Kemsicy had decided not to 
reduce his interests in the 
Kems!cy-Winnick programme 
contrecting group, but he 
would not deny that Lord 
Kems cy might become chair- 
man of the group, with his 
son, the Hon. Neville Berry, 
as manager. 

The position regarding the 
Kems.cy-Winnick group has 


been “very fluid” for some 
weeks, and it was rumoured 
that | ord Kemsley had de- 


cided to reduce his interests. 

It is expected that the pro- 
gramne company will issue a 
statement shortly giving the 
fina! composition of the 
group. 


‘Yes’ to ITA’s 


mast sites 


Lichtield Rural Council. after 
deferring its decision last month 
on the Independent Television 
Authority's application to build a 
television mast and other build- 
ings at sites at either Hints (south 
of Lichfield), or at Gentleshaw 
(Cannock Chase), have now 
decided to recommend Stafford 
shire County Council to grant 


planning permission on both sites 

The mast should be ready to 
serve the Midlands in December 
It will require an operating staff 
of not more than 15 


PAPERS’ LINK WITH AUSTRALIAN TV 


Associated Newspapers Ltd 
and the Mirror-Pictorial group 
both have interests in new com- 
panies which will operate com- 
mercial TV in Australia 


The Daily Mirror Newspapers 
td. and Sunday Pictorial (1920) 
td. have an interest in Amal 
gamated Television Services Pro- 


prietary, Ltd. Sydney. Asso 
ciated Newspapers Ltd. have 
shares in General Television Cor 
poration Ltd., Melbourne 

Licences were also granted to 
the Television Corporation Ltd.. 
of Sydney and the Herald and 
Weekly Times, Ltd. of Mel 
bourne 


each 


issue of the Do It Y 


rtising magazine 


ASFP members 
are preparing for 


new medium 


More and more members of 
the Association of Sy alised 
Film Producers are lipping 
themselves for con | tele- 
vision film productior es the 
annual report of tl Association 

The report states the In- 
dependent Televis ithority 
iS urging the prog com- 
panies to discontinu ise of 
the word “document 1 rela- 
tion to advertising ! sare 
sult of the confu t arose 
when the compan unced 
that they proposed > sub- 
stantial charges f owing 
of “documentaries ivertis- 


ing documentaries 


IPA suggestions 


Suggestions mad 4 he In 


stitute of Practit Adver 
tising for certain in the 
standard conditions I ler for 
the production of vertising 
films and filmlets a being 
considered by tt “« Adver- 
tising Association, a number of 
whose members are a mem 
bers of the ASFP the re 
port 

The code of standards of 
screen advertising practice 1s 
being brought up to d When 
revisions are agreed t will be 


issued by the SAA with the sup- 
port and co-operation of the 
ASFP, as well as the advertising 
organisations and the C inemato- 
graph Exhibitors’ Association 


ADVERTISER'S WEEKLY 


15 minutes for 


‘Do-It-Yourself’ 
TV magazine 


A prototype “Do It Yourself” 
commercial TV shopping maga 
zine, Was given a press showing 
ast week by TV Advertising Ltd... 
who, as already announced, have 
been sub-contracted by Associ 


ated Broadcast ng Co Ltd 
Matthew, it 


Featuring W. P 
lasted about 
20 minutes 
It introduced 
four or five 
branded pro- 
ducts used in 
carpentering 
and fixing 
jobs The 
programme 
to be relayed 
by ABC Ltd 
at 5.15 p.m 
on Saturday 
afternoons 
fromSeptem- 


ber will last a quarter yf { 
hour Other personal: tic 4 
collaborate in it with M 
Matthew 

R. W. Dickenson, a di ‘ 
TV Advertising, said that it ha 
been decided to fi 1) | 
Yourself” to achieve t! st 
sible presentatior I pre 
gramme would hx red 
other contractors 

As with the “Hon 


announced last week id 


tising rate is i350 | 


TV Advertising Lid. 
have their own studios in the 
West End of London. Fully 
equipped for producing commer 


cials, they should be ready by 
July. 
minutes or less, plus 10 per cent 
for each additiona 
part of a minute TV Ad 
ing are responsible {x hook ri 
the space in this magazine, but 
the actual contract will be issued 
by ABC Lid 

Some of the general heading 
under which it 1 claimed that 
manufacturers will find an outlet 
for their sales are: home decorat 
ing and repairs in iding wall 
papering and painting tools 


handicrafts 
and 


including needlework 


knitting home 


canning 
radio and electrical = repair; 
motor-car maintenance, cieaning 
and repair certain aspects of 
gardening ; home furnishing, in 


cluding upholstery and curtain 
making; and efficiency in the 
kitchen 


Granada’s £1 million on TV studio 


More than £1 millior 
spent by the Bernstei 
Organisation on the 


will be 
(sranada 
construction 


and equipment of evision 
studio on a site of four and a half 
acres in Manchester, bounded by 
Quay Street, Atherton Street, 


Grape Street, and Water Street 
Bernstein Granada have bought 


the site from the Manchester 
Ship Canal Company for 
£80,000 Erection of the 

in “contemporary” design 
cost about £750,000 It will be at 
least four vs high. In addi 
tion, about £400,000 will be spent 
on equipment, 


about 
studio 


will 


store 
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New director at 


Doi vertisin 
oig Advertising 

David James Woodroff has been 
appointed a director of Doig Adver 
tising Ltd the Newcastle-upon 
Tyne agency. Mr. Woodroff, who 
is 27, has been with the firm since 
it was founded in 1949. During the 
past three years he has been largely 
responsible for obtaining several 
Scottish accounts for the agency 
and he will continue to look after 
the interests of Scottish clients 

* * 

In the tractor division of Fé 
Motor Co., Ltd J. P. Higgins has 
been appointed advertising manager 
and G. A. Guthrie. sales promotion 
manager Mr. Higgins has worked 
on Ford advertising since 1935. In 
addition to his sal promotion 
responsibilities, Mr. Guthrie wil 
control the sales training operations 
of the tractor division 


* 7 * 
A. T. (Tim) Sherston, inform yn 
officer of tl Im Producers Guild 
+ hortiv t take up 
ppointment as a ales executiv 
with TV Com ils Ltd 
Dudley Knott, wh oined tt 
Guild last Septer r as PRO | 
ditor f Imager will " 
ponsibility for the Guild for 
yn «offi and = for r 5 
ior 
* * 


* 
Harold F. Charles, managing 
lirec r of Maclean-Hunter Ltd s 
» for Canada on Friday. M ( 
ness conferences in Toronto 


Montrea He returns on 


PR appointments 
Voice & Vision Lid. h 


1 th wing tour apr 
' Al 
Geottre y At who has had I¢ 
xp nc with a break 
I BB $ new fi and for 
« " hree years has been with 
Matt wther Lid 
w. LL. Ricketts who has worked 
and West Af ica for UNO in 
South-East Asia, and freelanced in 
nalism for a number of years 
He is working on the British Motor 
Trade Association account 
Andrew W. Robertson, who was 
prev sly with F. J. Lyons Ltd., 
the publicity department of Wiggins 
Teape & Co. (1919), Ltd., and Crea 
tive Journals Ltd ind 
Patricia Sherren, previously 
fashion assistant of 
Shopping, \at PR assistant with 
Auld & Tilbury. and then with 
Woman & Shopping again, as 
beauty editor 
* * * 
The Winter Thomas Company, 
Lid.. have made two new appoint 
ments to their executive staff. Peter 


D. J. W oodroff. 


E. T. Barber. 


Hopwood, who will be working on 
both technical and consumer 
sccounts, comes to the agency from 
Royal Doulton Potteries, where he 
was assistant publicity manager 
Before that he was an account 
executive at City & General Adver- 
tising Ltd 

The other newcomer is Michael 
Papirnik, from C. & E. Layton Ltd., 


wt will be executive on major 
consumer accounts, working directly 
with Claude Simmonds, managing 
‘ tor 

* * * 


Edgar T. Barber has been ap- 
pointed director of the commercial 
IV d vision of Downtons Ltd. He 
studied production methods, organi 

t presentation and public rela- 

1 the television field during a 
the US. While in America 

Barber broadcast over New 
rk's Blue Network radio system 

’ublicity and World Rela- 

This was followed by other 

fo appearances. 
* * * 

Olive Snowden has joined Rex 
Publicity Service Ltd. as TV execu- 

ve She has been with London 

Exchange Lid.. working on 
mmercial radio and films. Miss 
nowden also collaborated on the 
first Kemsley-Winnick pilot shop- 
ng guide. 

1V executive at the Rex Glasgow 

vffice is W. Roderick Wilkinson. 
* - * 
At the annual general meeting of 
London Association of British 
Empire Newspapers Overseas the 
f ving officers were clected 
president: Harold Charles (Maclean 
Hunter Ltd.); vice-president 


Stuart Barr (Hindustan Times) 
honorary secretary Carstairs 
Turner (Colin Turner (London) 
Ltd.) and honorary treasurer 


H. A. MacKenzie 
Argus) 

* * * 
Laurence Langley has been ap 
yinted Trans World Airlines 
iblic relations manager for the 
nited Kingdom. He will transfer 
immediately from his present post- 
tion as sales promotion manager 
for the company 

* 


(Melbourne 


> 


Peter L. Jenner, chief reporter 
for Hampstead News since 195! 
has Lever W. H. T. Tayleur (Pub 
lic td., to handle the Golf 
Societ y of Great Eran account. 

. 

J. Rutter has — appointed a 
technical representative of the 
Jenolizing Co., Ltd. 


L. T. Rosswick. 


From Simplex 


to Dimplex 
Douglas N. Dale, for ‘>< past five 
years advertising and _ publicity 


manager of Simplex Electric Co., 
Lid., will on Monday e up his 
new appointment as adver‘ising and 
sales promotion manager of Dim- 
plex Ltd., of Totton, ncar South- 
ampton 
* + 

At the annual general meeting of 
the Fleet Street Player > follow 
ing members were elected 

Chairman, F. Griffen (Amalga- 


mated Press Ltd.); h ry secre- 
tary, Greta Jansen; h ary pub- 
licity officer, C. Fisher (Victoria 
Publications); committ Mrs. E. 
Catchpole (Yardicy |! . Leslie 


Rouch (J. Tait & Partners Ltd.), 
and Jeane Griffen (V. Pe ick Ltd.) 


Play reading will in next 
Thursday at St. Bride In: titute 
Anyone interested shou! contact 


Miss Jansen, at 7 Nin 
Streatham, S.W.16 
. : 
L. Temple Rosswick 1; ounces 
that his advertisement 


d Road, 


1 rement 
and representation services which 
have been operating for » nonths 
have obta ined the [ te ion of 
the following -Atlantic 
Review, Chefs des Cuisi nd the 


Sponsored News Service wi ch in- 


clude Women's New id House 
and Home; and, for th yndon 
and Home Counties arc.:, British 
Export Gazette and Ea nglian 
M agazine. 


Farmers’ ad 


committec 


At the annual general meeiing of 
the Farming and Poultry «dvertise 
ment Control Board. R. H. Popple 
(Smallholder) was elected chairman 
for 1955-6 in successi o . 
Hillyar (Farmers Weekl; H. L. 
Parsons (Farmer and § breeder) 
was elected vice-chairman in place 
of Mr. Popple 

F. R. Bromhead (formerly of 
Poultry and now with th 


Lourne- 
mouth Times) relinquished the 
offices of honorary secretary and 
treasurer, which he has held con- 


tinuously since 1944. and B. Parker 
(Farmers Weekly) was elected in his 
place The new address of the 
re is 43 Shoe Lane, London. 
EC4 

* . * 

The Paterson Engineering Co.., 
Ltd., have appointed as head of 
their industri sales division 
w. J. M. Sock, an expert on indus- 
trial water treatment 

* * * 

Associated Iliffe Press Ltd. have 
announced that Maurice A. Smith, 
editor of Flight, has. in addition, 
been appointed § editor of the 
Michael Brown, assistant 
editor of the Autocar for the past 
eight years, has been named as 
associate editor, with H. C. F. 
Haywood as Midland editor 

* * * 

Dr. M. A. Hooker, managing 
director of Unicorn Head Visual 
Aids Ltd., filmstrip producers, will 
stand for Coventry East as a Con- 
servative candidate in the General 
Election 
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On location at Davos, where a unit 


of Screen Audiences Litd., the 
J. Arthur Rank Screen Services Ltd. 
production company, has _ been 
making a two-minute Eastman- 
color film for John Player & Sons 
are (|. to r.): Lionel Claff (of Screen 
Audiences), Hilary Laing (of the 
British Olympic women's ski team), 
and the directar, John Lemonte. 
* * * 

The council of the Association of 
British Manufacturers of Printers’ 
Machinery have re-elected John O. 
Crabtree, managing director of 
R. Hoe & Co., Ltd., chairman of 
the Association for the coming 
year, and Ernest A. Timson, a direc- 
tor of Timsons Ltd, as _ vice- 
chairman 

* * 

Albert Milhado, managing direc- 
tor of Albert Milhado & Co., Ltd., 
was presented by his wife with a 
son, John Alfred, on Sunday. 

* * * 


Cyril Sheldon, chairman and 
joint managing director of Sheldons 
Ltd., celebrated his golden wedding 
anniversary on Tuesday He will 
be 75 on Tuesday, May 31, and dur- 
ing October will complete 60 years 
with the firm 

* * * 

Pierre Jegu, of the Paris adver- 
tising agency of that name, will be 
visiting London all next week 


Obituary 
Dr E. W. Watt 


Dr. Edward W. Watt has died in 
hospital at Inverness. He was 76. 
He joined the staff of Aberdeen Free 
Press after graduating from Aber- 
deen Universit y in 1898. , His father, 
the late William Watt, was one of 
the proprietors of the newspaper. 

After three years in the press 
gallery of the Commons, he returned 
to Aberdeen as editor of the 
Evening Gazette. He was joint 
manager of the Free Press and the 
Evening Gazette when they were 
merged with the Aberdeen Daily 
Journal and Evening Express in 
1922, and was joint manager of 
Aberdeen Newspapers Lid., now 
Aberdeen Journals Ltd., unti) he 
retired in 1925 


Hon. R. Beckett 


The Hon. Rupert Beckett, for- 
merly chairman of the Yorkshire 
Post and of the Westminster Bank. 
died on Monday at the age of 84. 


W. Farrer 


William Farrer, aged 84, a direc- 
tor of Messrs. Harrison  Ltd., 


printers, of Otley and Bradford, 
has died suddenly 
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I'he Sunday Pictorial wins a oF 
prize every time where results sige 


from advertisements are con- 


cerned and with Blackpool pub- : 
licity department it is an auto- 
matic choice for season pres 


advertising Campaigns. 


‘Each year” says Mr. H. Portes 


direct of attractions and sub 


oa 


a» ~ 


Cue 


licity, “this has been justified | 


results.’ The Sunday Pictori 


Ba 


ae 7" 
a pe 
vey 


! nomical, too. No wonder 


ee 
~ 


it i favourite with so many 


resorts. 
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IAMA HEAR 
7 
FORMER 
oF Al 7 
OFFICERS 
An imitation “In Town 
To-night item in which the 
voices of the early heads of the 
Incorporated Advertising Mana 
gers’ Association were relayed 
from a_ loudspeaker 
feature ot the Ass 
annual dinner dance | 
Hyde Park Hote! last 
They ncluded Hare 
(formerly o n 
chairman 


Bowne), who has 


Apri 28, 


‘Sketch’ million drive 
succeeds: ad rates up 


sale, has been raised from £8 
per sci to £10. 


1955 


The “Daily Sketch” drive for a 
circulation of 1 million has 
succeeded. Daily sales now ex- The new rate takes effect from 
ceed this figure, Leslic B. Scott, the issue of next Monday. 
the paper's advertisement Ajj spaces are affected by a 
manager, has told «advertisers roughly pro-rata rise of 25 per 
and agents. cent. 

In a letter giving them this in- The news that the paper has 
formation, Mr. Scott ‘as also passed the million mark would 
announced that the © Sketch” have broken previously but 
advertisement rate, which was for the newspaper strike, states 
based in 1953 on an 30°,000 Mr. Scott. : 


ipril issue of “Housewife 
wed a new competition called 
In The Parcel?” and the 
of entrants was the larges 
treasurer vice-cl ni u erienced. Picture sh " [he 
was chairman when the Mrs. A. Todd, of Purle 
, : receiving her prize—a 
oecame Raydair electric background 
became Marcus Morris, the 
been tr ing editor of “Housewife 
the picture are Kenneth Gil 
sarland account executive 
Laurie Purden 


‘Mirror’ profits up 


Higher net pr 
announced by the Da 
Newspapers Ltd. and a 
Sunday Pictorial N 

(1920) Ltd. in respect 
assistant editor 
- years to February 
Housewife,” and Peter Roberts iz t ttc 
, The former's 

ng manager f Berr ; 

Ltd. This competition will advanced trom 
£791,546 and the 


dar feature of the magazine 
in future £391.604 to £436.46 


NEWS FROM FRANCE 


£1 million factory 


A Board of Trade building 
certificate has been issued for the 
new printing factory at East 
Kilbride, where the Radio Times 
and The Listener will be printed 
The factory will have a circula- 
tion output of 4,000,000 copies 
weekly Estimated cost is 
£1 million. 


rst from 
e-clected vice 
since; P. ¢ Drake 


Shell Chemica 


By Our Paris Correspondent 


New legislation affects roud side advertising 


bigger scale than ever before, 
featuring 12,500 exhibitors from 
countries. For the first time. 
USA will be taking part. Three 
and a half million visitors are 
expected. 


advertising visible t cover 
approaching a foad sig » iCal 


following regulations have 
regarding roadside ci 
ising in France ing a turning, ievei-cr rz oO 37 
must not ¢ r aced 
less than SO yards from ihe first 
sign indicating such an s\ .cle, 
and must placed at a st.nce Information enquiries should 
of not less than 40 yar slus be made to any French Consulate 
half the width of the rom or French Chamber of Com- 
lvertising of any dimensions ithe roadside. If the ac evtise merce, or direct to the Foire de 
nprising designs of a triangular = en: in question include. reflec. Paris, 23 Rue Notre Dame des 
pie a ——. eas te tors, the former distacce is Victoires, Paris 2e 
Ol Gg, and Circular Gesizgns atime » ‘ 7 
a red or blue bacheround. increased 20 os panes “ye “ 5 
s All advertising material not L’Officiel de la Publicite 
a with a red border conforming to the above recula official organ of the Fédération 
Outside built-up areas, must be removed at the Francaise de la Publicité, is being 
expiration of the current niract published again after an interrup 
or at the latest within two years tion of several montis 

of the entering into effect of this + * * 
law.” “Information et Publicité.” 
Infringements are punishable which handles advertising for the 
by fines of from 24,000 to 100.000 commercial television _ station. 
francs Tele-Luxembourg, claims in a 
recent promotion folder that 


become law 
1dvert 
Any advertising 
highways 


cross roads 


bordering 
which by its 
pe, colours or dimensions may 
confused with official road 
’ is forbidden; notably 


Les H 
ded 
(See Mainly Personal, page 210) any siesta 


rE MAY WIN ON A 
ms x 


a 


This display won the British Nati 

lay competition It came fron 
state that the two be li 

the organisers decided to award a 


fo the £50 awar 


¥ 


~ 
ad 


~S 

— 

Elec s Ltd. area board 
H ‘ uer sfieid ser icé 


window 
centre The 
were so se tha 


nal final : 
prize of £20 in addi 


A large-scale campaign is being 
undertaken by Lever for the 
launching in France of their new 
detergent, Sunil. Press, poster 
and radio advertising will be 
backed up by the distribution of 
millions of coupons eutitling 
housewives to a free packei of 
Sunil, with the guarantee that, if 
aot satisfied with the product, they 
will be reimbursed double the 
retail price. This is the first time 
such an offer has been made. 

> > * 
This year’s “Foire de Paris,” to 


be held from Saturday, May 14 
to Monday, May 30, will be on a 


reception is reliable up to a 90- 
mile radius, which includes the 
richest and most densely 
populated region in France 
Tele-Luxembourg has been send- 
ing out experimental programmes 
since January this year, and will 
begin regular operation § with 
effect from the end of this month 

Other “peripheral” commercial! 
television transmitters serving 
France are Tele-Monte-Carlo 
and Tele-Saar—the latter putting 
out German-language pro 
grammes. To these will shortly 
be added the new station, Europe 
No. 1 TV 


CAMBRIDGESHIRE TIMES GROUP 


Head Office: TIMES BUILDINGS, MARCH 


Tel. March 2368/9 


london Represemative W H. WALMSLEY 
@ Pleat Street, £.C4 

Nertbern Represemotivre : ARNOLD ELL 
+4 Cremteré Heuse Manchester ¢ 


AB.C. Figures 
Jan. to June 1954 


Copies Tel. Contra! 9353 


Weekly 


66,63 


Tel. Bieckiriars 6987 
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“irzet VANILY Kar 


fashion 220,0 O O 


magazine copies a month 


PS a ae WE HoT ES 


Vanity Fair is Published by the National Magazine Co. Ltd. 
30 Grosvenor Gardens, London, S.W.! SLOane 4591 
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Contest to find 
top milk 


Royal visit to BIF at Olympia 


The 34th British Industries 
Fair opens at Olympia, Lon- 
don, and Castle Bromwich, 
Birmingham, at 9.30 a.m. on 
Monday, and closes at 4 p.m. 
on Friday, May 13. The Fair 
will be opened officially by 
Admiral the Earl Mountbat- 
ten of Burma in the Empire 
Hall, Olympia, at noon on the 
first day. 

Her Majesty the “ueen, ac- 
companied by the Duke of 
Edinburgh, will visit Olympia 
on Tuesday, May I! 


The Fair is open to trade 
buyers from 9.30 am. until 
6 p.m. daily (till 4 p.m. on the 
closing day). The general 
public is admitted daily from 
2 p.m. and all day on Satur- 
day, May 7. The Fair will not 
open on Sunday, May 8. The 
London section of the Fair at 
Olympia will remain open 
until 9 p.m. on Friday, May 6, 
and on Wednesday, May 11. 


(See Exhibition World— 
page 204) 


salesman 


How would you sell a bottle 
of milk to a Martian who has 
taken up residence on Earth?” 

That is one of the questions 
that will be put to milkmen as 
part of a competition to find the 
Milk Salesman of the Year to be 
launched by the National Milk 
Publicity Council in the next few 
months. 

Entrants will also be judged 
on length of service, sales per 


Normally the sign 


Neon IL 


on 


General 
installing 


ign 

the new 
hangar at London Airport would 
be erected by rigging independent 
lifting tackle for each letter 

Then the 
four and five 
would be hauled 
and falls. 

The use of this 
hired on the site 
French Lid the 
tractors who 
hangar, reduced 

the initials 
e€ average 


letters, weighing between 
hundredweights 


up ith block 


crane, however, 
from W. & € 
huilding con- 
ted the 
taken {i 

from 
a half days 
hour, sa) 


onstriu 

the time 
BOAC 
and 
me 


one 
ust ver 
idgen 
ition, labour was saved and 
»ymy effected, for 
HI equipment, 
formers, were 
rs in the Claudgen 


-round econ 
ana 
fran 


lette 


isc, ability to utter a “milk 
appearance, 
funny 

and 


of 
memory, 
oustomers, 


cry,’ neatness 
personality, 
stories about 
ther factors. 
Among the objects of the com 


petition, states S. G. Coller, the 
Council’s secretary, are to make 
public aware of the service 
receive from their milkman. 
ind to give the milk roundsmen 


of 


ser- 


selves “an awareness 
importance as public 
vants.” 

Ihe council will 
and printed material to dairies. 
Mather & Crowther Ltd. are 
their agents. 

The competition will be held 
throughout England and Wales 
on the basis of local heats, lead- 
ing to a national final in London 


Motor manufacturers back manual 


backed by 
dummy copies 
tish motor manu 
have 


Recommendations, 
thousands of 
trom leading Br 
facturers t« 
achieved for 
which Rowse 


dealers 
Motorists Manual, 
Muir Publications 


Exhibition for 


architects 


An exhibition, “Lighting and 
the Architect,” opened last week 
at the Mazda Lamp and Lighting 
showrooms at Crown House 
Aidwych This is the second 
exhibition in the new showroom 

The present exhibition is in 
tended to interest architects and 
engineers responsible for modern 
buildings. It will be open until 
the end of August 


th 
ner 


‘ISBA Guide’ 


The ISBA Guide for Exhibi- 
brought up to date by the 
exhibition committee, has been 
sent to all ISBA members with 
the April issue of the /SBA News 


Sheet. 


fors 


FOR Ali 
SALES - AIOS 
wiTH 


SERVICE 
iM ALL AREAS 


are to issue in October, a paid 
up sale of more than 150,000 
copies. 

Ford, Jaguar, the Rootes group 
and Standard are co-operating in 
this fashion and the British 
Motor Corporation have given 
editorial backing to the publica 
tion in their house journal, News 
Exchange. Jaguar have offered 
to share the cost of the book. 
ls. 6d., with their distributors and 
dealers 

The Manual, which is to be 
revised annually, will contain 
practical information on such 
subjects as law, servicing, foreign 
touring, and international road 
signs, as well as a touring map 
section. 

Printed in photogravure, with 
a preface by Lord De L'Isle and 
Dudley, chairman of the Auto 
mobile Association, and a cover 
design by Marc, the Punch and 
Express group illustrator, the 
Manual will have 192 pages 
Type area is 7} in. by 44 in., and 
the page rate £120, or 16s. per 
1,000 of circulation 

The price of Is. 6d. to the 
dealer includes the printing of a 
special label. 


MARKSMA 


ERNEST MARKS PUBLICITY LTD. HAMILTON ROAD, MANCHESTER 13. 


issuc posters 


Shirt-with-a-difference launched 


with national campaign 


extensive 


campaig 


With an 


shirt. If the collar wears out first. 
advertising 
rat 


Mekay will provide the purchaser 
hogy tm 3 t ui with a new shirt free of charge 

Lid. Fay cen 4 The makers say that this may 

siccatdestiadall allot completely overcome the present 

is tinted sales resistance to collar-attached 

sarantee shirts because of the tendency of 

The media the collar to fray whilst the res 
other spaces of the shirt is comparatively un 
and Sundays, worn, 

The shirt will retail at £1 
12s. 6d. Agents are Scott-Turner 
& Associates Ltd. 

Men's outfitters throughout 
Great Britain have now received 
details of the new Mekay shirt 
with the “Lifetime” collar, and 
Mekay Ltd. report that early 
response has been “staggering.” 


national 


The trade were informed of the 
new product, and the promotion 
plans for its launching, in a mai 
ing campaign completed this 
week. It started with a postcard 
which was received by outfitte 
on Thursday, April 14, and which 
stated “Your chance is 
Don't miss it—watch 


comings 
yveur mail 

Two days later a further post 
card said “Your chance 

it's the chance of a 
(Watch Monday's post.)” 

Two days after that, on Mon 
day morning, came a large broad 
sheet which said “Your chance i 
here!” and gave the whole Mekay 
“Lifetime” story. 

To enable stockists to tie-up 
with the Mekay national adver 
tising Campaign, a selection of 
free merchandising aids is being 
offered These include show 
cards, window streamers and ad 
stereos for use 


is coming 
lifetime 


. 
tie-up 
Good Hous 
pu hed + - morrow vertisement 
local 


In addition, the annual 


Display 
fay i side f 


The 


press 
Meka 
window-dressing contest has this 
sar been timed to coincide wit! 
Lifetime” launching. There 
t cash prizes awarded 
. Second £25, third 
5 consolation prizes 
nia 


POINT of SALE 
ADVERTISING 
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“I must have my Northern Echo” 


says 
this North East 


Radio Dealer 


“It provides the ne 
need in my business 
keeps me in touch 
North East affairs. | nm 
sure that the Northern £ 
is on my breakfast t 


every morning.” 


108,000 families in t'e North East have There is your market. 108,000 households 
the same idea. They rely on the “ Echo” to | with money to spend and the will to spend it. 
keep them abreast of w at is happening in “The Northern Echo” takes you right into 
the world —on their own doorstep. Their the family circle. There is no comparabl« 
confidence in the “Echo” is complete and method of gaining so well disposed an 
extends beyond the editorial columns to the audience, 


advertisements. 


You’re missing much if you miss 


he Northern Eeho 


MEMBERS OF THE A.B.C. PRIESTGATE, DARLINGTON 


ONE OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 
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OMMEN 


A DOUBLE 
CHANCE 


The fact that over 1,100 have 
registered for the Advertising 
Association's 22nd conference 
is a significant reminder of the 
recent rapid development of 
the business. 

Next week's event will set an all- 
time attendance record for 
purely national conferences of 
the Association. And if 
speakers rise to the occasion it 
can be a notable piece of pub- 
lic relations. 

The contribution of advertising 
to the improvement of living 
standards is a theme which can 
be developed to point to vast 
future possibilities as well as 
to claim past achievement. 

Advertising need not be on the 
rack at Brighton. The outlook 
can be more prosperity with 
the aid of modern marketing 
techniques. And the critics will 
be answered in passing. 


Publicity 


lhe post-war emergence of the 
streamlined conference has de- 
veloped a PR event of the first 
magnitude. 


Speeches are often phrased for 


public consumption, and 
highly desirable press publicity 
is achieved. Indeed, the 


national newspapers, so often 
suspicious of the business 
which provides much of its 
bread and butter, has in the 
past two years excelled itself. 
Relations within the business are 
improved, too. Apart from the 
mild junketing, there are 
genuine get-togethers among 
various sections of advertising. 


Lack of time 


Of course, the AA conference 
does not meet all requirements. 
The absence of a clubs session 
will be regretted by many. 
Others may feel that specia- 
lised sessions are necessary. 

The organisers’ answer is: How 
can all these things be done in 
two-and-a-half days? 

There are alternatives: A full- 
scale convention; specialised 
“baby” conferences during the 
year leading up to the main 
event; a clubs conference at 
regular intervals. 

The problems are time and 
money. A_ clubs conference 
costs about £2,000. 
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‘Break down that barrier’ appeal to the 
butchers—without a PRO 


] O butchers really know 
what is good for them in 
these control-free, meat-abun- 
dant days ? 
On the one hand is the presi- 
dent of the National Federation 
Meat Traders’ Association. at 
spring conference, urging 
m to “break down the barrier 
of suspicion” between butchers 
nd their customers On the 
r, there are the conference 
gates rejecting a proposal at 
the conference that they should 
appoint a public relations officer 


Their president, Leslie J 
Seward, of Exeter told them 

“One of the most unfortunate 

gacies of the control period 

as the growth of a barrier of 
ispicion between the customer 
ind the trader The lack of 
choice and the general condi 
ms of those years, together 
th an ever growing number 

f young housewives with no 
experience of shopping in a 
free market, were mainly 
responsible for this positior 
And what was the advice whict 

made butchers throw overboard 
the appointment, even for a trial 
period, of a public relations 
officer? “Get to know your local 
paper's news editor and present 
him with facts he need hardly 
check.” said F Sleman, of 
I iverpool 

E. J. Baldwin, a past-president 
once supported the idea, he told 
delegates And why did he 
change his mind ? 

The more | have learned 
hout the press, the more | have 

alised that this is a thing they 
fo not want 
“They have told me they do 
not want handouts They want 
the facts straight from _ the 
ichers themselves, and then 
ey know they are getting what 
the trade really thinks.” 

The press want the facts; 
PROs provide them, and if there 
is this barrier between butcher 
ind consumer, what better 
remedy could be used than the 
tried-and-proved public relations 
fheer? 


POSTER PRAISE 


NOME well-earned words of 
praise for the poster side of 
advertising have been expressed 
by the Strand Association Ltd 
The following is an extract from 
the April issue of their Members 


SEEING’S BELIEVING 


Those testimonials in advertise- 
ments really are believed. At 
least, this has been proved by 
motivation research corried out in 
USA by Endorsements Inc., an 
endorsement compan) They re- 
port: “Advertising including 
much-maligned testimonials, car- 
ries a tremendous «mount of 
weight with the majority of 
American consumers 

The well-prepared advertise- 
ment where the “personality used 
is compatible with the product or 
service advertised” ha the impact 
value of a friend's dorsement 
rather than that of a oai repre- 
sentative of the mak rv. I ndorse- 
ments Inc., say. 


Bulletin, commenti nthe 
appearance of the ri amental 
garden in the Stranc 

Thousands novsers-by 
siowly recovering ! € woes 
of the lone , nist have 
heen cheered f¢ ‘ ghtful 
glow of spring 1 h- garden 
has suddenly f m them 
Thank you, the Borouch Bill- 
posting ¢ ym par 


*lanning officers, p.case note ! 


MODERN MIRACLE 
Cj AN a £50 bedr n suite be 


* magnificent ho, says 
Kenneth Macdonald. a leading 
Giasgow furniture ret le 

And yet, he told the Scottish 
House Furnishers Federation 
recently, the word repeatedly 
used in advertisemen To 
blame, he says, a the pro 


prietors whose papers carry the 
ads, and suggests that they should 
investigate such claims 

The president, W. lan Malcolm, 
criticised advertisements of the 
“Bedroom suite from . ” type 
when the price quoted was the 
lowest at which suites were avail 
able, and those displayed were of 
higher price 


PACKAGING PRODS 


TIVHE responsibility for the 
packaging of products is 
whose ? The manufacturer—or 

the retailer 

Mainly the manufacturer, says 
Leonard M. Harris, chairman and 
managing director of Browns of 
Chester Ltd.. a Chester depart- 
ment store. But, he says, manu- 
facturers can be prodded by 
retailers into improving their 
packaging 

Mr. Harris has instructed his 
staff to pay more attention to 
packaging, and told his buyers to 
bring pressure on their suppliers 
for improved packaging 

“Although we have spent a 
good deal of money on Cello- 
phane wrappings, this, 1s, so far 
as most departments are con- 
cerned, the responsibility of the 
manufacturer. It is his job to see 
that his merchandise looks 
attractive when it 1s being seen 
ind handled by the prospective 
customer,” he says 

But, as always, the retailer 
can play a big part in improving 
presentation by this means 
Manufacturers are much more 
likely to raise their standards of 
presentation if they are sub 
jected to continuous pressure 
from the retailer, and proper 
presentation will have an increas 
ne eflect upon sale s 


TO-MORROWS TOPICS 


®A new type of sh»)-projector, 
claimed to throw images on to 
clouds three miles up, has been 
developed on the Continent. 

@ A leading publishing house will 
shortly be publishing a reader 
ship surve 

® Latest aid to pack recognition : 
posters blown up from the 
actual top-face of processed 
food packages. 

@ First advertisers to apply for 
time on commercial TV are 
expected to receive confirma 
tron of their bookings in the 
next few days 

® Following the success of the 
Bond Street promotion, PR 


NEEDA FILM ?... For rv on 


) KINOCRAT FILMS LTD 


drives are being considered for 
other well-known shopping 
streets and centres in London 
and the provinces. 


@ Newsagents are worried at the 
cancellation of orders for 
house-to-house deliveries of 
national papers following the 
strike. Newspapers’ view: “It's 
too early to form conclusions 
yet.” 


@ But the newspapers are worried 
about alternative distribution 
plans if the proposed railway 
strike does take place this week- 
end. 
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Would you like a slice of a 1,600,000,000 


market 
in 
\NADA 2 


| he Southam Newspapers completely cover a on ousand, Six- 
Hundred M ‘lion dollar retail market in Canada—more than  ,500,000 loyal 
readers da! his is an important market to impress, a good \narket to sell. 
If you wo like a slice of this buying power—you can have it, but only 
through the southam Newspapers. Each paper offers its readers a stimulating 
fare of wor!. -wide and local news. Together, all 7 Southam papers give you 


a loyal and 1. terested audience no other media can offer 


For particulars, please write our UK. representati 


F. A. SMYTH, 34-40 LUDGATE HILL, LONDON 1 
TELEPHONE: ciTy 2784 


Hewrllb ased to send you important beoklets—wherher you sell now mm Canada, or hope to da so 


you get ACTION when you advertise in THE OTTAWA CITIZEN, THE HAMILTON SPECTATOR, THE WIN 
NIPEG TRIBUNE, THE EDMONTON JOURNAL, THE MEDECINE HAT NEWS, THE CALGARY HERALD, THR 
VANCOUVER PROVINCE 


SOUTHAM NEWSPAPERS 
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Election advertising — what you can 


and cannot do under the law 


A MONG the detailed rules By A LEGAL EXPERT : 
of law regulating elections LECTION propaganda is 
which are now consolidated in more hedged about by 
the Representation of the  culars which are all the majority forceable against the ididate legal restrictions than any 
People Act, 1949, are many of electors see of a modern elec- unless made by the cano fate or other kind of advertising and 
which concern the control of tion campaign. by his election agent because a successful candi- 
advertising and propaganda of Furthermore, it is an offence In its regulation of parlia- date may be unseated if the 
various sorts (known as a “corrupt practice ) mentary elections the takes rules are neglected by those 
; for any person other than the no account of the ex rce of acting on his behalf, and 
Perhaps the most important of candidate, his election agent, or political parties and most : : 
os these rules is that which declares someone authorised by the elec- purposes treats each con! tuency since advertising contractors 
that in a Parliamentary election tion agent in writing, to incur gt a_ general electi quite who make contracts for 
each candidate’s election e¢x- y expenses “with a ange to separately from the rest election advertising with un- 
pense ire limited to a certain promoting or procuring the elec ; : authorised sens may fad 
figure (in Great Britain this is tion of a candidate at an elec- Supporting the cand: \ate - th , - ble ¢ » 
£450+2d. per elector in county tion™ on account either: 7 ee Se Se Seer 
constituencies and £450+ 14d (a) of holding public meet Thus, expenditure by uthor- any payment, it is better to 
per elector in borough constitu ngs or organising any public ‘Sed persons on propaga: ia <ven know the rules. We have 
encies. In Northern Ireland it 1s display, or at election time is only a corrupt therefore asked a legal expert 
1 flat rate of 2d. per elector) and , practice” if it is directe’’ to the : . 
> eae a > the (b) of issuing advertisements, Poe to give an explanation of the 
hat these expenses must be paid ‘ blicatio - support of a particular c:* didate . : 
through the election agent and CIFCUIAES OF PUDIICAIONS, ¢ And so when, a few da before law on this subject. 
accounted for by him to the re- (c) of otherwise presenting polling day at the last ijeneral 
irning officer to the electors the candidate or Ejection. the Tronoh-Ma! yz Tin 
, a = init seated his views or the extent or (Co took space in a nur ber of this country, of course, is con 
— a psd ten nature of his backing or dis newspapers (including t Maily trolled by the BB¢ 
rmmittee r , p - 
cet a pe goore paraging another candidate Herald) to publish an ° in-erim Since 1948 it has “ the _ 
c, trans] anc any ani er a 1 sion” luce in parliamentary (though not 
ngs, there is only a Again no contract whereby ‘fatement or dividend |i tation “% local i adidas to p< = 
mited amount available any election expenses are incurred ee oe Ley = es om siisial poll card to ani alecies 
fi ' roOcter | “t ne 7; ae P , - > as e coming gene t lec- . . 
f he posters, leaflets, and ci (e.g.. on advertising matter) is en tion will give us all the oppor- ‘forming him of the date and 
tunity of saving the coun: y from hours of the poll and the situa 
, being reduced thro the "on of the elector’s polling 
policies of the Socialist ‘ sovern station. It is an illegal practice 
—— ment, to a bankrupt Velfare a ol any an a 
—— -—" State,’ it was held that neither a pogo 4 ied n ite - <4 <main 
-_ == . they. nor the newspaper were ‘ De iCuialec Oo Geceive 
= guilty of a corrupt practice since Flags and banners 
= no particular candidate c uld be Finally. it may be noted that 


pointed to as the one wo was 


it 1s illegal to make any payment 
being supported. 


for the purpose of promoting or 

Another important rule ts that procuring the election of a cand: 
all “bills, placards, posters and date at an election, on account of 
documents” having refercace to bands of music, torches, flags or 
in election must bear on their banners, and that (in the words of 
face the name and addres: of the section 100 of the Act) 


printer and publisher Unlike (1) A person shall be guilty 
other rules about imprints this is of a corrupt practice if he is 

strictly enforced, and hardly an guilty of treating. 
clection passes without two or (2) A person shall be guilty 
three successful candidates having of treating if he corruptly, by 
ve to apply to the High Court to be himself or by any other person. 
es excused the effects of an infringe- either before, during or after an 
oor , — ment of this rule election, directly or indirectly 
a ' gives or provides, or pays 
Question of payment wholly or in part the expense 


Sell to the industrious people of 


of giving or providing, any 


Again, no payment may be meat, drink, entertainment or 


, ‘ , made to an elector or proxy for provision to or for any person— 
Wales through their national daily the display of an election iddress “ie Ge nee of ow 
ll, OF notce uniess if Is ¢ 


ruptly influencing that person 


ordinary business of the elector, or any other person to vote 
W ST RN M Al or proxy as an advertising agent or refrain from voting ; or 
ESTE DL, | sett tmmen hid af eran pron 
; - , or any other person having 
y sO AT ‘ or contract is made im the course voted : 
& SOL TH WALES NEWS of that business. Canvassers ma) voting te. Rm... 
not be paid, although small! sums 


HEAD OFFICE, CARDIFF, TEL. 33022 may be paid to cover out-of- = mecaghm wenger The 
4 »cket expenses. Such payments y elector ; 
ce ; ADVERTISEMENT MANAGER, R. H. HARRISON a nae ome grater —* an ecto who corruptly ——- 
a * or es any such meat, nk. 
LONDON OFFICE, KEMSLEY HOUSE, W.C.! It is an illegal practice to use entertainment or provision shall | 
‘ MANAGER : GEORGE }. STUDD. Tel. TERminus 1234 any wireless station abroad for also be guilty of treating. 
deli broadcasting election propa- The maximum punishment is 


ganda. Election broadcasting in 12 months imprisonment 
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Talking 
the: 


language! 


oe barriers ranged along th path of effective 
advertising overseas are not, as an. export expert knows, 
purely those of language—though at looms large enough. 
There are barriers of racial differc .ce, of colour, 
ot political prejudice .. . obstac ot illiteracy and 
total ignorance. Yet powerful, p: -suasive advertising is 
produced and does sell British goo: and services and 
ideas abroad. Some of the most p wertul and most persuasive 
is on film. Film is international. Seated—or stood 
before a cinema screen, the worl’ is on common ground. 
rhe barriers of dialect, colour, ra e, illiteracy and intolerance can be made to disappear, 
The good film talks, in any languave or none, to all people. 
But—and there is a but—such films cannot be made without accurate knowledge of foreign markets. 
At Pearl & Dean, creative and te: inical ‘know-how’ are exercised upon market studies that are 
both intimate and extensive. Founder members of International Screen Advertising Services, 
with fellow-members in 20 countries, Pearl & Dean and its overseas subsidiar and associates 
provide distribution outlets in more than 100 territories and unrivalled 
first-hand know ledge of world conditions in cinema advertising. 
Pearl & Dean are equipped to co-»perate with advertisers and their agents upon every problem 


of overseas screen advertising from original idea to final distribution. 


THE 


PEARL & DEAN 


GROUP OF COMPANIES 
harnessing the screen to commercial enterprise 


PEARL & DEAN LIMITED : 33 DOVER STREET ° LONDON, W.I ° AND AT MANCHESTER AND GLASGOW 


SCREEN ADVERTISING: HOME ~- OVERSEAS TELEVISION 
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ae Serious difficulties have arisen in the meat trade about the 
Di selling of available supplies. Many hold the view that— 


The time has come for a big expansion 


of meat advertising and marketing 


[™ MEDIATELY prior to the By R. J. LICKORISH and D. J. GEARY the degree of antagonism which 
de-control of meat it was : t had arisen between retailer and 
widely stated that six months of Meat Marketing customer during control when the 
would be needed before the butcher had to hand on such un 


popular items as ewe mutton 
(which was front page news at 
one time). It should be added 
that it was not the ewe mutton 
as such that caused the trouble 
but rather its forcible distribution 
in districts where it was not 
wanted 
The Federation have moved 
cautiously on their directive. 
and are approaching other 
sections of the industry on this 
matter, the wholesalers, pro- 
ducers, importers, etc., but as 
yet there is no_ indication 
whether there will be a cam- 
paign from the trade as a 


trade could settle down. Now 
although more than that time 
has elapsed, there are some who 
wonder whether stability will 
arrive in six years! 

This is not the place to detail 
the many factors which make the 
meat trade so very different from 
other trades. Suffice it to say 
that its complexities arise, in the 
main, from the handling of a 
perishable ind unstandardised 
product 

The latter factor 1s paramount 
No two animals are alike--even 
the two sides from a bullock are 


not identical. Two quarters from whole. 
one side of beef are different in Several of the large firms, 
ippearance, value and weight. In {1 the Scottish National Fat Stock Show, held in Edinburse experts Sainsbury's is an example, have 
the case of individual culs, it 1s vave demonstrations of meat cutting. Big efforts are being made to embarked on an advertising cam- 
well-nigh impossible to guarantee educate the public into the best ways to choose and are the paign for their retail meat sales 
that one will eat like another, product A recent drive emphasises that 
even from the same animal, while they are now importing their own 
formity in weight is impossible The meat wholesalers had to Am indication of i wee New Zealand Canterbury lamb 
ichieve supply the markets, and importers, obvious at the conference. last It also points out to the public 
although relying on the Ministry October. of the Nationa! Federa- that by no means all the lamb 
Ignorance of methods of Food stocks for a short while. tion of Meat Traders’ Associa imported from New Zealand is 
People cannot grow meat in Wer faced with the return to tions an Organisatior repre true Canterbury lamb 
their back gardens (with the ex eee proper a of ee senting “ asiowe Incepe ident Window display material 
ception of rabbit and chicken, meat from the OMInNIONS anc butchers | reir exec ve was : 
ind these do not find countenance = 'Te!8N Countries instructed “to explore the possi- This leads to mention of the 
in suburbia). Thus. the average Despite these great problems bilities of a national vertising most consistent advertising inside, 
customer is totally ignorant of here was on the credit side a new campaign Although ere was and more recently, outside, the 
the methods of production, and ‘''4 Of = Opportunities, both = no specific instruction, it was uN- trade by the New Zealand Meat 
can find no parallel in her kitchen = *'T" "BE and exciting to an indus- Gersiood to be on “cat more Producers Board. Ever since the 
or normal domestic routines that had been forcibly sub meat” lines war the board has provided ex 
With a perversity probably dued for over 14 years This was meant to overcome cellent window display material 
born of the association between for retail shops, and qyite recently 
the meat trade andthe — they produced no less than five 
mysteries of life and death, KE ee <@ LEALAND Ty —a million first-class booklets for 
blood and slaughtering, the yr . - distribution to housewives 
average woman is only really ¥ a . through retail shops. The book 
happy in her meat marketing i an eal lets tell people how to choose 


if she has faith in the man who 
sells to her. Generally this 
means an attachment to one 
particular shop and even to one 
salesman in that shop. 

; Points such as these are essen 
— tial to an understanding of the 
trade and give some little idea of 
the vast new or renewed problems 
which faced the trade on freedom 


day on July §, 1954 the moment to stiff sales resist 
The retail butcher then had to ance to all types of frozen im 


buy his meat again instead of WEW ZEALAMD cc sonenve NEW ZEALAND ported meat 


The Best in the World cook and carve New Zealand 
lamb. They made, incidentally, 
considerable “original” copy for 
the national and local news 
papers. 

It has also been reported that 
the Australian Meat Board is to 
advertise the Dominion’s meat. It 
is interesting to note that New 
Zealand lamb is the exception at 


WINDOW PELMET 


AUGBER CASH DESK MAT 


having it selected for him and PLASTIC WHNDOW @n.ts The Federation co-operated 
sent to him. He had the choice ass LAMB ag with the Family Doctor in run 
of going to the live or to the dead “a ning a butcher's shop on the 
meat markets, and the respons: “Street of Better Living” at the 
bility of backing his own judg Idea! Home exhibition The 
ment. He was faced with the task Ti} s a display of some of the point of sale material produced by shop was staffed by Federation 
of relating the price which his S. VW. Court Advertising Lid., to help forward the sale of New Zealand embers who “talked meat™ to 
customer would pay with the meat. The New Zealand Meat Producers Board recent! sued five visitors The Federation. either 
price that the wholesaler asked million informative hooklets to housewives through retail outlets @ Continued on page 176 
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Ehe natlhing 


of the 
ike tt—“e 


The following statement appeared on the 
front page of the News Chronicle, April 21st, when, 
together with the other national newspapers, publi- 


cation was resumed after the stoppage. 


~ THE NEWS 


When the Press is silent rumour runs 
amok. 

Of the many strange tories that have 
been in circulation during the news- 
paper stoppage, one concerns ourselves. 
The lying jade has been saying that 
the News Chronicle was in difficulties 


and would not appear again. 

This morning’s paper gives 
the answer to this piece of 
gossip in which there is not 
a vestige of truth. 

The News Cnronicle has always 


been the smallest of the “popular” 
dailies. But it is by no means the 


CHRONICLE 


weakest. That is because its appeal 
is directed to a more intelligent 
and politically-conscious section of 
the public. That is why its political 


‘ 


influence is greater, its “pull” in 


the advertising world stronger, 
reader for reader, than many of its 


larger rivals. 


The News Chronicle enters more than 
a million and a quarter homes every 
day. It has a readership whose loyalty 
to their paper, and to the great 
traditions of political and journalistic 
independence for which it stands, is 


without parallel in Fleet Street. WW 
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1955 ficures 

compiled in acc ord- 

ance with the ABC formula 
—but subject to audit. 


BIRMINGHAM 


MEAT ADVERTISING continued 


Aprit 28, 1955 


This enterprising retailer had the idea of tying up the main feature 

at the local cinema with the meat he had to sell. Supplies of meat 

are now such that energetic advertising and promotion methods are 
a necessity. 


directly or through their 400 
local associations, is also provid- 
ing speakers to address women’s 
guilds and institute meetings. 


Significant impact 


Since de-control, the Fatstock 
Marketing Corporation. set up by 
the National Farmers Union to 
provide farmers with “from-the- 
farm-to-the-butcher” marketing 
facilities, has had a significant im 
pact on the meat trade. With a 
turnover estimated in the region 
of £150 million per year, it has 
entered the wholesale trade in a 
very big way. There have been 
denials from time to time that it 
wishes to obtain a monopoly or 
to enter the retail side of the 
trade. The chairman of the 
Corporation, Owen R. Guard, 
pointed to future plans when in 
January he said that they hoped 
to sell meat by grades on a 
national mark 

Another facet of the trade 
which may be ripe for advertis- 
ing exploitation, is the sale of 
meat ready packed and under 
brand. Already some stores 
are selling prepacked meat 

(mainly chops, steak and 

mince, etc., rather than joints) 

and many independent retailers 
have either started, or are 
contemplating, selling some 
meat on a prepacked self- 
service basis. Certainly, this 
type of marketing is gaining 
ground in that important “side 
line” of the trade known 
esoterically as “small goods”— 

a term which covers products 

as diverse as faggots, baked 

ham and fresh sausage. 

Large concerns, such as T. Walls 
and Sons, are selling a consider- 
able range of products under their 
trade mark, and other firms are 
increasing their sales in this 
direction. The Walls sales are 
also backed by national poster 


campaigns, and there are many 
other smaller firms doing the 
same on a local or area scale. 


In the closely allied bacon 
trade, such firms as Marsh and 
Baxter have been promoting the 
production of British pigs and 
bacon for a long time, for British 
bacon finds a tough competitor in 
the Danish variety. There 1s 
every indication that starting with 
the home producer, efforts to get 
a more standardised British bacon 
pig to compare with the Danish 
Landrace will result in forceful 
marketing of home produced 
bacon on a national mark. It 
may take several years for, as in 
all branches of the trade, the main 
stumbling block is the produc- 
tion of a uniform article which 
will live up to its advertisement 


The meat trade is on the thres- 
hold of a great expansion in 
marketing methods, and it seems 
inevitable that this will mean 
advertising on a national, regional 
and local basis. 
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Two trade press advertisements 
from S. V. Court Advertising 
Ltd., for New Zealand meat 


% a a 
“ 
Coe = 
: 7 e We. ae 
: ‘ UR WS ke 4% OR Rycae, A 
. ny et . 5 So . ae Ue , 1 
BL MERCURYS Fel | 
i Ag RIS. 4 N & ; iH ' EA VS), a Lf , ’ 
,. ck 4 <a is ’ a a ss ‘ ee ¢ faa ewe : ia 4 ‘ 
| i MAR, —~—si‘( tc ie 
Bi eng RC “yt x - Po.’ oe a Se . 
3 20,5)1955 [~~ Pare oe Oe 
| IS / Yas ——— F 
i G j i 
4 yO | s 
mS fe Z ee 2 
oe i = 
“ Pend aif 
oo ; <— a 4 4 
4 at EB 
ce W ™ + Ba 
ws  Teg~ i 7, ° 
a tins BAZ YE a : 
mh yi x 7 S 29¢ | - 4 
hee. & a | 
% an | 
aa \ aie = MN : | | a * 
ae a4 "I te > I F 
a te | 
.* “ | 3 
a Ss NE 14 SL | 
x unday Mercury ia 
: Se | | 
. eee _ 


ADVERTISER'S WEEKLY 


Robert Sharp’s WILL WELCOME DIFFICULT ADVERTISING MANAGERS 


WE THINK THAT the best advertising managers are the 
hardest to please. Men who will not be fobbed off with 
the second-rate. 

Much the best thing for them is to come to Robert 
Sharp's. All our ideas are (of course) first-class; but we 


do not insist on them. We merely improve. 


Our job is always to shape new ways of selling. The 
only people in whom we are not interested are those 
who believe that — because an idea worked yesterday — 
it will necessarily work tomorrow. Give us, instead, 
clients who always want to go one better, Like the ones 


we have already. 


ROBERT SHARP AND PARTNERS LIMITED, 3 Wyndham Place, London, W.1, AMBassador 147 1-2-3-4 


INCORPORATED PRACTITIONERS IN ADVERTISING 
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Packaging and Point of Sale Display 


Kasy-to-spot style for 


duplicating accessories 


HE full range of packaging 
~ for Gestetner duplicating 
accessories has been completely 
re-designed and unified 

This re-styling of print design 
applies to all stencils, and pack 


aging for papers, inks, stenci! 
files, colour changers, pens, 
rulers, correcting fluids, and 
other accessories for the Gestet- 


ner range of duplicators 

This has been carried out by a 
standardisation of the packaging 
colour, “Gestetner Maroon,” to 
gether with greater stress on the 
“Gestetner” lettering enclosed in 
¢ characteristic rhombus-shape, 


The new Gestetner packs have 
heen weiven one colow tre 
ment with Times as a typeface 


By OUR PACKAGING CORRESPONDENT 


ar a contemporary simplifica 
t of the designs gencrally, 
1 have been given an indivi- 
i| and easily recognisable style 
¢ packs are printed through- 
it in one colour (“Gestetner 
Maroon”), and the typeface used 
s Times in its various weights 
i Gestetner machine motif has 


‘ been re-designed. Notable 
features of the newly designed 
s overprinting frame are 
the Elite measurements added to 
t usual Pica _ letter-spacing 
printed at top and bottom, and 

ne-spacing now shown in 10's as 
“ as the customary single 


The capital letters printed 
on the Gestetner ink cartons are 
coloured for easy identification 
Additional single colours are also 


shown on stencil and paper 
packaging to indicate types of 
stencils and papers 

This re-designing work was 
carried out by the commercial 
artist and designer, Abram 
Games, in collaboration with the 
G tner publicity department 
n London 

* * * 


THe NEW shell and slide carton 
which Metal Box Company Ltd 
have made for “Blue Bird” 
golden caramels have been de 


signed together with a display 
it to take 36 such cartons, 

ach one of which contains 

+ caramels individually wrapped 
gold foil 


Both packages were designed 
the Metal Box Speke studios 


{ display of some of the newly 


luplicating accessories 


Identificati« 
customer and sales a 


Le signed packages for Gestetner 
mn in heen made easier both for 
wistant 


The great conveni- 
ence of their pac k- 
aged quick frozen 

Eskimo” brand of 
fish was recently 
demonstrated bh \ 
Grimsby Frozen 
Products Ltd., at a 
hig West End 

store 


for lithographing in tones of red, 
blue and yellow. The ca ton was 
made at Speke, and th: display 
outer at the Carlisle tory of 
Hudson Scott & Sons, Ltd. 
another part of the Metal Box 
organisation 

This is a promising sales unit 
~-easy on the eye, easy on the 
pocket and most convenient to 
handle. It will more than hold 
its own on confectioners’ 
counters and shelves of  self- 
service stores. 

* * 

UNUSUALLY FRESH nd un- 
fussy In appearance for the class 
of product merchandi.ed, the 
Cape Asbestos Company's full 
range of packs f their 
“Capasco” brand brake 


linings are a combination of red, 
grey, and white 

On the two principal! surfaces 
the “Capasco” name appears in 
red letters on white with “Brake 


linings” in white on erey, and 
at top and bottom runs a triple 
band of type. in red on grey, 
consisting of the words 
“moulded” and “non-fade” re 
peated from end to end 
Reason for severity 

The whole effect is simple to 
the point of severity, and there 
iS a reason tor this Unlike 
similar products selling wholly 
or partly to the general public, 
“Capasco”™ linings are destined 
almost exclusively for heavy 


vehicle service stations and com- 
mercial fleet operators The bulk 
ot the pack's life will be spent 
On & garage or storeroom shell 
with the ends mostly, visible, and 
identification has been the main 
consideration Full allowance 
has, therefore, been made on one 
end of each pack for the maxi- 


mum display of the size and 
grade of brake-lining, together 
with the “Capasco” name The 
other end bears the “Shadrach. 


Meshach and Abednego of the 


Aprit 28. 


1955 


fiery furnace” emblem of the 
Cape Asbestos Company. 

Of the eight sizes of pack, 
each of which contains four 


brake linings, the larger sizes are 
made in two pieces, on the 
sleeve-and-drawer principle. The 
smaller is in one piece with the 


familiar tuck-in flap 

These packs were designed by 
Taylor Advertising, and the box 
manufacturers are 


Kaye, Ltd 


Staplefords 


ies Scie tS 


The new pack and outer designed 
for “Blue Bird’ golden caramels 
have been fashioned for self 


SETVICE USE 


The functional stvle pach for 


brake linings 
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WOOD brings 
the leading suppliers 


before the leading buyers 


in the many industries 


peer ig 


tha use a 


TOTHILLPRESSLIMITED 
33, TOTHILL STREET 
LONDON S.W.! 


(ONE OF THE TOTHILL PRESS GROUP OF pus thaetount’ 


__ THE RAILWAY GAZETTE - | SHIPBUILDING & SHIPPING RECORD + NEW COMMONWEALTH ‘+ Narn roves 
| DIESEL RAILWAY TRACTION - THE INDUSTRIAL CHEMIST - POWER AND WORKS ENGINEERING Food - woop 


ARCHITECTURE AND BUILDING ~- COKE AND GAS - at sapeny Sigetene . COLLIERY ENGINEEIING 
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A fine selection of pure 
red sable hair 
brushes with seamless 
nickel ferrules. 
Made by craftsmen, 


for all types of art work. 


brushes 


Prom your usual supplier. 


artists’ 


FLEXY BRUSHES LTD. 
Glossop, Derbyshire 


photo finish 


Have another look at those photographs you 


have had taken. Are they the best you've ever seen ? 
wre, will they sell ? 


terest at heart, and 


Will they impress, and what is 
If you really have your clients 
your own, may we suggest you allow us to show you 


what can be done by photography. 


in Birmingham 


. we are produging « number of photographs 
with the emphasis on fashion in morochrome and 
colour. For this purpose we use our own specially 
trained models, who, incidentally, are always 
available for outside engagements. 
Films for commercial T.V. are wcll advanced and we 
invite you to come and see us on this or any other 
aspect of publicity in which you may be requiring 


assistance. 


MTF’ srvepiwo propecriovs trp. 


Nelson House, 2 Moor Street, Birmingham, 4. 


ART WORK - PHOTOGRAPHY - FASHION SHOWS - COMMERCIAL T.Y. 
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How to display a vitamin 
product with restraint 


HE difficulty confronting 

the designer of any ethical 

product for display in chemists’ 
shops is two-fold. 

Firstly, he must produce some- 
thing sufficiently striking and 
boldly appealing to the eye to 
make the maximum capital from 
the very limited display space 
available. Secondly, particularly 
with a high quality vitamin pro- 
duct, he must avoid anything that 
shows lack of restraint or would 
give a false impression of the 
quality of the goods. 

[hese conflicting requirements 
have been tidily resolved in the 
new Rexall Plenamins package. 
Of a clean restrained design, the 
name is, however, prominent and 
instantly visible. Typography is 
neat, simple and easy read, 
and the whole pack conveniently 
sized and proportioned from the 
chemists’ and also the customers’ 
point of view 


to 


Appropriate doses 


Ihe colours used are navy blue 
and white on a dove-grey back- 
ground. Hygienic aluminium foil 
in pastel blue is used to seal! the 
capsules in their appropriate daily 
doses. Smart and effective, this 
strip-foil wrapping helps to pro- 
tect the capsules, ensures maxi- 
mum hygiene and nds an 
importance and emphasis to the 
correct daily intake which 
encourages proper and regular 
use. The result is a form of 
presentation which carri:s to the 
customer a sense of value for 
money. 

The package was originated in 
the United States and has been 
received favourably by retailers 
both there and in this country. 
Effective support is given at the 
point of sale by specially designed 
display pieces which have lent 
themselves to suitable “family” 


This display stand features several 
Rexall products and is lit by a 
spot lamp at the top. In the 
panel above the main board, 
stress is placed upon the relia- 
bility of the company’s lines 


Variations for 


marketing of 
Rexall Junior 


Plenamins, in- 
tended for infants and children 
up to 15 years of age. The 
Junior Plenamins pack is designed 
in blue and white on a pink 
background. 

Plenamins are the new multiple 
vitamin capsules containing the 
vital important three “extras”’— 
red vitamin B12, folic acid and 
liver concentrate. 

Vitamin B12, the discovery of 
which has been widely acclaimed, 
is a body-building factor that has 
helped materially in the fight 
against anaemia. 


Three of the point of sale pieces which have been issued to draw 


attention to the new Rexall Plenamin vitamin product 


Restraint has 


been combined with the cheerful approach in the presentation. 
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a new idea for display 


There is nothing to compare with the beauty of good wood. Used in our veneers as a display background, 
its mellow tones give an atmosphere o! distinction and quality te your sales messages or goods. We have a 
range of over fifty veneers... with beautiful markings and in colours ranging from the soft lightness of 
sycamore to the dark appeal of ebony. We have perfected a method of applying these veneers to laminated 
sheets, thus making it possible to produce display backgrounds of incomparable beauty, graceful in shape, 
and completely durable .. . without the aid of strengthening battens. If you wish to see how this is done, 
you are most welcome to come to see the process we have specially devised to produce the newest, and so 
far the most elegant, display background obtainable. Please make an appointment to see our wonderful range 
of veneers, one of which might be particularly suitable to your own products. 


CITY DISPLAY DEGAN 


er 


ATTN 


30 UXBRIDGE ROAD «© LONDON, W.12 ¢ SHEPHERDS BUSH i128! 
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Review of Advertising Films 


A travel film that will 
pull the people 


‘HE Norwegian people can 
anticipate handsome divi- 
dends from the influx of tour- 


ists that will undoubtedly 
come their way after seeing 
two 20-minute Kodachrome 
films, “Holiday in Norway” 


and “Fjords and Mountains.” 

Sponsored by the Bergen 
Steamship Co., Ltd., and pro- 
duced by British Transport Films. 
both films are top-line trave- 
logues, and strongly feature all 
the trimmings that are associated 
with travel in comfort. The pat- 
tern of the films differs only in 
that the audience’s wayfaring 
carries them to different areas of 
Norway 

The contents, as one would ex- 
pect, are a palatable mixture of 
gastronomy, landscape, national 
custom, costume, recreational 
facilities and sunshine. It says 


much for the sponsor that the 
steamship passage is treated with 
becoming brevity 


the inference 


TYPE AREA 53° x 73", 2-column pages. 
BLOCKS—i20 screen. 


Centre gap—2 ems. 


All communications to be addressed to 


MISS H. GROARKE, ADVERTISING MANAGER, I4 ALVERSTONE ROAD, LONDON, N.W.2 


By PAUL NUGAT 


being that there is little to this 
journey for the British tourist. 

An eloquent commentary 
(which has fortunately mislaid 
the much-abused superlative) 
spoken by McDonald Hobley, 
with music specially composed 
by Humphrey Searle and con- 
ducted by Muir Matheson, makes 
this a two-film production that 
travel agencies will be happy to 
show 

* * * 

THE ELASTiciTy of good, colour- 
ful animation has also been 
demonstrated by three Halas & 
Batchelor films. 

For Procea bread they have 
made an excellent historically- 
based film on bread-making in a 
light vein; a visually amusing 
film for Bird’s Custard entitled 
“The Clock And I” (in which a 
frantically busy little cartoon 
housewife is all but beaten by the 
clock in a morning of frenzied 
household activities), and, finally, 
a film for Lux. 


read each of these copies. 


at all main bookstalls. 


Whole Page 
Half Page (vertical) 
Half Page (horizontal) 33° x 53° 
Quarter Page 
Extra per colour ie 2 
Bleed pages by special arran 
BACK PAGE 


A scene from “B 
Halas & Batchelor 


rifain s 


AS BEFITS one of the doyens of 
the documentary film, the Shell 
Petroleum Co., Ltd. continue to 
set very high standards in their 
three latest films, “The Changing 
Earth,” “The Search For Oil,” 
and “The Wildcat.” Some 124 
miles of film sent back for pro- 
cessing from Indonesia is in itself 
indicative of the tremendous 
effort that was put into the com- 
plicated and speculative business 
of prospecting for oi] in swamp 
and jungle. 

With a running time of nine 


minutes “The Changing Earth” 
is a visual symposium of natural 


hotels and restaurants in this and other countries, and 


CHEF-D’OEUVRE is more than a magazine. 
cherished by the reader, who makes constant reference to it. 
advertisement is accepted, until the Circle's pane! of experts is satisfied that the 
product is of the required high standard. Once accepted it is not only advertised, 
but promoted and recommended. 


CIRCULATION—10,000 


For Prestige 


For Quality Products 


ADVERTISE IN CHEF-D’OEUVRE 


The Most Authoritative Publication on Food, Wine, Cookery and Travel 


FIVE THOUSAND of the ten thousand copies printe:, are set aside for distribution 
to hotels and club reading-rooms. It is modestly estimated therefore, that five people 
In addition to this, the magazine is circulated throughout 
s on sale to the general public 


Bread Makes History” 


Aprit 28, 1955 


made by 


a film 
Cartoon Films Ltd., for Dorland Advertising Ltd. 
» boost Procea bread 


forces which cause rocks to 
crumble, sediments to be borne 
to marine areas, and the trapping 
compressing of sea life to form 
oil lakes. 

An intimate picture is given in 
“The Search For Oil” of the 
ardours of determining where an 
oil well should be sunk. Sur- 
mounting the difficult physical 
conditions is the excellent team 
spirit of the Indonesian workmen 
—also seen at rest, at prayer, and 
enjoying their own music. 

With fewer human qualities 
“The Wildcat” concentrates upon 

@ Continued on page 184 


It is a 96-page thesaurus, filed and 


No food or drink 


ESTIMATED READERSHIP 50,000 


For Good Returns 


Edited by : JEAN CONIL 


7i x 
7?" x 


3}° x 


53° 
24° 


24° 


gement 


INSIDE FRONT OR BACK PAGES 


SERIES DISCOUNT 24% for 4 insertions, 5% for 8 insertions. 
Insertions booked in advance for publication within 12 months. 


Single column—I6 ems. 


Organ of the International Epicurean Circle (Cercle Epicurien Mondial) 
For the Housewife, Hostess and Diner-Out 


ADVERTISEMENT RATES 


£40 0 0 
25 0 0 
05 00 
£12 10 0 
£12 0 0 
£4 0 0 extra 
460 0 0 
£50 0 0 
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The disproving of 
a myt 


ry 

i here is a tendenc: nowadays tolook upon — which is intended for readers, people who 

the written word as an obsolescent way of | are prepared to think about what they read 

telling anybody anyi ing. whether they are reading articles or adver- 
What with radio! \, the wordless cartoon, — tisements—the kind of people who influence 

and the horror comic. ‘here seems to be some- — others. A myth is disproved. And a very good 

thing in this. It isn) just that “they won’t _ thing, too. 

read copy” —it is he'd that they won’t read 


anything. 


But we know that this just isn’t true. The co LOUR 9 CERTAINLY! 


Reader’s Digest offe: advertisers millions of pa | ener il at dies 08 eth oer 
men and women who really read. The Reader’s page £15 extra for half a page. And full colour 
printing on The Reader's Digest’s heat-set rotary 


Digest is written to be read, bought to be only 20% aan 


read, and then passed on to others to be read. 


And to the surprise of the pessimists, The BLEED 9 OF COURSE! 


Reader’s Digest guarantees a million sales. Both pages and half pages can bleed: 40°/, more 


. . oO 
In other words, here is a mass medium space at only 10°/, more cost. 


> Reac | ader's "Ss ‘Digest 


A MAGAZINE FOR READERS, WITH A GUARANTEED MILIION SALE 
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They're proud 
in Durham 


Proud of their county, proud of Durham and its fine 
buildings and proud of their local newspapers — the 
Durham County Advertiser series. 

These papers are family friends. They are full of 
news about local doings — local “ shop ” if you like. 
But then, few things are really more interesting than 
“shop” 

Business conducted on this family level is good 
business. The Advertiser series goes into 50,669 
homes and there's no other way of getting into them 
in the same friendly way. 


IN THE WESTMINSTER PRESS GROUP 
OF PROVINCIAL NEWSPAPERS 
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REVIEW OF ADVERTISING FILMS — continue 


An incident in the two minute Eastmancolor film “Automatically Sew” 


which has been made 


r Singer Sewing Machine Co., Ltd., by Pres- 


bury Film Productior The film was produced and directed by 
Roland Kemp. 


the detailed technique of well 
drilling. 

All three films were written 
and directed by Bert Haanstra 
for the Royal Dutch-Sheil Group. 

* * « 


THERE ARE two disarming points 


| about “Sweet Mystery.” a two- 


minute film, produced by Cecil 
Musk Productions f Viota. 
The first is Cecily Courtneidge’s 
opening gambit, in whic!) she tells 
Jack Hulbert that they «re going 
to make an advertising film. The 
second comes when she and Jack 
have eventually turned out a suc- 
cessful jelly mould—and the 
name of the maker temporarily 
eludes her. 
A bright gimmick for a bright 
little film. 
* * * 
IN THE two-minute long “Bath 
for a Bride,” Sally Ann Howes 
plays a newly-wed whe has found 
a flat. While her romantic self 
sweeps through the rooms visual- 
ising colourful interior decora- 
tions, her “practical self” (a 
miniature animated cut-out figure 
in bridal dress) talks to her other 
self about electric water-heaters. 
This is a first-rate film for the 
regional showrooms of the Cen- 


The application of 
the products from 
Joseph Freeman 
Sons & Co. Ltd 
on an imaginary 
contract forms the 
theme of “Con- 
creting and 
Decorating.” The 
film was made by 
Gateway Film Pro 
ductions Ltd., and 
this scene shows 
the use of Cemen- 


tone waterproof 
stoneface COMposi- 
tion. 


tral Electricity Authority. Pro- 
duction was by Wm. Larkins 
Studio in association with the 
Film Producers’ Guild. 

* * * 

Two FILMS, “Money from Milk” 
and “Milk and Beef from Dairy 
Cattle,” have been sponsored by 
the British Oil & Cake Mills 
Ltd., who are showing them 
through their own film units to 
farmers up and down the 
country. Both are certain to be 
well received. 

With a running time of 18 
minutes, “Money From Milk” 
brings Ralph Wightman to Ben 
Cooper's farms in Wiltshire. This 
farmer has had _ considerable 
success in improving the herd and 
getting more milk from fewer 
cattle. Together they review his 
breeding policy and his system 
of feeding. 


The other film takes the audi- 
ence to Barlby Farm in York- 
shire, where BOCM, in col- 
laboration with the Milk 
Marketing Board, are carrying 
out a series of bull progeny 
tests. 

Both films were produced by 
Editorial Films Ltd. 
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NABS 


says ‘thank you... 


and ‘please’ 


“3 
t on 
\ ay 
‘ ave ® er yional 
\ { - 0 _— 
ed gener ous) gy wo 
’ yrioul™ ¢ pene’ olent a\. 
eT | . 
‘ Advert the pres! ee F your help 
€ ye 
po™ most 


oss yom Ms ho has not yet sent a sub 
tion or donation. We ’ 
_ , e would - 
remind you that the closing date 7 be 
Appeal is tomorrow, April 29. May we he 
from you by return, please ? eed 


Ss 
i a ae 
q = 


The space for this 
advertisement has 
been donated by 
“The Times.” 


Subscription 
Form for your 
convenience 


_ eee eee mewseesee==4 


To: Norman Moore, 
The National Advertising Benevolent Society, 27 Old Bond Street, London, W.1. 


Lenclose the sum Of £0. -00--c--enrn 
A Subscrip ual to the funds of the National Advertising Benevolent Society. 


A Donation 


Please make cheque payable to the Signed <ccainieennnncccennrcstiacsse ae 
National Advertsing Benevolent Society 


crossed Barclays Bank. 
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Ad Man’s Bookshelf 


A Motor-car ina 


Brief case! Comprehensive reference 


book of radio industry 


Wireless and Electrical Trader Year keep abreast of the constant 
Book; Radio, Television and Electrical changes in the names, addresses, 
Appliances 1955, publishe by the : 
Trader Publishing Co L price telephone numbers and products 
12s. 6d. (with a reduction t sscribers of the firms engaged in the radio 
to Wireless and Electrical Trader). and electrical industries. The 


HIS year book, first pub-  difectory. sections incorporating 
—s xe low these revis ons, toget er wit the 
: lished in 1925, can lay carefully selected technical in- 
claim to being the most im- formation and other practical 
portant reference book to the data, make it an invaluable time- 
radio and electrical industries saving reference book for every 
It is the standard guide for all _ retailer, ag and business man 
connected with sales or services, in the 
and of great help to overseas 
buyers pe gan - contact British 2 . , 
sources OI supply. F; h Zz & d 
Features of this year’. edition isnin ude 
include condensed spec:! cations 


- The Angling Times Book, published 
A salesman cannot carry a of nearly 300 current television by James Barrie Publishers Ltd., price 
range of cars around—but prospective buyers can see the real receivers and information on '|2s. 6d 
cT 
thing by means of the STEROLIS 3-D system. Our photo- valve and cathode ray tue base Fe angling enthusiasts 
graphers can photograph your clients’ products and we can connections, with over 300 valve who are bound to the highly 
provide 3-D slides and viewers. base diagrams. geared and turbulent worlds of 
advertising and newspaper pro- 
Lists of wholesalers duction, restful and refreshing 
87. Tottenham Court Road : . reading will be found in this 
m” ‘ A valuable new feature is the OOK 
London, w.t. special section giving bot! alpha- This i book for all anglers, 
betical and territorial sts of whether they fish famous waters 
MUSeum 6522 radio and electrical wholesalers in for salmon, the quiet meandering 
which association members are streams of our countryside for 
indicated, while the complete text lesser prey, or the choppy seas 
of the wages agreement covering off coasts The work has 
= ee radio and television service engi- been compiled and edited by 
neers. together with ige rates Bernard Venables and Howard 
and details of the rates of pay of | Marshal, who have also used 59 
; radio and television shop man- ine drawings and 24 half-tones to 
e have been agers and assistants, is again in- complete beautifully illustrated 
oe. cluded publication 
.dvertising in One of the principa! aims of his is a book for the easy 
this year book is to aid traders to chair—and the river bank.—T. B 
: * 
this ‘Journal 


‘or over a {Beecham’s new folding dispenser 
juarter of a 


century 
AJUMP AHEAD! .., .... 
In recent months many na- 
tionally famous brand manu- a 
facturers have “ Scone advertisements 
ahead"’ by using the HOME 
COUNTIES NEWSPAPERS have been read 


GROUP for their test cam- 
paigns with amazing results é 
Covering nearly 1,000 sq all over the 
— in Beds, Herts and 
ucks, with eleven lively 
individual LOCAL news- world". 
papers, the Group has today 
a sale approaching 140,000 


copies weekly j. W. & T. A. Smith Lid 
PER 45/ TRADE PIGMENT MANUFACTURERS 
$/COL - FLAT *D.: : 
peat “ee Paint, Oil & Colour journal 


Represented in London by 


WILL KITCHEN, Jnr. LTD. 


Advertising rates from the 
Paint, Oil & Colour Journal, 


131 Fleet Street, E.C.4. Central 1960 : This floor dispenser in white enamelled wire has been designed to 
Head Office LUTON Phone 5050 83-86 Farringdon Street, display five Beecham Group products marketed through the grocer 
Advertisement Meneger: C. W. Gilder London, E.C 4. City 4785 trade It also serves as a stock container. The dispenser is con- 
i | Member of structed to fold up as shown above it is then packed into a carton 

the Audi The dispenser was desis 1 and produced by Leon Goodman Displays 

} ; | Bureau of Lid under the direct f H. Hartley, sales director of H. F. Ritchie 


Crculati Ltd 
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Print Review 


How and when to make use 


of litho and letterpress 


Vy HEN the Cunard liner 

“Caronia” completes her 
world holiday cruise in May, 
passengers will carry off the 
ship a souvenir book contain- 
ing photographs and notes of 
the places visited. Since the 
cruise is only for Americans— 
or at any rate those with 
dollars—it is worth examining 
this piece of print that will live 
for some time in American 
homes as an example of British 
craftsmanship. 

The format is unusual in that 
the page is almost square, 62 ems 
deep by 55 ems wide. This, how- 
ever, gives a pleasing double-page 
spread, and since the book is laid 
out in spreads with only a few 
self-contained single pages the 
choice of shape is justified. 


An interesting problem 


The front cover design pre- 
sented the printers, Thomas For- 
man and Sons, Ltd., with an 
interesting problem. It consists 
f a “globe” of which gold is the 
predominating colour, a picture 
of the ship in greens. red and 
black, a blue-and-green sky back- 
ground, with a vapour trail of 
white weaving across the hack. 
On the  blue-and-green _back- 
ground the white is the white of 
paper, but on the gold the 
white was printed 

Two kinds of stock are used 
for the inside pages, which con 
sist of alternating pages of text 
litho’d in two colours on cart- 
ridge and illustrations printed 
letterpress on white art 


the 
me 


Many designers would have 
litho’d the photographs, but 
the decision to print them 
it gives 


letterpress was right: 
much more sparkle. 


{ spread contained 


rd Line and Thos. Cook 
world cruise 


. , 
louble- page 


C una 


im 
& Son to those 
im the Ce 


By BRIAN HILTON 


text pages 


Then why print 
litho? 

Because every text page is 
decorated with excellent two- 
colour crayon drawings which 
absolutely demanded litho. Since 
most of the photographs bleed off 
all round, the difference in the 
texture and colour of the two 
papers is not obtrusive 

This was obviously one of 
those jobs which only a biggish 
printer using both processes could 
have done—or would have 
designed functionally 
* . * 


I HAVE to thank a correspon- 
dent for sending me a copy of 
Fisons Fertiliser Book, which he 
did in response to my request for 
print set in type other than Times 
or Plantin. 

This, in its way, ts a master- 
piece, although it is unpretentious 


It has everything that is needed to 
deliver its story and to sustain 
the reputation of Fisons as a first- 
class firm, but the job is done 
wilt! marked efficiency and 
economy. It seems to have been 
designed by a practical man who 
dislikes frills, but who knows 
what he wants and how to get it. 

His choice of type? Garamond, 
printed on cartridge, and very 
good it looks. The occasional use 


of the italic for headlines is ex- 
tremely effective. ‘So next time 
you want to letterpress a job on 


cartridge, consider Garamond. 
* * > 

SELDOM DO I comment on hol: 
day booklets. They mostly con- 
form to the excellent pattern laid 
d ywn by Cooks and Polytechnic 
iy, persuasive and informa 
Indeed one comes to accept 
this as the only pattern, the in 
evitable and not-so-very-clever 


@ Continued on page 188 


the hook issued hy the 
who embarked on a 


2ronia.”" 


souvenir 
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Are you 
weaker 
than you 
thought 


in Scotland? 


Ten per cent of Great Britain's 
population is in Scotland: aggregate 
Scottish readership of all English 
national morning newspapers is 7°. 

This means that if you go in all 
the English national morning news 
papers, you get only about £7,000 
worth of advertising in Scotland out 
of every £100,000 you spend. 


Your coverage of Scotland is much 
weaker than it should be. Especially 
when you consider the recent rapid 
growth of Scottish business activity 
far more rapid than anywhere else 
in Great Britain. 


You miss 28°, of Scottish prospects 
by advertising only in the English 
nationals. If you advertise in the 
Daity RECORD you 
reach 900,000 readers 
than by using any other 
morning paper. 


immediately 
far more 


Scottish 


Build up your strength in prosper- 
ous Scotland. Use the DaiLy Recorp, 
a wholly Scottish national morning 
paper written for Scots by Scots. 


P.T.0O. 
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per employee, Jar 
England and Wales 20.9 


New houses comp 
June 1954 pe 


England and Wales 4.8 


In the last five 5 


factories have be 

, Scotland. With old 
f working at capacity, 

: a = the latter growing e' 
m ia offers advertisers a 


profitable market 


advertising 


maximum impact 


Full Colour — a unique service “Ss 
The Daily Record is the 
paper in Great Britain o 
Full colour 
produced in the Daily 


" a ‘ ™ ° / > u we St: ':! 2 : tists tht ita | 
CBRE NB GN AN DIEM “alee! 
Tipe Da See ee ea Pa ead eee Fre ied 
= 
ae ad a 
eX . te 
Bt Have you seen this 
ns a 
ie e ee 
.~. Information — 
«a, Sheet No.3? © 
wea. ° © > 
i ® The facts that foll demonstrate -- 
ia Scotland’s mounting prosperity, often ABR 
- ee = showing Scotland dvance to be = oe: 
OP. more rapid than that of England. a 
vat? fig Over 70°, of the American cor- a ee 
a5 porations that have up plant in BS te 
CMBR the U.K. since the war have chosen voit BS 
peace = be Scotland for their on. a 
ae In 1953, sales of schold goods me 
gi (large retailers o: 10%, higher a 
Fe a than in 1950 in G: Britain as a . 
a Oe whole, were 18°, | in Scotland. 2 i x 
2 i Industrial expa: ind increas- 5 
Mee: ing domestic pros} re indicated 
ott by a 34%, incre electricity 
—-- generation over 14> 2°, increase 
WHA in agricultural output, a 45% increase 
“a . . . ; . > 
in shipping acti\ da 62% in- ie 
+ crease in civil aft passenger 8 
VA. movements (the comparison ae 
ee being over 1949) 
Square feet of ne y buildings 


» June 1954 
Scotland 27.2 


n. 1945 to 
pulation 


Scotland 39.9 Ws 


ver 500 new 
tablished in 
ew industries 

d the ranks of 

ry year, Scotland 
n assured and 


nly daily news- 
ing full colour 
brilliantly re- 
Record, means 


your Daily Record 


Daily R 
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cut this sheet out and file it with 
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PRINT REVIEW- continued 


recipe, until one sees how badly 
they could be done by the odd 
example that comes along 

I have a pile of holiday print 
before me, all as gay and bright 
as the flowers in a herbaceous 
border—all, that is, except two. 
These two are the Blue Books 
for Jersey and Guernsey. Blue 
(if I may borrow a phrase) by 
name and blue by nature. They 
are as blue as a wet weekend at 


Wigan. Format, typography and 
picture presentation are old 
fashioned and dreary, pictures 
are small and badly printed 
There is no colour at al! in either 


book except on a dull front cover 
of the Jersey book and in an ice 
cream advertisement on the back. 

Is this the best that can be 
done for that bit of the gay Con- 
tinent that Britain still owns? If 
so, we had better give it up—or 
turn it over to Billy Butlin. 

* * 

THe Book for Brighton and 

Hove does a well-organ'sed sell- 


ing job. Divided up into sections 
dealing with various attractions, 
each section has a dramatised 
heading showing a couple of 
people appropriately dressed (or 
undressed) saying such things as 
“We like a place with pienty of 
good shows” (describes enter- 
tainments); “I like a place with 
plenty of character t * (des- 


cribes architectural features); and 
“We simply love the gardens and 
flowers” (gardens and parks) 


This is good “editing up” 
technique. And, after al!. readers 
of our popular press are not 
accustomed to digging facts out 
from a solid mass of ty The 
Brighton book makes it casy for 


them. 
* * . 


Wuart A beautiful type Bodoni 


is; and how relatively dom it 
is used Full marks to the 
Sidney-Barton agency for the dis- 
tinctive way they have d it in 
a booklet about Formic Each 
double spread is a joy. One large 
picture on each page, bled off top 
and sides with Bodoni bold well 
set below it giving the forma- 


The booklet about Formica sets 


out furniture information and 
relevant pictures in a_ clear 
fashion. 


One of the pages of the booklet 
in praise of Brighton and Hove. 


tion about the furniture shown. 
Full marks, too, for an effec- 
tive abstract design on the cover. 
* 7 * 


COMMENT WAS recently made 
on the varying standards of the 
print produced by the companies 
within the GEC Group, and it 
was suggested, that steps might 
be taken to enable all the print 
to attain the standard of the best. 
Reading a brochure Professional 
Training in the GEC, 1 now 
find this paragraph: 

“You will find that the 

GEC allows the individual at 
all levels considerable freedom 
in his approach to his work. 
This may come as a surprise 
in of the size of the 
organisation, but it is due to 
an important principle in its 
constitution, the principle of 
delegated responsibility. Each 
of the company's manufactur- 
ing units has been encouraged 
to develop along the lines best 
suited to its class of product, 
unfettered by rigid control 
from the centre, and this spirit 
of freedom permeates every 
level of responsibility.” 

I would say that the company 
gains more from a policy of 
reasonable individualism than it 
would from rigid centralisation, 
even in its advertising activities. 
However, the greater the freedom 
the greater the need for education 
through all ranks. If the various 
units in the group are to be 
allowed to produce their own 
print, they must know what con- 
stitutes good print and what bad. 
Any unit that does not have a 
print expert on its staff might 
reasonably be advised to use a 
good consultant without any 
threat to its autonomy. 

Incidentally, Professional 
Training in the GEC is among 
the better pieces of print. It is 
endowed with character by the 
text typography—10 point Plantin 
set to about 30 ems but free 
ranging on the right and 14 point 
leaded which makes the longish 
line easy to read. 
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D-- ALLENS 


| NVIGORATE your sales campaign with posters on 


David Allen sites 


Placed to put your message over to the shopper when 
actually on the way to the shops — to give the final reminder 
which clinches the sale — David Allen Poster Sites give you 
complete coverage of the prosperous areas of Scotland, 
North East and North West England, North Waites, 
Northern Ireland and Eire, 


SS — 


AAW ED BELLE WN S perc Aiien & Sons Lid., 7, Buckingham Palace Gardens, London, S.W.1. 


Telephone : SLOane 0711. Telegrams: Advancement Sowest London. 


Area Offices in Glasgow, Edinburgh. Newcastle upon Tyne, Liverpool, Belfast, Dublin. 
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STORIES: 


. 1955 


2. SELLING A SERVICE 


OUTLAY...£100 


NEW BUSINESS...£5,000 


‘his sum refers only to the initial new business arising from 


‘he direct mail campaign. 


The increase in tota! new business 


sust, of course, include the annual expenditure of these new 


I 


mar 


ACTION 


vl , 


perfe 
typed envel 


TIMING. 
RESULT 


HE PRO 


‘ents from this year onwards. 


rnany hundred times larger than the percentage w 


refore a high degree of wastage in achieving total 


BLEM. A van site poster contractor wished to ste; 


t little on advertising in any form. The difficulty he 


TAKEN. Three carefully prepared lists of address 


9 national advertisers. 
intry’s biggest spenders. 


tive 


id 


list consisted of 1.350 advertising agents. 


in charge of the advertising. 


Extreme care was taken wit 


In nearly every case BIA 


Lett 


er in cases where the re« ipient s own name could n 


| list comprised 144 daily newspapers 


the addresses of the publicity manager 


Here again wu 


ferent letters were prepared, each doing a specifi 


ld. 
re added, using a special block. 
hed in to complete the personalized effect. This eff 


The letters were run off on the client's 


own 


In every case 


pes and 2)d. stamps. No reply card was enclosed (to 


Che entire job took BIA 15 days, and the cost was a 


(‘ate gory 


NATIONAL ADVERTISERS 


ADVERTISING AGENTS 
NEWSPAPERS 


» his business. Previously 
ed was that his potential 
1 would actually use his 


rage was to be expected. 


were drawn up. The first 
his list and it contained 


tained the names of the 


were addressed to the 
© discovered. 


1Ost Cases BIA managed 


b of selling in its own 
wiings, and blue “ ink 
nes and addresses were 
was heightened by using 


viate frivolous enquiries). 
roximately £100 


ve ple 3. 


= 


7 
l 


te 


~ 


New business arising directly from campaign £3,000 


Writs 


Dept 


for 


B 


BIA DIRECT MAIL RESULTS SPEAK FOR THEMSELVES 


Mailway Catalogue to: British and International Addressing Ltd. 


BIA House, Chalton Street, 


London, 


N.W 


ephone EUSton 5262/6. 
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ET us see how direct mail 

has been used with success 
to sell a wide variety of articles. 
We can begin with the Servis 
vehicle and machinery time 
recorders. 

The trouble with this job was 
that it was the same old story 
every time—fit the recorder and 
get the facts about machine and 
vehicle idle and running time in 
order to be able to plan for more 
efficient use of plant, and so, on. 
It wanted a series of shots before 
a firm would finally take the 
plunge and buy the thing. After 
a year or so the theme got a bit 
stale and fresh ways of present- 
ing it were very hard to find. 

We then worked out the idea 
of a periodical news sheet in 
reduced typewriter type to give 
authenticity and also case his- 
tories of various applications of 
the recorders. We also added 
one or two humorous cartoons 
to break it up. 


Genuine case histories 


This was sent out at three 
month intervals over a period of 
three years to a list of 20,000 
industrial firms and transporters 
and there were 16 issues in all. 
The client supplied data for the 
case histories, all of which were 
genuine The result was an 
average of 200 new customers a 
year. 

By way of contrast, we can 
take Everwear Candlewick Bed- 
spreads. The client had the idea 
of selling them to shipping com- 
panies for use in passenger 
cabins. The ship’s name or em- 
blem was to be worked into the 
design. 

It was easy enough to design 
the shot—a simple sales letter, 
with a sample of the fabric 
attached and an illustration. But 
it took us some time to discover 
to whom to send it. In the end 
we got on to marine superinten- 
dents 

There are only 900-odd of 
them—but they are the only 
people who buy this sort of 
stuff for the shipping lines. 

Having finally got the list we 

sent out the shot and the client 

got 35 inquiries as a result .. . 

and when you think of the 

number of cabins on a pas- 
senger liner that is quite a lot 
of bedspreads. 

Now take the case of balsa 
wood 

The largest importers of balsa 


Direct Mail in Action 


How to sell the product through the | 
post—from bedspreads to bird seed 


This article has been based upon an address given by R. J. HIGNELL, 
director, Glovers Advertising Ltd., to the British Direct Mail Adver- 
tising Association. 


ments slip attached 
Model shops took some of 
nowhere near enough. 

d there ought to be a pos- 
of getting it adopted in 
s as a handicraft material 
mild be taken up widely in 

vay it would mean a steadily 

easing regular consumption 

1 chance of improving retail 


it was a bit of blind match- 
ing in nearly 1,000 of them, but 
well worth it—as the shot pro- 
duced 75 replies. 


The formula was so successful 


blood bank temperature record- 
ing instruments to hospitals 


ntaining enough 
erage class to make one or address this one to 
we found out the right man was 
was also developed 
etween cardboard and nor- their names we got results 


Covering the ironmongers 


very much safer and easier 
: Now we come to anemones— 
Strain all-the-year- 


stuck to the top and pro- 
already being sold 


direct in bargain spaces 
Radio Luxembourg 


offered a display pack 
“gimmick” used was a couple of 


Process industries effort 


Thus, the attention- 
achieved without 
The result was that 157 retail 
first year. Next year we are 


really going to town with a first 
mailing of 15,000. 


In addition to a 


industries from time to time as 
new developments are made 
replies are usually 


high insulating propertic 


tory when you consider that the ig mainly used in heav\ 


five-figure contract ponents and other 
recent occasions, however 

The first was a shot to 966 sub- 
for picking sticks (the 
hit the shuttle back and 
loom and need frequent re- 


This announced the 


took the form of a confidential 
report—with a facsimile 


and tougher than natural timber, 
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Permali sticks last much longer 
and greatly reduce loom 
stoppages for stick replacement 

We found out the right man 
to address was the mil! manager 
typified by a “tough bloke from 
Huddersfield in a hard hat” and 
who wanted talking to in words 
of one syllable. We did just that 
in a very simple little shot, which 
went to 2,000 mills in Lancashire 
and Yorkshire. It produced 64 
per cent response and resulted in 
the opening of 53 new accounts 
for an expendable product which 
is regularly re-ordered, 


Success with chocolates 


We have been hard at work 
advertising Carson's chocolates 
for the last two years, and it is 
interesting to see how direct mail 
can play its part even in the 
marketing of nationally advertised 
consumer goods 

It plays its part in the develop- 
ment of retai!] outlets, and one 
should bear in mind that it is not 
enough to advertise nationally 
You have got to ram it home to 
the retailer that you are doing so 
A very good way of convincing 
him is a letter-folder telling him 
all about it and showing him the 
advertisements and the displa 
material available. It is quite a 
simple and straightforward opera 


tion—but it works. We nd such 
a shot to 12,000 sweet f nd 
other retailers, and it yoduces 
excellent reactions, including the 
opening of many new a ints 
The use of direct mail to retailers 


should never be overlooked 


Dry dock promotion 


Plenty of people buy choco 
lates. Not so many, however, are 
m the market for dr dock 
facilities 

When R. S. Hayes & Co., of 
Pembroke Dock, took over the 
complete dock installation from 
the Admiralty after the war, it 
WAS @ going concern ; but as soon 
as the Navy work came to an end 

it stopped being 4 going con 
cern All the same, the outlook 
was not too bad 

Other areas—Clydeside, Bel 
fast, Liverpool, Dublin, Cardiff 
and Bristol——-were all very busy 
just after the war, and it was pos 
sible that it might be very handy 
for ships in the Irish Sea, or on 
the Atlantic run, to be able to go 
into Pembroke Dock for repairs 
So we tried it. A very simple 
little shot was devised giving only 


@ Continued on page 194 
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These were already in existence 
Po and th r t t ' Ww I in Po 
EAE 
Let us now consider the case 
of industrial process control FP 
instrumentation. A lot of direct 
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ment Company, Ltd—a_ sub- 
sidiar of Elliott Brothers 
(London), Ltd. Ei 
quarteriy news sheet, which is Po 
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_ 
creative jobs are 
: course we like w 


if agency that thinks or 


> we like 


our share 


of cream 


The big ten-shot-in-six-colours 
‘am of direct mail and of 
on them. But CL isn’t an 


n terms of fabulous campaigns. 
pag 


We devote just as much of our time and care to 


facsimile letters, list building, addressing and mailing 


—in fact our departments for handling these everyday 


jobs have been dev 


sloped to give a specially good 


service. That’s a point to remember when you re 


planning your next mailing. 


CL 


Ae 


In the past so-odd years we've 
grown roots without going to 
seed. FACTS AND FIGURES will 


prove it. We'd like to send you 


a copy. 


CHADWICK-LATZ LIMITED 


Creators and Distributors of Direct Advertising 


Alexander Howse * Shaftesbury Avenue © wc2 * Temple Bar 264: 
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Direct Mail in Action 


HOW TO SELL THE PRODUCT continued 


the bare information, and it was 
sent to the 966 marine super- 
intendents. 

We got one inquiry—for a 
£120,000 repair contract. The 
shot, which actually cost £35 
in all, paid off quite hand- 
somely. 

Here is an instance of direct 
mail, all by itself, opening up a 
completely new market for pro- 
tective footwear. 

When Protective Footwear Ser- 
vices started in 1951 the normal 
retail outlets were practically use- 


less. They knew the market was 
there, but how to reach it? 
Answer: Direct mail to factories. 


The letters were designed to do 
a double job. Firstly, to sell the 
idea of stocking and selling the 
boots through the factories’ own 
welfare department. Secondly, to 
sell the boots themselves as being 
just as safe as othe makes of 
boot, but much harder wearing 


Choosing the factories 


Quite ordinary letters were 
used, but the copy not quite 


so ordinary They went to a list 
of 4,000 selected fac es at ap- 
proximately two-m« intervals 


Inquiries, as they received, 


were followed up travellers 
with wall charts owing the 
range of styles), catalogues, leaf- 
lets and trial stocks 1 the first 


year 625 factories we 
footwear for their 
partments, and by the 
third year total sale 
rupled 


Let us now turn t 


uying the 
lfare de 
nd of the 
ad quad- 


horse of 


a different colour altogether, or 
rather to a chimpa “Mr 
Smee” of Chessingt Zoo 

The Zoo were tising in 
the usual way; post display 
advertisements in the ocal press, 
classifieds and so Attend 
ances, nevertheless, were static 
It was then suggest that be 
cause the Zoo had so many 
amenities and could t so many 


tastes (animals, circus, children’s 
playground, gardens staurants 
tea kiosks, and plent f licensed 
bars for father) it « d be sold 
as a place for outing yund the 
theme “There's fun f everyone 
at Chessington Zox 


Accordingly, a dir nail can 
paign was undertake ind shots 
were sent to social cluns, clergy- 
men, youth clubs, staff organisa 
tions, im fact to ar e in the 


who might 
an outing 


Greater London are 
be expected to orgar 


The shots were s pie and 
straightforward and _ naturally 
they did not produce an imme 


diate response bDecausc it was a 
“two Stage Saic 
The result of a year’s cam- 
paign of six shots was that 
attendance doubled in 12 
months—mainly due to outing 
business. 


Here is a case where we 


worked ourselves out of a job. 


A smal! firm had just acquired 
six small automatic lathes and 
were looking for work turning 
out smali multiple precision parts 
—nipples for gas meters, tips of 
ball-point pens, and so on. We 
devised a campaign of six shots 
to selected manufacturers 

Shot two consisted of a folder 
with a glassine envelope attached 


specimen smal 


containing 


some 


remarkable thing 
that we made it easy 
ipient to send in his 
quotation. All he 
was put them in the 
fold up the shot agar 
as directed (so that the address 
came outside) and stick it down 
with the flap of the glassine 
envelope 

Shortly after this shot went 
out the firm telephoned to say 
that they did not want the 
remaining four shots to go but 
they would pay for them just 
the same. From that day to 
this we have never done any 
more work for them. If and 
when they ever get short of 
work I suppose we will get the 
job of sending the same old 

shot out again. 
sing direct mail to sell 
seems a funny idea but, in 
case at any rate, it worked 
The West Country brewery of 
rths wanted to 


beer 
one 


a increase 
ie trade. We sent out a 
shot 400 golf clubs, social 
clubs, bridge clubs and so on in 
their delivery area, inviting then 
to have one on the old firm. The 
result was 23 replies and the 
introduction of the beer into 23 


new retail outlets (although in the 
perhaps we should 


not “outlets”). 


case OL DCCr 


call them “inlets’ 


Publishing the result 


we come to a 
rd seed It 


funny one 


about b s not really 


a “success” story, but it is worth 
mentioning. We put a one 
cighth page advertisement for 
Caperns the Rad Time 
ffering a booklet. We got over 
20,000 repiies, and the firm was 
well pleased—and so were the 
Rad Times They pudi shed 
the result as one of their series 
of full pages in ADVERTISERS 
WEEKLY, and this advertisemen 
was reproduced 

The Glovers organisation ther 


reproduced the Radio Times ad 

sement, and told the whole 

story in one of our own agenc 
' 


service direct mail shots 

There were tour replies to this 
direct mail effort of ours—bdut 
they did not come to us 


They went to Caperns : four 
people had cut out the 
coupon and posted it back. 
They did not want advertising. 
They wanted the free book 
about birds. Two coupons 
were also sent back to Caperns 
from the Radio Times full- 
page advertisement in ADVER 
TISER'S WEEKLY. 
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With nearly 90 years’ experience 


SMITH, DALBY-WELCH 


know that the pulling power of a direct mail campaign depends on 


ACCURATE, UP-TO-DATE MAILING LISTS 


We don’t have to resort to these violent methods to accuracy. Ready-made lists, broken down into 
pull in your customers. Instead, we employ a large, geographical units, are available for pilot and area 
expert staff which daily cross-checks every reliable campaigns, and individual lists can be compiled 
source of information from all over the world, keeping to meet special needs. We shall be pleased to supply 
our classified mailing lists at up-to-the-minute quotations and advice entirely without obligation. 


SMITH, DALBY-WELCGH LTD 


Postal Advertising Contractors 


ESTABLISHED 1568 
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Direct Mail in Action 


The use of the direct mai 


through the campaign. 


HE advertising and selling 

of air compressors throug 
the medium of direct n 
might not, at first thought 
seem to be enormously pror 
ing. But it has been done 
and successfully. 

Ihe Atlas Diesel Co., Lid 
Wembley, is a member of 
Atlas Copco Group of ¢ 
panies This is a world-w 
organisation and is the largest 
the world specialising solely 
the development and manu 
ture of compressed air equipme 
of every type. The British 
pany at Wembley manufact 
portable compressors, cont 
tors’ tools and access : 
home as well as Overseas mark 
and also operates a « 
servicing organisation 
entire range of group produ 
There are 10 branches in Gre 
Britain and Ireland which func 
tion as local area sales 
service depots 

Technical press used 


It was decided in collabo 
with advertising agents, | 
Ltd,. to conduct a large scale ad 
vertising campaign in the techr 


cal press during 1953 wt 
aimed at stimulating demand 
the whole range of Atlas p 


ducts. This factor was taken into 
account in the decision to unde 
take also a mailing campaign 
for portable compressors to ce 
tain important interests tn t 
country. The Direct Mail Centre 
Ltd., handled the operation 
The aims of the campaign 
were 
@To further the sale of Atlas 
portable compressors and con 
tractors’ tools by procuring 
requests from the appropriat 
purchasing officers and execu 
tives for descriptive literature 
and also “opening the door” 
to a call by sales representa 
lives 
@ In the case of local authorities 
and government departments, 
to obtain the inclusion of the 
company's name on official lists 
of manufacturers to receive 
(where they were not already 
doing so) tenders for compres- 


How to sell compressors 


and eontractors’ 


technique in association with a large scale 
campaign in the technica! press to sell air compressors, resulted in satis- 
factory results. Four shots were used and a continuous theme ran right 
Via:ched-in names and addresses were used and 
the results have tended to prove their value. 


sors and ancillary equipment. 
lo promote the association of 
the name of Atlas or Diesel 
with compressed air equipment 
ind correspondingly to help 
*xtinguish the implied connec- 
tion with diesel engineering 
vith which the company is no 
ynger concerned. 


Groups of importance 


After a careful investigation of 
market it was decided that the 
lowing groups were of primary 


»ortance : 
MMERCIAL UNDERTAKINGS 
So up-builders and repairers 200 
(Quarry owners 500 
iblic works contractors 1,600 


LocaL AUTHORITIES 
sunty, Borough and Urban 
District Councils in the UK 
and Republic of Ireland *2,000 
Pustic UTILiTIEs 
Vater works 800 
sh Electricity Authority 
ficials (addressed by in- 


lividual’s name) 406 

works, divisional engin- 
eers 222 
tish Railways Executive 120 
sh Road Services 44 

Road transport undertakings 
(other than BRS) 50 
\rea Coal Boards 48 
NCB mines 960 
Mock and harbour engineers 110 

ck and Inland Waterways 
executives 36 
PO 46 

(GOVERNMENT DEPARTMENTS 

Ministry of Works 21 
\dmiralty 6 
War Office s 
Air Ministry 6 
Ministry of Fuel and Power ] 
Ministry of Supply I 
7.90? 


* Approximate. 


To offset the inherent risks in 
“selling” a range of engineering 
products through the medium of 
direct mail, the copywriting of the 
sales letters and the design and 
copy for the special promotion 
literature used was deliberately 
framed in as simple a way as 
possible. For instance, no refer- 
ence was made in sales letters to 
any technical virtues either of the 
compressers or tools. 

It was felt, however, that in 


ear 


order to achieve the aims outlined 
above, a minimum of two forms 
of Jetter would be required for 
each shot in which a letter was 
to be used, one directed to the 
local authorities, public utilities 
and government departments and 
the other to commercial under- 
takings. All letters were fully 
matched-in with name and 
address. Besides filling its 
obvious roles, the reply card was 
used to list the principal items of 
contractor’s equipment included 
in the Atlas range 

The special leaflet for shot two 
was designed as a prestige boost 
demonstrating the wide applica- 
tion of Atlas compressors in 
different fields of contracting 
work. The folder rd which 
was mailed as an Jependent 
mailing piece for sh hree was 
specially designed to fit the pocket 
so that it could be passed on to 
foremen, etc., after being read and 
studied by the addres 


Emphasis on efficiency 


The continuous theme running 
right through the campaign was 
the emphasis on the efficiency of 
the client's after sales service 
operated from the head office and 
branch depots spread over the 
British Isles. This is generally 
considered to be more compre- 
hensive than that offered by any 
other similar firm. 

The campaign w timed to 
break with the approach of the 
peak buying period for equipment 
of this kind. A fourth shot was 
added to the ‘scheme. as a re- 
minder, at the end of the holiday 
season 


Shot 1—Letter and reply card 
(May) 

Shot 2—Letter, reply card and 
brochure (June) 

Shot 3—Folder-card y (July) 

Shot 4—Letter and reply card 
(October 


From the number of replies re- 
ceived within the first few days 
after the mailing of shot one, it 
was evident that the general 
response was going to prove ex- 
ceptionally high for this type of 
product, and the initial optimism 
was more than borne out by re- 
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The Atlas Diesel air compressor 
is here seen at work supplying 
power to a pair of road drills 


sults. The campaign as a whole 
yielded a grand total of 430 
replies, 157 of which came in 
within the week immediately fol- 
lowing shot one. Of these, 45 
were received from commercial 
undertakings, 34 from local 
authorities, 25 from public utili- 
ties and 21 from the NCB group 


Requests for information 


One of the most interesting and 
gratifying aspects of the replies 
was the number of addressees 
among the local authorities and 
public utilities who took the 
trouble to write and ask Atlas 
Diese] to send the material also 
to their sub-divisions, of which 
they gave the addresses, and 
others who wrote saying that the 
actual buying was done by Mr 
So-and-So to whom future corre- 
spondence should be addressed 

This tends to prove the 
value of a complete match-in, 
as the recipients obviously 
looked on the letters as per- 
sonal communications and not 
as “circulars.” 

Though it is unfair to judge 
such a campaign by the total 
number of compressors and tools 
actually sold, the company found 
that the sales which could be 
directly traced to the campaign 
more than repaid the outlay, and 
the number of unwanted inquiries 
received for diesel engines is now 
infinitesimal. A similar campaign 
to the same mailing list was con 
ducted last year and the results 
have not yet been fully analysed 

This year Intam Ltd.. are 
arranging mention to be made in 
all publicity material that the 
Atlas Diesel Co., Ltd., is a mem 
ber of the Atlas Copco Group 
of companies. Atlas Copco com- 
pressed air equipment is manu- 
factured or sold and serviced 
in 48 countries throughout the 
world, the member companies 
trading under various names, in- 
cluding Atlas. Atlas Diesel, Atlas 
Polar, Atlas Copco, Delfos and 
Sampa 
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New Clients for Old... 


is not our policy. We welcome new clients 


certainly . . . and we are pleased to place our 
world-wide experience and full Direct Mail service 


facilities at their disposal. 


What pleases us most is that when they have 
come to us once and found us “alive” to every 
aspect of this potent and complex medium, 

our clients become friends and return 


again and again. 


Active co-operation over many years with 
Advertising Agents and Advertisers who are 

consistent users of Direct Mail has given us the 
“know-how” to eliminate most of the inevitable 


snags that can occur in any scheme. 


- NEW CLIENTS should contact Mr. S. C. Simmonds or Mr. G. Gonord 


SIMMONDS rommhzmcm up 


Telephone: NEW CROSS 0331/3 
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N direct mail ‘shooting’, 


near misses are no good. 


You want to bring down 


whole customers—not just 


their tail feathers. There 


are many occasions when 


direct mail can do what no other 


But 
vell timed, 


form of publicity can atten)! 


every shot must be well aim: 


fully charged. Above all you st be quick on 


the draw ... to-day’s sales news is to-morrow’s stale news. 


Gestetner is the perfect pr: 
production. It is simple, fast, 
Gestetner duplicator guaran'e«s 
lent reproduction, whatever Us 
The Gestetner process offers 
attractive art-work and versatil« 


for sales letter 
nt, infallible. A 
sistently excel- 
length of run. 
nited scope for 
presentation. 


Gestetner in your own office, makes you independent 
of all outside ser *s. No correspondence, no tele- 
phoning, no misunderstandings, no delays. What 
you say goes— to the right people, at the right 


time, in the right way. 


Gestetner ensures a good reception for your letters. 
Faultless copies create favourable impressions. 


Gestetner duplicating is not only fast and efficien: 
—it is economical. Whether your demands are 
continuous or occasional, for long runs or short, 
there is a Gesteiner designed specifically to 
meet them. 


Gestetner versatility means useful employment 
between direct mail shots. And to the sales planner 
it can mean the difference between success and 
failure. With the Gestetner process at your disposal 
you can translate a snap decision into swift and 
effective action. 


Get busy, Get business 


Get 104 


i Seer 


GESTETNER LIMITED, ALDWYCH HOUSE, LONDON, W.C.2 
HOLborn 8700 


Direct Mail in Action 
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illiteracy in 


Yr 
* 


NE of the outstanding ad- 
vantages of direct mail 
advertising is its personal char- 
acter. It enables you to bring 
your message to selected indi- 
viduals rather than addressing 
the mass as in most forms of 


publicity. 

When prospective customers 
are written to at eir private 
addresses, then the job will be 
just as good (or bad) as the par- 
ticular directory that is used as 
a source of names. If it is a good 
one, then you can be assured that 
your mailing pieces | arrive on 
the breakfast tables of people 
whom you _ hav ndividually 
chosen as logical prospects for 
your product or vice. Each 


will receive a communication ad- 
dressed to him personally 


Problem of officials 


When, however, prospec 
tive customer is an official in a 
large organisation, the problem is 
then one of a ve different 
order. The name, and sometimes 
even the title of the correct 
official to approach is often un- 
known to the compiler of the 
mailing list. And a piece of 
specialised sales promotion 
matter is addressed simply to the 
firm impersonally. its fate is easy 


to imagine. 


This was the problem which 
faced Austin Reeds when plan- 
ning one of their special sales 
promotion jobs. The objective 
was to sell the company’s indus- 
trial gift vouchers as prizes in 
sales contests. 

One would logically think that 
the official to approach for this 
purpose would certainly be the 
sales manager, and that even if 
the holder of the office were un- 
known by name. all would be 
well 

But previous mailings in the 
same general campaign had 
revealed that this was not so 
Firms were discovered in which 
any one of the following officials 
had the final say on the conduct 
of sales contests: the managing 
director, the advertising manager. 
the administrative manager, the 


general manager, and even the 
company secretary 
Additionally, there were firms 


} found to be organised for sales 


Sweet can be the uses of 


By HERBERT DENNETT 


Advertising Manager, Austin Reed Ltd. 


advertising 


purposes into several almost 
water-tight divisions, each with 
its own sales manager. One divi- 
sion would favour sales contests. 
anether would not. Yet again 
there were firms in which the 
initiative for such contests was 
left to area managers all over the 
country, and nothing was orga- 
nised at all from headquarters 


Role of juniors 


So the problem was reduced to 
finding the means by which a 
direct mail shot, addressed to a 
large organisation, should reach 
an official unknown by name and 
perhaps even by designation, who 
would reasonably be interested in 
sales contests. And it should be 
remembered that in most such 
firms juniors open the mail in a 
separate post department. and are 
also entrusted with the task of 
routing incoming letters through 
the house 

The answer to this problem 
was found by Austin Reeds: a 
stunt letter. so unorthodox in style 
that even if routed to the wrong 
Official in a firm, there was a very 
good chance of his passing it on 
—with personal comments—to the 
man more directly interested in 
the subject matter 

It should, however, be noted 
that the quality of letter produc- 
tion, match-in and signature were 
of such a standard that only the 
more experienced in these things 
would recognise the mailing as 
a facsimile job. Obviously, this 
care over detail also reinforced 
the letter’s chance of reaching 
the desired quarter. 


Course of practice 


The actual stunt used involved 


the creation of a fictitious 
character—a cocky,  self-con 
fident, yet ingenuous junior 


supposed recently to have joined 
the advertising department after 
having taken an alleged course in 
advertising practice. This pre- 
cocious (the word originally and 
aptly meant “early-ripe!”) young 
man, wise in his own conceits, 
has the idea of writing to the 
firm's prospective customers while 
the boss is away, very sure that 
he knows all the answers. 

The picture of this fictitious 
character that appears between 


@ Continued on page 200 
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INVOICING 
AND DESPATCH 


STATEMENTS 


WAGES AND 
SALARIES 


BRADMA gets down to the very roots of your time, 
labour and cost problems. It automatically selects 
sections or individuals from your mailing lists 
addresses envelopes, reply-paid cards and wrappers 
with amazing rapidity. 

In other departments too: INVOICING a DES- 
PATCH, STATEMENTS, WAGES and SALARY 
LISTS can all be handled by accurate, economical 
BRADMA. 


For an individual report on this system applied to 
your business please write or *phone the Bradma 
Organisation and Methods Department :— 


33,Chancery Lane, London, W.C.2. Telephone: CHAncery 9327. 


Britioh ADDRESSING MACHINES AND BUSINESS SYSTEMS 


Manufactured in Great Britain for the markets of the World by 


ADREMA LIMITED, Telford Way, London, W.3. Tel: SHEpherds Bush 209! 
BRANCHES AND AGENCIES THROUGHOUT THE WORLD 
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If you have never \ 


seen the Rotaprint \° ~- 


in action you cannot 


know how versatile it 


quick succession, the Ros 


will print stationery of a 


folders, booklets, report: 


uals, cards, tickets, illustrat 
catalogues—The Lot! 


, | te Entirely British in 
The quality, too, is superb. | design, materials 


and workmanship. 


Why not send for details by 


posting this coupon? It inve!ves $e The only machines 


n slightest obligatior with the patented 
ot the oe, COngation Rotafount damping 
Our technical representative —no rollers — no 

scrubbing—no time- 
will call only at your invitation. lag. 


You are invited to 
visit our Stand No 
F.7 at the B.1.F. 
May 2nd - 13th. 


Rotaprint House, Honeypot Lane, London, N.W.9 
Telephone : COLinda/e 8822 (12 lines) 


ENQUIRY FORM 


Please send, without obligation, printed specimens and full details 
of Rotaprint. 


7 
| 
| 
| 
0 a 
| 
| 
| 
| 
| 
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DEPARTMENT —— ——— Ls 


Pin this Enquiry Form to your letterheading and post to 
ROTAPRINT LTD . HONEYPOT LANE - LONDON N.W.9 
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SWEET CAN BE THE USES continued 


the lines of his supposed letter is 
deliberately overdrawn. The 


conceit does not just exude, it 


squirts off the page. 
But judge for yourself—here is 
the letter : 
7th February 
1985 
dere sailes manager, 

I have just joined this outfitt 
after taking the ful sailes pro- 
motion & ADvertising coarse 
at the Fugegleton’ Tertiary 
ModernColl. 

as the B oss is aweigh this 
weak / thort / wood 
demon straight the advantadges 
that moddern eddukation gives 
TOO us coming advertissing 
men(a@ ? 

AFTER CAREFUL4 THORT / am 
prejared to favourably reggard 
this saiLes contest idea., and 
as I used to organ-ise the 
FugeLeton Halma toarnement 
Il am qwite compe-tent to 
Li-iase withyouin running your 
next saiLes contest 

i found this folder in the 
B o@sses penDing tray I think 
he is a bit slak inn not senDing 
it out b4—I kno its not qwite 
up to the FuggLe!ton Standerd 
I beleive the B oss writ it 
himself he is bit inklined to 
bee Vulgar=+ see bak page 
of folder!!&+ the only ticks 
we had at Fuggleton were 


} 


NewB oys and cissies} 


Still TIhopeyoucan _ strugje 
thru it . & when youwant some 
aDvise on your next saiLes 


COn-test dont forzet that 
AdalBERT hbloe GGs is 
awlways at your sErviss%f! 
truL-y yOurs 
A. bLOGGS, ASS 


Effect of immaturity 


The facsimile signature was 
Originally written by the adver- 
tising manager using his left 
hand, thus giving his writing the 
effect of youthful immaturity. 
The folder mentioned and en- 
closed was a perfectly straight- 
forward reprint of a magazine 
article entitled: “The value of a 
sales contest.” On the last page 
of this folder was an invitation 
to write for a further folder, 
“Plan for a sales contest,” which 
did the real job of selling the gift 
voucher scheme 


All this sounds rather com- 
plicated in print, but in fact the 
idea worked. Numerous in- 
quiries were received for the 
second folder, all from people 
who must have read every word 
of the entire mailing shot. 
The whole letter was obviously 


nonsense, but nonsense with just 
that touch of verisimilitude that 
evidently appealed to many of 
the recipients. A number of 
those who replied so entered into 
the spirit of the thing that they 
imitated Bloggs’ errant spelling 
and typing 


There is, of course, nothing 


basically novel in the idea of a 
letter imitating juvenile spelling 
and typewriting, but considerable 
care was taken not to overdo the 
errors Numerous drafts were 
prepared before the final form 
was decided upon. 


Object of letter 


The specia] fornrthe letter took 


had added value by reason of its 
application to the particular sales 
problem in question. The object 
was to encourage the use of 
Austin Reed gift vouchers in 
sales contests, and such events 
are commonly associated with 
stunts and novelties of various 
kinds to maintain the interest of 
the participants throughout. 


Hence a farcical letter of the 


Bloggs genre was completely in 
character with this advertising 
objective. This is an important 
principle, for there are many cur- 
rent advertising campaigns which 
employ a “lead in” only remotely 
connected with the final objective. 


Good advertising of any kind 


should have a long as well as a 
short term influence. This was 
achieved by the Bloggs letter. 


The short term response was 


naturally the requests for a copy 
of the “Plan” folder. But firms 
are not embarking upon sales 
contests every day of the week, 
and for that reason it was neces- 
sary to create the impression that 
Austin Reeds have a fund of 
bright ideas, not only in their 
own advertising, but also avail- 
able for liaison at any time with 
firms wishing to run a contest 


This may not be the end of 


Bloggs. The boss may possibly 
be away again ! 


The only way to obtain 
REALLY PERSONAL 
letters is to produce them 
on automatic typewriters. 
We have them. ... 


Ready for use by Advertisers 
and Agencies. 


VOLLERINE COMPANY 


62 Oxford St., London, W.! 
Museum 9072 


7 
it pays to hove your letters Robotyped 


MUL-TYPO 


PRINTING COMPANY LIMITED 
(Incorporating the Postal Advertising 
Company) 


Facsimile and General Printers 
Vari-typing Specialists 
Ribbon * Lithography * Letterpress 


143 KEW BOND STREET ~ LONDON W.1 
MAYFAIR 1828 
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Public Relations 


Promoting the product— 


in a very small way 


CLAIM for the world’s 

smallest hand-out has 
heen staked by E. D. (Toby) 
O'Brien. At a press con- 
ference he staged for the 
Wansdyke Security Ltd. the 
story was presented on a three 
inch strip of 16 mm. film. 

In actual fact three foolscap 
pages of information had been re- 
produced on this small piece of 
film. The gimmick was appro- 
priate because the story was about 
a new safe deposit situated 100 
feet underground in the country 
and secure against “blast, heat, 
radiation, fire, unfavourable 
atmospheric conditions and theft.” 
A]| important records to be stored 
there are being reduced on film 
for storage purposes. 

Since the war an ever-increas- 
ing number of firms have adopted 
the microfilm technique for 
storing records, it was stated 
Owing to lack of facilities in this 
country many of these records 
have been sent to the United 
States and other countries over- 
seas for safe storage. Now, at 
least one international firm is 


iT} The 
DUMFRIES 
and GALLOWAY 


STANDARD” 


has the 


LARGEST 
CIRCULATION 
of any Newspaper 
in the 
SOUTH OF 
SCOTLAND 
and the LOWEST rate 
per inch per 1000 copies. 
It is 
printed a ag Fy 
DUMFRIES. 
Ask for Specimen Copy, Rate 


Card, and Map showing where 
the “Standard” circulates. 


ABC Weekly Circulation 
35,128 
HEAD OFFICE : 


133 High Street, Dumfries. 
Telephone 19. 


BRANCH OFFICE: 

Castle Street, Kirkcudbright. 
Telephone 145. 

LONDON OFFICE : 

E. Greenwood, Ltd., 231-2 


Strand, W.C. 
Telephone, City 5906-8. 


bringing its records back for safe 
keep ng in the new Wansdyke 
depository. 


i Art for tea 


WHEN THE first series of litho- 
graphs was introduced shortly 
after the war into Lyons teashops 
they were installed as a method 
of decoration with no other pur- 
pose in mind than that of giving 
the teashops an interesting ap- 
pearance. 

But so much public enthusiasm 
has been shown for the pictures 
that Lyons are now going in for 
the “art for the masses” business 
in a big way 

An exhibition of a new series 
of lithographs was lately staged at 
the Tea Centre, Lower Regent 
Street, London. Some 40 litho- 
graphs by such people as Edward 
Ardizzone, Barnett Freedman, 
Edward Bawden and _ Lynton 
Lambe, appear in the series. The 
subjects ranged from still life por- 
traits to landscapes and fantasies. 

Opening the exhibition Sir 
Kenneth Clark said: “These 
works of art can be put in places 
where people can have an eyeful 
as well as a mouthful And see- 
ing that 50 million customers eat 
in L.,ons teashops each year, that 
is quite a lot of eyefuls 


{ Special window 


This is one of a series of special 
windows being dressed for 
Dorothy Gray Lid. by _ the 
Window Display Co. Ltd. to 
promote sales of Satura moisture 
cream, their client's new product 
A special feature of the windows 
is the rayon taffeta material pro 
duced for Dorothy Gray by the 
Window Display Co., Lid 
Design of the material was by 
Kenneth Bromfield 
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There's no 
doubt about it— 


Advertiser’s 
Weekly 


gets results’ 


Tel.: CHAncery 8844. 
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Price and delivery are keys to bigger 


sales in this expanding market 


THE British exporter 
likely to find a modestly 

expanding market in Canada 
this year—but it will be one 
in which there is keen compe 
tition from domestic 
from the United 
from Germany. That, at al! 
events, is the view 
im a report on the Canadia 
economy recently issued 
the Board of Trade 

The demand for consu 
goods, it is maintained 
increase but the textile marke 


industry 
States, and 


containe 


CANADA 


likely to continue to be diffic 
and the domestic industr 

tain to make 
efforts to recover an 

share of the business. Ke 
petition in the motor car bus 
is already in evidence and *t 
are no grounds for thinking 
it will be less so in the future 
seems unlikely that there w 
any considerable expans 
capital investment by ma 
turing industry, so that den 
there for machinery and 
ment is likely to be at 


most dete 


This umbrella display by 
national Silver Co., Ltd 

award for 
permanent 


Inter 
worl a 
Interior displays, non 

animated” in the 
recent competition sponsored by 
the Canadian Point-of-Purchase 

Advertising Institute 


is is a display 
vanised by the 


of pas haves 
Pac haging 


entered for a 
Association 


nation- 
of Canada 


contest 
Exporters 


rested in the Canadian market should not neglect package design 
and construction 


. 


54 level The St. Lawrence 
away project should be a 
rdest stimulus, but it now seems 
likely that heavy expenditures 

the Trans-Canada pipe-line 
il take place before 1956 
though firm orders are likely to 
placed this year 


Competitiveness the need 


{t is reasonable, according to 
his report, to see a market for 
ports to a value greater than 
at offered in 1954 and probably 
little less than in 1953 
How large a share UK ex- 
porters can obtain will depend 
on their competitiveness in 
price and delivery and the 
energy they put into the job of 
matching the offers and service 
of their rivals for the business. 
The high level of consumer 
expenditure and of investment 
ong with the resilience of 
Canadian exports in non-agricul 
tural products has maintained 
the country in a prosperous con- 
dition. There is every confidence 
that the development of basic 
esources will continue to be 
pushed forward and: with the 
rate of population increase. the 
prospects are good 
The disappointing feature of 
last year, concludes the report, 
was that UK exports lost ground 
in this market. Our share of the 
Canadian market is not impres 
sive, yet the conditions in Canada 
for an expansion of our share are 
not likely to be appreciably more 
favourable, although the prospec 
tive higher level of activity 
should permit some increase of 


our sales. Only by a determined 
and sustained effort to give 
special attention to the require- 
ments of the Canadian market 
can we expect to see appreci- 
able improvement in our place as 
a supplier of Canadian needs 
Whether this effort w:| be forth- 
coming will depend on the deci- 
sions of individual firms.” 

* * * 

ACCORDING TO | 

estimates of the Domin 
of Statistics there was 
rise in the number families 
than in the number of households 
in Canada over the !2 months 
to June | last year n the two 
years previous to 1952 the num- 


annual 
n Bureau 
a bigger 


ber of households showed a large 
increase 
The average size of households 
was smaller last year than in the 
two years, while the 
average size of families was the 
same as in 1952 and 1951 after 
a rise in 1953 Estimates show 
3.785.000 households (exclusive 
of institutional households) for 
the June 1! date last year 
110,000 three per cent more 
than ; earlier and 224,000 or 
6.3 *r cent more than on the 
f 1952 Average size 
compared 
each of the 


previous 


same da 
was 3.9 persons as 
with 4.0 persons in 
three previous years 


Increase of families 


id families were esti 
mated 3.595.000 at June 1, 
1954. an increase of 118,000 or 
3.4 per cent since the start of 
June, 1953, and 182,000 or §.3 
per cent since the same date in 
1952 I average family size 
was 3.7 persons as compared with 
3.8 in 1953 and 3.7 in both 1952 
and 195 

* * 
bulletin — titled 
4dvertisers by Size of 
Investment, issued by the Maga- 
zine Advertising Bureau’ of 
Canada. it is revealed that, on 
the average magazine advertisers 
invested more money in 1954 
than in the preceding year 
Greatest increase came in the 
category $50,000 to $99,999, 
which had 46 advertisers in 1954 
as against 38 in 1953, and repre- 
sented a 25 per cent increase in 
dollar volume The second 
highest category was $5,000 to 
$9,999 with 146 advertisers as 
against 126, and an increase of 
14 per cent in dollar volume 


IN A 
Magazine 


special 


Rising importance of annual 
Izmir International Fair 


REPARATIONS have begun 
for Izmir's 1955 Annual 
International Trade Fair which 
will be held from August 20 to 
September 20 
The importance of the fair ts 
increasing from year to year, at 
tracting nearly 1,700,000 visitors 
in 1954 and the patronage of a 
record number (17 f foreign 
countries ltogether 3.000 
foreign firms exhibited last year 
compared with 2,035 1953 and 
§24 in 1951. British participation 
in 1954 was particularly strong 
with about 600 firms represented 
As in previous years, the British 
Pavilion will again be organised 
by the British Chamber of Com 
merce in Turkey 
The event takes 


place ip the 


Kultur Park in Izmir 
vides open-air 
exhibition 


which pro 
space as well as 
buildings 

Turkish railways make special 
fare concessions to visitors, ex 
tending a 25 per cent reduction in 
round trip fares between Izmir 
ind all points in Turkey 
Special reductions are also made 
by Turkish shipping lines 


other 


° 
Siam 
— 

A Boarp of Trade has 
formed and will make recom 
mendations to the government on 
industry. imports, exports. and 
foreign exchange It will als« 
aim at improving the quality of 
local products 


been 


eC 202 PF 
A ee 
ee q 
re 
a o> - 
—_ es 
ts 7 4 "hg 4: 14 
; , om 7 ae ‘= Cg: 
f ; a - 
“ rr 
e q my et) } } CB 2 Re ar ‘ 
a * 4 ’ s. Wier ‘i _— * 7 - SS 
we Ee 
' S : 
| 
7 | 
a Bey. | | : 
ie a es 
: 
ar : } . 
iii . 
a Yr e pO 
tee : = - 
at . 
i a 7 :- aes 
Pr ay, SRS ee 
e pe — eo i —, 
Ye ; 
is Rt a aU 
a , ee 
= be 
a a, GON 
Pty 
wh 
a, 
ie 
Bod tea 
“ae 


Aprit 28, 1955 203 ADVERTISER'S WEEKLY 
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oe each the leader in 


your greatest selling | *....."“"" 
force in Canada ] Carat tomevand arden 


Cc ° ° . H Business Year Book 
; anada’s most important group of publications can ecber Attaienstads 


stabilize and strengthen your sales position in the —_ pA 


fast-growing Canadian market. Their leadership is The Netlonal List af" 
Advertisers 
solidly built on these standards of practice: 
BUSINESS NEWSPAPERS 
The Financial Post 


1. Editorial Policy: the reader comes first. Generous Bue and Trach Trensport 
editorial budgets enable editors of M-H publications eee ee 
to give strong service to subscribers. The publica- Canadian Automotive Trade 
° ‘ — ieee ae he oe Canadian Grocer 
tions have no political or association affiliations. Geeciiien Motel Baste end 
M-H publications are completely objective in their Mestenrens 
service. The editor's judgment on material is omiveting = hn 
supreme. The reader, we feel, must have complete Canedicn Point end Vernich 
confidence in the integrity of the publication. Caan te — 
Canadian Printer and 
Publisher 
2. Circulation Policy: building the right audience, not Canedian Shipping and 
° . ° ° » Marine Engineering News 
necessarily the biggest circulation but, so far as Canedien Stati 
possible, the best selected. All circulation of M-H Gists Administration 
ms . ° Design Engineering 
periodicals is validated. Drug Merchandising 
Electrical Contractor of 
Canada 


*_* . . ‘ . es tai Cc J, 
3. Advertising Policy: selling “ proven readership See | alle of Coneda 
M-H publications sell more than white space. They Hardware and Metal and 


sell a reader audience, researched and documented. Moothnn and Panhing 


Engineer 


hy wey 
These policies, we believe, ensure you of a responsive —— 
audience, and more for your advertising dollar, in a Men's Wear of Canada 
Maclean-Hunter publication. Modern Power end 
Engineering 
=. nt 
and Met ls 


68 years of publishing leadership Painting and Decorating 
OTHER SERVICES 
The Financial Post 


MACLEAN-HUNTER LIMITED 


WELLINGTON HOUSE Conedion Press Clipping 
125-130 STRAND, LONDON, W.C.2 Commercial Printing 
Division 


Telephone: Temple Bar 1616/7 


| i= 
By OMACLEAN HUNTE 1. EE, 
°) 


De 


ae” 


ADVERTISER'S WEEKLY 


204 


Exhibition World 


Aprit. 28, 1955 


This year’s BIF will be more 
colourful and alive 


His year’s British Indus 
tries Fair at Olympia 
(opening next Monday, May 2) 
organised for the first time 
since its inception during the 
early days of the first world 
war by a company, instead of 
the Board of Trade, promises 
to be more colourful and alive 
than in previous years 

This also applies to the hard 
ware and engineering section o! 


the fair at Castle Bromwic 
which, as usual, has bee 
organised by the Birminghan 


Chamber of Commerce 

Apart from a brighter decor 
Olympia designed by John La 
dell (who has been responsi! 
for 11 major exhibitions sin 
1946) there will be a number 
colourful features, including 
specially built super mod 
cinema where closed circuit te 
vision, as well as films, wil 
seen , “London Street.” a la 
scale display by the Worshi; 


By OUR EXHIBITIONS CORRESPONDENT 


ompany of Goldsmiths of 
London and a big textile section 
where the dominant feature will 
be the biggest display ever held 
n the BIF of clothing and fabrics 
roduced from man-made fibres. 


For the cinema, called the “J. 
Arthur Rank Organisation's 
theatre,” manufacturing com- 
panies within the Rank group 
ive contributed to make it an 

itstanding exhibit. Gaumont 

.alee Ltd., have supplied cur- 
uns, carpets, draperies and their 
imous Ambassador seats and 
om these, visitors will watch in 
»mfort programmes to be shown 
aily on a Stereo screen. This 
is been fitted with a magne- 

opic frame having variable top 
nd side masking enabling all 

cognised picture ratios to be 
resented. 


A programme of extracts from 
}ARO films of all kinds and 


Design and Construct 


anything 


FOR AN 


| 

| 

| 
EXHIBITION | 
anywhere | 
| 

Stand-fitting, bighting, | 
find that no other organiza- | 
tion offers such comprehen- 
| 

| 


sive exhibition services 


such friendly co-operation. 


decorative displays 


or 


OLYMPIA LIMITED 


KENSINGTON - LONDON . 


W.14. TEL : SHEPHERDS BUSH 5966 
@ « 


direct television on large screen 
will be shown in the theatre. This 
will be presented by J. Arthur 
Rank Screen Services Ltd., 
makers of advertising, docu- 
mentary and television films. 

In the foyer of the theatre is to 
be an exhibition which will tell 
by models, photographs and text, 
the story of the world wide acti- 
vities of the Rank Organisation 
and the part it plays in Britain's 
film industry. 


First public showing 


Among the exhibits in the tex- 
tile section (which covers an area 
of 14,000 sq. ft.) will be the first 
public showing of Terylene fur- 
nishing fabrics which look and 
feel like wool—but are three 
times as strong, moth-proof, and 
can be sponged ciean. One of 
the main features the section 
will be “Hosiery Court” where 
the exhibits from 20 firms will be 
in the form of shops 

Nine leading London firms of 
manufacturing silversmiths will 
have individual stands on the 
2.000 sq. ft. stand taken by the 
Worshipful Compan, of Gold- 
smiths This will revive the 
pre-war practice whe» the com- 
pany used to organise a “London 
Street.” 

There will be displays of 
sumptuous and specially com- 


missioned pieces of gold and 
silver shown for prestige pur- 
poses, together with jewellery 
of modern design. “Live™ 
demonstrations of various craft 
processes will also be taking 
place during the duration of the 
fair. 

Altogether 600 firms § are 
exhibiting in the 19 trade 
sections, which include fancy 
goods, toys, scientific instruments, 
office appliances, pottery and 
glassware and musical instru- 
ments 

The Queen and the Duke of 
Edinburgh will be visiting the 
Olympia fair on May 10, and the 
Opening ceremony at 12 noon 
next Monday (May 2) will be 
performed by Earl and Countess 
Mountbatten of Burma. The 
Princess Royal, the Duchess of 
Kent, the Duchess of Gloucester 
will be among other members of 
the Royal Family who will be 
touring the fair during the period 
it 1S in progress 


Experienced journalists present 


The press office, situated at the 
entrance of the Grand Hall, will 
be in charge of Denis Inchbald, 
press officer of BIF Ltd., and a 
staff of experienced journalists 
will be available to help mem- 
bers of the press. 

In the Castle Bromwich section 
(which will as usual include many 


@ Continued on page 206 


The first machine ever made in this country by Jones’ Sewing Machine 


Co., Lid... was well den 


onstrated at an exhibition staged at the Tea 


Centre before, left to right, Sir Thomas White, High Commissioner for 


Australia, F. A. Jefferson, and I 


O'Connor (managing director and 


chairman, respectively of the company). Australia is one of the Jones 
Sewing Machine Company's most important export markets. 
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me” UNOUNCINY me. .<: 


1955 


LONNIE UO IN Aly 
FAM 


Driyh tH AS th September — 100 Orlober 


The International Fair at Brighton will be gay, artistic, 
bright, appealing. From its specially designed exhibition 
halls and pavilions, the Commonwealth and European 
Countries together with Britain’s leading firms will 
present their products and services to tens of thousands 
of people thronging to a Brighton “en fete.” This will 
be the largest exhibition held on the South Coast for 
many years. In a Continental atmosphere. industry, 


commerce, agriculture and art will be fully represented. 


Write now for full details of facilities and rates to: 

THE DIRECTOR OF PUBLICITY, BRIGHTON CORPORATION, YORK BUILDING, BRIGHTON. 
or to: 

REGIONAL EXHIBITIONS LTD., SALFORDS, SURREY. TELEPHONE: HORLEY 64 


_# 
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* 
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Under the auspices of the Scottish Federation of Grocers’ 


and Provision Merchants’ Associations. 


Organised by : 
Scottish Trades Markets and Exhibitions Ltd. 
16, Chester Street, Edinburgh, 3. 


SCOTLAND'S 
FOOD 
EXHIBITION 


KELVIN HAL, GLASGOW 


April 10-21 


1956 


For complete particulars apply 
CITY HALL, DEANSGATE, MANCHESTER 


Telephone DEAnsgate 6363. 


London Office: Telephone : Vandyke 5635/5807. 


Sponsored by the Glasgow Evening Citizen 
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EXHIBITION WORLD continued 


outdoor exhibits) there will be 
about 1,000 firms participating. 
Products that will interest the 
factory owner and the housewife 
—from the latest mechanical 
handling equipment to recent im- 
provements in domestic heating— 
will be prominent among a wide 
range of exhibits from the 
engineering, electrical, hardware, 
building and heating industries. 
* * * 

1 aM entirely in agreement with 
Herbert Sleeme’s letter (ADver- 
TISER S WEEKLY, March 31) re- 
garding the “dead” photographs 
that so many exhibitors issue to 
the press. Their alibi is that 
these photographs have to. be 
taken for “record” purposes but, 
generally, they are foolish 
enough to think that a view of 
their products reproduced in a 
newspaper or journal is prefer 
able to showing the interest thev 
have created among visitors 

They seem to disregard the 
fact that a view of an empty 
stand is very unlikely to obtain 
editorial space. 


* * * 
OCCUPYING NEARLY 100 stands. 
over 50 exhibitors, are to take 


part in the Photo Fair at the New 
Horticultural Hall. May 16-21 

the first photographic exhibition 
held in Britain for 20 years. It 
has been designed for both trade 
and public alike and all the latest 


photographic equipment available 
in Britain will be on show, 

Those responsible for the fair, 
are British Organisers Ltd. 


Forthcoming Events 
(to June 4) 


May 2-13, British Industries 
Fair, Olympia and Castle Brom- 
wich, Birmingham; May 3-7 
Spring Show and Industries Fair 
Ball's Bridge, Dublin; May 3-7, 
Bournemouth Ideal Homes and 
Trades Exhibition, Winter Gar 
den, Bournemouth; May 4-14, 
Northern Radio Show, City Hall, 
Manchester - May 7-14, Maid- 
stone Trade Fair, Corn Ex- 
change, Maidstone; May 7-14, 
Welsh Ideal Home and Trades 
Exhibition New Pavilion, 
Cardiff May 9-13, National 
Children's Wear Association 
Trade Fair, Old Horticultural 
Hall; May 16-21, British Photo 
Fair, New Horticultural Hall; 
May 18-28, Cornish Ideal Home 
and Trades Exhibition, City Hall. 
Truro; May 18-28, Guildford 
Ideal Home and Trades Exhibi- 
tion, “Station Meadows,” Guild 
ford ; May 25-27, Chelsea Flower 
Show, Royal Hospital, London : 
May 25-28, Annual Show and 
Industrial Exhibition, Kings Hall, 
Belfast ; May 25-June 4, Limerick 
Ideal Homes Exhibition. The 
Rink, Limerick 


Travelling exhibition for tea 


ie 


eet 


The title of the Tea Bureau's new travelling exhibition is “Ceylon 


Home of Good Tea 


Fe a 


d it will appear at big stores, shops, and Ideal 
Home exhibitions throughout the country Above is the 


which houses the display equipment (shown below) 


vehicle 
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We'd have 
been lost 
coithout 


Aprit 28. 


him! 


Many a conference, 

meeting to plan 

a piece of printing work 

has been thankful that 

Spicers Paper Consultant 

was there. But often it is 

not till the finished job arrives, 
that they realize just how much 
they owe to his guidance. 


speak to 


Telephone: CENTRAL 4211 
19 New Bridge Street - London EC4 


THE NOQTHEON WHIG When TV goes commercial in Britain, 


AND BELFAST POST TELEVISION FACTBOOK 


QO0TH SEMI-ANNUAL EDITION) 
will be increasingly important to you. 


The Spring 1955 edition is ready now 
432 pages of clearly indexed authoritative 
reference data. At your fingertips more 
than 75 directories and departments 
covering every aspect of Telecasting, 
Manufacturing, Engineering and other 
phases of the TV-electronics arts and 
industry in the U.S., Canada, Mexico & 
Cuba—including the only Log of TV 
Stations of the World, directories of U.S. 
& Canadian Advertising Agencies; U.S., 
Canadian & British Set & Tube Manu- 
facturers; Colour Rules and Colour 
Broadcasters; etc., etc. It's a daily 
reference—sometimes called the “bible” 
of the industry. 


: ONLY $4 A COPY. SEND FOR YOUR COPY TODAY. 
Kates and Letails from 
WYATT BUILDING 


MGS FLEET STREET || HEAD O TELEVISION DIGEST wasninctow, oc. usa 
LONDON E.C.4 anioit s? BELFAST 


PHONE: CENTRAL 9179 || PHONE: BELFAST 22884 
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SRY MINTS 


The Star and the Cloud moved through the sky tying up with 
an advertising film for Dulcet. 


of course you do! 


My lapping tongue set a nation talking — about 
“Nestlé’s good things”. It also set advertising talking; 
and us thinking! 


We knew we had created something unique in the 
“Animotor’’, to wit the lightest, cheapest, most com- 
pact and efficient animating movement yet seen in 
Display ; running for weeks for a few coppers ; battery- 
operated, therefore no points, no trailing wires, We 
knew there was no end to the “Animotor’s” adaptability. 
But we had not wholly appreciated how enthusiastically 
“Animotor” displays would be received by Retailers! 

Never in our long history have we known so much 
“ace” display space, so readily and so consistently 
given, as that accorded to “Animotor” Displays. 


The trouble is you can’t really illustrate them 
though we've tried to show one or two here! The only 
way to get to know their unique salesmaking power is BD had Sa WP Sd 
to have one designed to tell your own particular story. ULwsTRATED (EVAN) 10°6~ 


ILLUSTRATED (EVANS) 10°6 
Why not ring Euston 5351 now? Or write to The authenticity of the bowling action was remarkable. 


Leon Goodman Displays..... 


2 HOUSE OF IDEAS ~- 119-125 WHITFIELD STREET - LONDON WI + PHONE EUSTON 535! 
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THE GRAPHIC ARTS 'S JUDGES 


—a weekly news survey CRITICISE 
CONDUCTED BY ROGER DARCY ‘Oo VER-DESIGN 1 


The heading of this feature is set $0 feel his work is too un- Judges in the 28th annual ex 
in Matura, an unusual and ort x He was born in hibition of the Socicty of Typo 
striking face designed by Imre Hu iry, but worked in Ger- graphic Arts. Chicago. comment 
Reiner for the Monotype Cor- ma and the United States in the catalogue We have the 
poration in 1938 ; He yw lives in Switzerland best machines, printers. designers 

It has big potentialities in the A recent script type designed by and illustrators, the most types 
display field,- being both novel hin known as Reiner Script and the best selection of paper 

! t on « ape! 
ind distinct. It is hard to whic has an irregular but —— but this very embarrassment of 
place in any particular cate- forceful outline. He has also 1 view of the Rotaprint R. 20 offset riches produces a disquieting con 

tho rinting m j which 1 wes . & +‘ 
gory, being, as it were, @ be responsible for Gotika wy ®. “= — ‘ , ne en IPEX. fusion—-too many colours. glossy 
ry ‘ re ot a) . ; » 4 . r > < sn wh or ine rst fme - s , . 
a of sans serif and _ ow and type borders Olympia. July 5 to 16. This is a ‘Surfaces, and busy avouts 
seriled type d , Stradivarius resemMovies new large model and has many Cleaner, fresher, and more in 

Besides the regular range, of 1Rt entury English script, if useful feature teresting results are sometimes 
which this heading is an ex Sé vhat more ornate secured from more Linitnel a. 
imple, there ts also a set of But s for his Corvinus type y ae 


% . 
ple. 4 R ti © { . such as the Swiss and Japanes 
ptorial capitals, which have f for which he is best I our 0 apt ints are experiencing.” ; 
flowing, pen-like quality kr n This he designed as They continue: “O t 
t ‘ uc rigina \ 


I s¢ again are most forceful lor igo as 1929, and it has on show al not dressing up and embellishing 


7" on ‘catave oO . not | _ ols ce bh 
| ." e indicative of the work I y been widely used, but an idea, but rather going to th. 


Imre Reiner, who Ss re ais pied He is an expert IPE\ ver root - 
: a iy c oots and developing u 


garded as one of the outstand- if rccasionally ecoentric until . 
2 un me communication is the 
ng type-designers and graphic letterer, and has done much More information is no . 
"= be oe itt “ r co Nee ‘ £ clearest We must not super 
irtists < re day, although ‘ Swiss printing available of the x! t it the impose our ideas on the subject 
world’s biggest printing ichin matter and make it difficult t 
r ‘ TO sm ’ar*e sow er I known as IPEX, to be reach through a maze o 
4 ~ < Fert i ave of ¢ urs 
BOOK SHOWS GERMANY’S BEST | bets c: ofmpsn. ie . ‘aad overdide: 
Rotaprint Ltd akers of 
a’ ” S] G ART offset litho machines, will not 
IN ADVERTISING . i ae eee ae ae 910 entrants 
~ P . > rer es . ‘ The exhibition. wi h 1 heing 
TT\HE German graphic arts industry is worth watching. For many Rotap mo dels, R.70, R.40/80 held at th Art ia “er 
- ‘ and R.30/90_ which hav heen ie il « t Institut ot 
years the Germans have led the world in the variety and number ~ ef ss hut Chicago until this summer. cover 
C ren ‘ tv yu st er, covers 


of their display type faces, and now a new volume shows what they 


} fine @} ‘ e ne . il! ispects aft t\ mx ‘rant { 

‘ he “2 re pan - “ als show tum ' PURTAPMIC de 
can do in other fields. The book is called “Werbeform,” and ig gy. now laroe R tel A sign-—boo jackets booklets 
published by Scherpe, Verlag, of Krefeld. at DM 31.50. There is no) pew numbering device will also bookplates, books, broadsides 
precise translation of the title, but it might be said to cover all forms be exhibited catalogue Christmas cards 
of advertising art. I} mportanc f the Rota editorial design, folders, maga 

This beautifully produced ing in quite a new way his trade print R.20 is that it takes the Ane covers, Music Covers, adver 
hook shows the work of a marks) are novel machine out of th small offset Lisements, packaging, posters and 
number of prominent graphic Walter Breker, too, is a letter class. It ffsct-litho print stationer 
designers in Germany, and is '"8 5 cialist, with a number of = ing machine of sturdy construc Out of 910 pieces submitted 
notable for two things. The first individual trade marks to his tion. embodying all the latest the judges chi only 94 as ex 

. credit His “Mercedes Benz” technica i ements. includ emplifying t freshnes 
s the high percentage of teams lettering vuld aaleaihd : : 7 oe es oa " , 

n >rr } - : whats 4 “ ng fully automatic suction ' a n rationa yr 
Caienan publicity wast € zg wou proba not va) i t t 
—_ — get by in this country, so alive stream 1 for we OE ay ene ae thesis of typography and illus 
nostiy husbands and wives), Sf >-- 4c ae eam feed f 1 built-in feeder rest a we 1 
and second, the wide range of da is press ads, incorporat fu automatic inking and the tration, the proper ch of 
¥ nied ote i ih ing amusingly drawn animals, patented “Rotafount” damping process and materials and th 
eee eee ae : airlpetee are also most compelling Its capacity permits it to meet high quality in printing which 

It must be said that this book Different stvle the equirements of even the th were instructed t k 
does not necessarily represent Jupp Ernst is ar 4 os — argest concert 1! 94 exhibits represent their 
general standard of German . PP iw te h pote “ if Pp view of the best in typ aphi 
publicity work—it represents the wee ouurery > apy Rees 4,500 an hour Jesign in the Chica +. j ' ~ 
, bine j ype are ' , . - uc rie cago arca ining 
best. But from the point of view = ' . ba . : type 1 a he - I ad ake paper sii ip to 1944 

f the British publicity man it attractive stock in trade Sigrid " =o hoa Oe n ad = ae Te 
i hist MeiLy . . , «= ° 7% ; 8 — 
loes indicate _ freshness of and Hans Lammie, another team, ' ‘ ned. up to at num 
approach, and a wit and gaiety ore be Po Pie urty of 4,500 impressions per hour Vew design for 
not usually associated with _ pol x? ees mages iB Cost £2,875 Rotaprint Lad 
' aii ie ulicr an ase r r . ’ ‘ 
Germany. And nobody wants to Mes "9 me —_ . “7 red 4 d i ¢ at Honeypot I London 2d stamp 
see the mediocre from any “8™ are poser and display N.WY 
th oc ‘ o , f 
country This book should be Dor a a Ri nerd ; Rott Plastot ne ltd ak ‘ Stan ped | tcards bearing a 
ccen by art directors and others Orland 18 mot inhidited In any t n plastic and rubber, wil newly designed 2d. stamp are now 
my ved in this kind of work to way with his striking press ad- snow Plasto Matrix t rm) on sale John Farleigh tine 
see what is happening in the wide en ihe Nee Eye ans ting matrix moulding material designer of this brown stamp and 
world ee : ul . we bee e type. o the production i matrices the portrait of HM the Queen ha 
P nershi ge er) . — ne . ages A — for piast nd rubber stereos heen engraved by De La Ruc&C 
art : P oe uses — er to make an Pre or a patcr | rink The postcards have beer pre 

The charm, force and colour ao oe nt materia ' duced by ne irface printing 
of the work of the husband-and- An ther all - male tean register with this tvp — method of McCorquodale & Co 
wife team. Hans and Ruth Schmeltzer and Fréning, Plast » thermosetting plastic The same basic desien will be 

te ‘ ; ap specialise n publicity for ter hermoniact her et , , 

Albitz Ss an eXa | Th plas at used fi the red 24d. stamp or 

work rang : from ny You cameras, and Eva and Hans piast t and or I the letter-card | the new reign 

card tc ness ‘ egg-shape pack- Schweiss produce very amusing Plastot, p Ltd. a at ‘ Stan which will be sued about mid 

= Hert — . Dentale ce " posters, booklets, and dvertisc rad S 1 ondor S| Ma 

ak » é one < J 

specialist in trade marks, and his x witheas ‘ that th _ . . > om . . eT 
ettering is so far from the book f — ores a ° A7 RE ASLRE-1 ROY bk IN Yo R Bl SINESS 

deadly norm usually found im is well produced. German 

this country that it is worth a Prmters rarely let anything get M Bat Lid. printers of be able to “breathe new life” int 
> outside their premises. par- Ketreat Plac London, E.9 sales | tion. Cover of the 

ticularly that which might go I ied ar nusual sa leaflet d not indicat ts 

He does ietterheads, and his abroad. which is not of a high flet Then I ir Dus origin f° ha an cy atching 

photo - typographic advertise- standard. Definitely a book for ° a iran iden = design of a map of a “treasure 
. " ‘ / } ‘f | f 


nent lavouts ( ncorporat the advertising agency library. reasure The tum claim t island and a chest full of jewels 
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BILL-POSTING 
PIONEER 


Tus Easter, Fred Pine compictea 
53 years’ service with Willing’s 
Poster Advertising Co. Ltd. Until 
1949 he posted bills for the company 
now he works in the bill room. He 
remembers King’s Cross when it was 
a rural suburb with just a few twe« 
houses. In those days, he 
tells 


storey 


A SLYEAR-OLD Scottish char 


me, ‘€ tered accountant has succeeded 
used a "© Howard Riddell as managing direc 
and van tor of C. & E. Layton Ltd. Much 
his work of the career of George Dunbar 
which includ has been spent with the BBC, whom 
ed he ¥ he joined as assistant chief accoun 
bills de tant in 1926 after qualifying, and 
theatre show his services were much in demand 
in and aror with both the accounts and publica- 
Londo tions departments there 
Mr. Pine It was he who was instrumental 
a torwa in organising the take-over of th 
look publishing of Radio Times fron 
Not ‘ Newnes. During the war he was 


transferred back to accounts to 
organise finances on a wartime foot 


bill Pp ing. Then again to publications, of 
to-da which he remained general manager 
derably more skilled until he resigned in 1947 

predecessor, but he con iGer In 1947 he left to go to National 
bill posting has a lot to o Trade Press as director and general 
young ma It full of manager, remaining with them until 
you get around and mee 1950, when he became general man 
people. That he has thorous ager of Collins Magazine for Boys 
enjoyed h work he attrit 


ler{ eipradl and Girls At the same time he 
wo re wone rT si ttitude 


; ges 4 became (and remains) a director of 

bd camp yrcaeyty He Gecrares he ha W. D. Horrocks, the paper mer 

ention of retiring chants. In June of 1950 he moved 

D g the first world war M to Layton’s as financial controller 
P ved in France. Since ¢ ind deputy to Mr. Ridde 

i ravelled extensively trave Mr. Dunbar is well known in 

f 1s year sdvertising circles, both as a direc 

he chec ent as a mark tor of the Fleet Street Column Club 

ppreciat for hi g servi ind as honorary treasurer of the 

plans to it Ma i Gor Newspaper & Advertisers’ Golfing 


Society. Both he and his wife, Elsa, 


ADVERTISING MANAGER'S CORNER 


HERE WE ARE AGAIN 


Ever stop to think wl 


irdes of otherwise perfectly 


sensible executives, up to their eyes in work, sud- 
denly The Old Firm, 
after 40 years in advertising, may not get many 
brainwaves at Bricht 


is always a joy to us, 


have an | confer? 


rge to 


aon 


but the meeting of old 


and new frie: 


You won't 
hear anything about brilliant ideas in the showcard 
or cut-out the the 


but we invite you after 


department 
Metropole or The Dome, 
the 22nd Annual Conference to contact Harris 
about that Autumn display problem. 


over mikes in 


distinctive showcards, clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTISING LIMITED, 29/30 KINGLY STREET, LONDON, W./ 
Telephone : REGent 3295/67 
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THE GOLFER WHO HAS TO TRAVEL 


play off 8. Mrs. Dunbar, incident 
ally, is an OBE. deputy vice-chair 
man of the WVS id a part-time 
member of the London Electricity 
Board. They live Halkin Place 
near Belgrave Square as Mr 


Dunbar would ratt travel a shor 
distance to work ven if it means 
travelling farther golf' 

* . * 


Now on a world tour 
Turner, chairman « 
& Vincent Ltd. H« 


is Dudley T. 
Dudley Turner 
making quite 


a social and busine iccesss of his 
trip, Ray Nash, a d tor of DTV 
tells me 

Mr..Turner is mn New York 
where he and Mr immer arrived 
from Montreal last k-end 

They left this yuntry last 
February and ha ince visited 
numerous oversea iches of the 
agency's clients in nection with 
overseas marketing Singapore, 
Melbourne, Sydn sew Zealand, 
Vancouver and To ) 

On arrival in Canecda Mr. Turner 
was guest of hon a dinner of 
the Canadian Ass m of Adver- 
using Agents l sew York he 
will be meeting residents and 
directors of thre f the agency's 
largest clients whom he will 
report concernin tour 

Mr. and Mrs. [urner will arrive 
back in this country on Friday, 
May 6 

Former oi‘icers 

were ‘in ‘own’ 
TT 

HE annual dino ince of the 
Incorporated Adver' g Managers’ 
Association is on f the social 
gems of the year I found the 
one held last Friday most enjoy- 
able I ever attended hope no one 
will imagine that it s because | 
held a lucky ticket-1 ser by which 
I am now the poses of a beaut- 
ful leather cigar-box Though it is 
only fair to say tt the gifts at 
this function are rea something to 
write home about ia bit of a 
problem to take ho 

No, what made affair so 
enjoyable was a bination of 
factors—pleasant any excel- 
lent organisation, | ut entertain 
ment ideas, and no 1al speeches! 
The imitation “In T To-night 
in which early IAMA chiefs’ voices 
were relayed w. particularly 
effective, and the su juent manne- 
quin parade was r ved by both 
sexes of onlookers perhaps not 
always for the same reasons! 

Once again C. J. Rose (of Scott 
& Bowne) functioned as press 
officer—a job which fulfils per 
fectly, because, in addition to being 
a genial host, he has, | believe, been 
secretary, treasurer, vice-chairman 
chairman, presider and vice 
president of the Association, and 
therefore knows al! the answers to 


ill the questions 
* 


oe * 
AFTER several weeks in hospital 
from duodenal trouble, William 
Leah, Link House Publications’ 
circulation manag now, I am 
glad to say, convalescing, though he 
will be away from work for some 
time yet He has asked me to 


pass on his thanks 
written goodwill let 


to all who have 
ters to him 


Aprit 28, 


Miss 


E. lL. Gillham leaving London 
Airport 


Seeing for 
herself 


One of Britain's leading represen 
tatives at the 1955 — 
Pax kaging Exposition in Chicago 
last week was Miss Evelyn I. Gill- 
ham, managing director of C. S. du 


Mont Ltd., suppliers of British and 
American packaging machinery 
Miss Gillham believes that de 


velopments in the packaging ficld 


are so rapid that it is essential to 
stuc international trends and all 
new types of packaging machines 
“I expect to gain some useful 
knowledge and information in 
Chicago which can be applied to 
packaging in Britain,’ she told me 
a leaving 

She is conferring with du Mont's 
American associates, particularly 


with regard to packaging machinery 
for the food and allicd industries 
ind is staying il days with the 
Battle Creek organisation in Michi 
gan, which specialises in wrapping 
machines 


sever 


. * * 
y AM sorry to hear from J. M. 
Partington, honorary secretary of 
the Readers Pension Commitiecc 
that mt has been decided to cancel 
the annu dinner, which was to 
hay ik place at the Savoy on 
Tuesday, May 10 The newspaper 


sirik nd members’ commitments 
in connection with the General 
Elec m are among the reasons for 
understand. 

All the same, it 
be hoped that those who have 
hitherto given the Committee thet 
support will continue to do so M 
4 igton tells me that many 
people who thought they had made 
ample provision for their retirement 
ire now asking for help 


CONTACT 
WEEK'S WISECRACK 


a“ 


is very much to 


“Since ‘The New Ballyhoo’ 
I've had 68 applications 
from barrow boys who 
want to be copywriters” 
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every woman needs a skirt Sof 
If a woman and a half make a skirt and a half in half an hour and a half... . then 


how long for one woman to make a skirt ? Whatever your answer to that (and we 
make it forty-five minutes) most women take longer. Or did until they 
discovered a few months ago that any woman could make a skirt in forty oimutes. Not a grass skirt, cither 
(much too cold for this Northern climate) but a durably ficated washable cotton skirt, The trick was simple 
The fabric was ready pleated, its width madg@ the length office skirt and \coman boughr as many inches of 
fabric as she had waistline. Two shillings#@n inchs foryy*minutes, and the skirt was hers. The first 
announcemeap@ippeared mm the Manchester Evening News. No wonder that the store 
which offégeéd it sold out its initial delivery almost at once. This was no 
surprise to M@ndal Milne & Company. They know the sort of response to 
expect from big store advertising in.ghe Manchester Evening News. It isn’t a 
matter of chance that the Manchestef Evening News carries more store advertising 
than @ay other paper imthe area. To housewives, of course, store advertising is an 


important part of the news. Which is another reason why the Manchester 


Evening News is the best-read paper in the North West. 


Manchester Evening News 
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We Hear 


The 26th Building Exhibition will 
be held at Olympia, London, this 
year from Wednesday, November 
16 to Wednesday, November 30. An 
extensive range of building 


Trade journals Announcement of the top stars 


in the Picturegoer Annual film 
award poll is made in next Thurs- 


amalgamate fay’s issue. The poll by readers of 


‘he magazine was the biggest in the 


GERMANY Salam 


Commercial Newspapers Lid tustory of the award SUICIDE materials, plant and equipment will 
who recently linked with the Kemp * * . be shown by more than 50 indus- 
roun of tahtidhine nani > 7 i ies concerned wi ilding. Ov 
group of publishing companies, hav Flight (Associated Iliffe Press) 1s ' SQUADRON = - -_ ~4 ae o - 
bought Shopfitting World it publishing a special “ Military — 150 ( “we oy a8 aren O 
irnal has beer ' rporated te Aviation number on May 13 it HUNTERS” ean os sq. ft. The exhibition Is 
Shopfitting and Display. i will survey the organisation. opera- . e a two _ ‘ 
number of the combined jour: tional tasks and equipment of the | DATA & ‘ - 
7 be published very shortly New world’s air forces COLOUR \ house-to-house delivery of 
dvertising rates will be announced . * + PLATE Handyman is being made to pro 
shortly Summer number of the Sketch mote cakes of ie éoit-younelt 
. * 7 will appear on June 15. The adver seen eit ne Enentiord 
The May issue of House Beautiful —_cisement rate is £120 per page and irea. When results are known. th 
ontains special featur : pro rata sche may well be extended 
cum, bottled gas and picnic a ; ” if * other areas 
Ties Next Thursday George Newnes edi H 
* * * Lid. will issue as a promotional Vext month's RAF Flying Review, Second ition 
Revion’s new nail and |i k publication Meet the Archers, a = out to-morrow (Frida yntains a The second edition of So You're 
colour Queen of Diamonds is being ouvenir brochure describing and three-page article on Luftwaffe ae ip the Row se Muir an 
promoted in the May issue yf llustrating the actors who play the Suicide Squadron, anc adventure poe Se neased ouples t \aeparaess 
Harper's Bazaar. Over 100 & BBC characters, with short biogra- story called “Target 1 sterdam.’ Sige “erase at fa he 
m tores and other stock phies of each. The booklet is 2s. 6d The month full-page yur plate d - a = “ ee _ 1 
idv 1g space has bee ~oked 
iking part in the promotior Each copy carries an order card to features a Hawker Hunter ome 
* 6 * woksellers for the major book The « oa x og 
In the April 22 issue of the Kent Archers of Ambridge, now in its The June True Romnces, pub- ey 
Messenger the classified small {th impression lished on Wednesda wy 25. in S 
ran to wel ver 36 columa / * * * cludes advice artic! beauty fe 
solid advertisements, with no d The Queen’s recent Lancashire household managem thercraft 
play or semi-display intermingled four is featured in IMustrated, on and cookery 
Th : Approximately 74 ile next Wednesday. Also in the 7 * * 
ma why is ¥ _ = —- py ot g me The summer numt of Man & 
. rom tie Gossier of ae SCS About Town wil! early in 
4 special “British Ca y rt editor, which the strike kept off Jute ; ! 
Ace s° number of The Auto front pages * * * , 
" e >. - . ‘ 
~r . _ } 7 da ‘wn The Pi : ° ‘T ° Ss A new Courier fo / aims that ferenc on publicity and pub 
“ iday) ; tof a Pad 0 M -_ Story, 28.5 per cent m dvertisers relanons to-day (Thursday) H 
. * * [ she on riday. May is ; appeared in the ma . last year ubject will be “General Princ ples 
April issue of Conference special bride number, including than in the year pr: .\> * * 7 
News includes details of some 250 rticles on happy marriage, equip e * x * ? week’s issue of the Scho 
oe hcoming conference: nd con P neg the new home cuiquette European-Atlantic Review, the master and Woman Teache 
gress ssecau, and cooking first journal of the nuc Com- Chronicle carried a full repo 
Union of Teach 


munity, now incorpor European the Nat 
Digest and Europea tlanti Conferer at Scarborough Th 


Digest New advert nt rates necessitated three shorthand writer 


are full-page £40, half £22 and at every session and a daily dispatch 
quarter-page £12 of copy to London. 
., . * * * 
Travel Asst Austin Reed Ltd. opened a 1 
The May issue of Vogue, on salc department this week at their Reger 
to-morrow (Friday) special Street Premis s The new depar 
ne . travel issue and includ 20-page ment will be devoted to the sellir 
re y feature entirely pho hed in of bespoke tailoring and is claim 
ie Yugoslavia. Several t agents, to be entirely new in store inter 
ie headed by th Yu y State decoration 
a Tourist Office in Reg eet, are ss 
a devoting window disp to. publi Sales training 
mri cising this waters. Seg ay ge ee 
oa . ? 1 
Last month's issu Hotel M —— om Fed omgueen will h ud 
Management set up a wd for = Por and Place, ena? mone eerie 
any Blandford Press I 1, ee ee ee ee oe 
by carrying 974 adver g pag = _ ed henion and Great 
This was held fo only mi nth, * * * 
8s currer ssuc inotne 
Blandford monthly, Junior Age, has A Business Efficiency xhibii 
100 advertising pages was or how at the Hull City H 
* * « for t« days recently It was 
The Mav issue of H idyman, the vertised in doubk Page spreads is 
do-it-yourself monthly ined by two local papers 
W. P. Matthew. is a s; plumb- ® * ® 
ng number In add a new Bewlay & Co Ltd Cigar 
Income Tax advisory vice for porters and pipe manufactu 
readers is being launche« hav ssued the first (March 
* * ™ April) number of a_ bi-month 
A 12-page detachab! plement house magazine, The Bewlay Dige 
describing “* Motherho« in Pic ae my - 
tures,”’ will be included the May The British Encyclopaedia exhit 
ssue of Mother, on sa ymorrow uon of “British Press Pictures of 
(Friday) Some 32 tograpt the Yea will be touring leadin 
will be used ; Odeon and Gaumont cine 
* * * during the next six months 
In this week's Picture Post is a * * * 
souvenir reproductior I olour of The National Youth Orchestra of 
2 Pietro Annigoni’s new portrait of Great Britain, sponsored by th 
SOUTH EASTERN CHATHAM the Queen in her Garter robe: Daily Mirror, played 
GAZETTE OBSERVER ne... * Festival Hall under 
The annual budget ssuc of the Sargent last Thursday 
‘ — luvestors’ Chronicle appeared |ast was filled to capacity 
: Saturday This spec issue in gramme was also televised 
Read Office: MAIDSTONE 5388 London: a0 FLEET ST. Central 7500 | cluded articles on the various next day th Na 
= spects of the Budget. with Orchestra left for series of cx 


a 
unalysis by columnist Candidus certs in Brussels and Amsterdam 
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T.V. ADVERTISING QnHOUNCE . 


THE DO-IT-YOURSELF 
SHOPPING MAGAZINE 


with W. P. Matthew 


A television interest programme with a huge, 
ready-made enthusiastic public. 


T.V.A.’S DO-IT-YOURSELF magazine will be transmitted from 
the Associated Broadcasting Company’s London station. 

It will be a weekly 15-minute programme, appearing on 
Saturdays at 5.15 p.m. Cost to advertisers will be £350 per 
2-minute minimum participation plus 10°, for each addi- 
tional minute or part thereof. These charges will include all 
film production costs. 

The Editorial appeal—the increasingly popular, perennially 
interesting DO-IT-YOURSELF theme—will be uniquely 
suited to demonstrating and selling a wide range of products. 
Home decorating and repairs, handicrafts, needlework, home 
canning, electrical repair, motor car repair, and labour-saving 
improvements in the home—products in all these fields will 
get the maximum sympathetic attention when presented by 
W. P. MATTHEW, the DO-IT-YOURSELF man, and 
other well-known personalities. 


If you make or sell any product in the wide DO-IT- 
YOURSELF field, get in touch with us as soon as 
possible. 


T.V. ADVERTISING LTD. 


54 Greek Street, London, W.1. GERrard 4226 


| 
| 
| DIRECTORS: L. S. Hargreaves (Chairman), M. Danischewsky, R. W. Dickenson, Lord Foley, S. E. Linnit 
Alternate Fack Dunfee), C. J. Maples, F.C.A., S. J. Passmore, The Earl of Warwick and Brooke 
| 
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RIPLEY - PRESTON 


AND COMPANY LIMITED 


L AN 
80 URNEMOUTH 


use 


PUMPS LIMITED 


food 


sfacture 


FOOD MANUFACTURE 


FOOD MANUFACTURE is one of the 
LEONARD HILL TECHNICAL GROUP 


ue: specialised month! 
journal dealing with all 


civil engineering in which 
earth-moving and earth- 
moving equipment are in- 
volved—open-cast coal and 
iron ore, hydro-electric 
developments, land ~~ 
clamation, harbours «nd 
docks, coast defence works, 
river widening, canal con- 
struction, ee. 
MUCK SHIFTER 

and Public Works Digest 
is another publication of the 


COBROSION TBCENOLOST 
MANUFACTURING CHEMICON 
FIRES (NATURAL ND SYNTERTIC) 


tor the latest Remington 
he Remington Contour. 


New film, changed copy angles for 


the Gas Council’s campaigns 


shaver for ony 
£7.5.0! 


-— oer Steve COm GE TOU GeeH Yee 
womnradte 


REMINGTON 
WEW ConTour 


his new Remington advertisement 
appearing in the national press 
shaver 
It features 
Agents are 


Ltd. 


new shaggy dog motif. 
G. Street & Co., 


New copy angles have been 
evolved by the four agencies who 
handle the Gas Council's adver- 
tising. This year’s campaigns are 
appearing in xtensive list of 
publications ew fim 
“Modern Magic’—is also being 
despatched to the Council’s 12 area 
boards who will arrange for local 
showings 

The schedule c 
national daily and 5S 
London evenings, weekly 
Radio Timcs, womer 
interest magazines 
papers, general mo 
tions and the trade 

Gas Council age e London 
Press Exchange ta, vw a Gollings 
& Associates Lt He: , Byrne & 
Co., Ltd., and . Y. G land Adver- 
tising Service Ltd. 


ides the 
day press, 
papers, the 
and general 
provincial 


publica 


Remington ( ontour 


is launched 


Advertising started 
the national pres 
Remington electric 
new shaver is callec 
Contour and is t& 
popular price 

The schedule in spaces in 
national dailies an days, Lon 
don evenings, and an cxiensive list 
of magazines tisements 
carry the new shaggy nouf that 
is now airing Remington 
advertisements The y empha 
sises that now there i Remington 
shaver for only £7 Ss \gents are 
G. Street & Co., Ltd. 


Remington 
sold at a 


nne 
appe 
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JWT may handle TV 
conversions drive 


The special campaign to 
encourage TV viewers to adapt 
their sets for commercial TV in 
September which is to be 
launched by the London pro- 
gramme contractors will cover 
press, posters and point-of-sale 
advertising. 

It is understeod that the 
J. Walter Thompson Co., Ltd., 
will probably handle the cam- 
paign. They have already ap- 
proached the contractors, but a 
decision has not yet been 
reached. 


Dorchester shoe 
competition 


A half-page in 
will be the 
competiti 
ter shoes 


the Sunday Express 
foundation of a new 
on campaign for Dorches- 
to be launched on Sunday. 
May 15 Other spaces in the 
nauional and provincial press wil! 
also be use 

In the competition readers are 
asked to select out of 12 different 
styles of Dorchester shoes, the right 
shoes for the right occasion 

Dorchester stockists are 
reprints of the advertisement fo: 
window display, entry forms, show 
cards and a block service Agents 
are Glovers Advertising Ltd. 


offered 


Loxene advertising 

F. W. Hampshire & Co., Lid.'s 
Lone ne has been well received by 
he ide say agents Napper, 
Stinton. Woolley Ltd. Heavy dis- 
tribution has been obtained in 
advance of the national advertising 
campaign 

i oy incorrectly stated in last 
week's t a Glance” that Foot 
Cone & elds ng Lid. were agents fo: 


Loxene 


CURRENT A 


DVERTISING AT 


A GLANCE 


THE REFECTORY CLUB 


BRIT is 


BEREN retail 


PERCY 


MEASHAM 


OLY 


GAS COUNCIL, 


Accounts 
press 
and a for Holden's Press 
Bur 

INDUSTRIAL PLAS. 
TICS, LTD., and subsidiary com- 
panies for the Central News Ltd 
ladies wear firm. PR 
account for John Bretton PR 
Organisation 
JONES (TWINLOCK) 
LTD., filing systems for Robert 
Brandon & Partners Lid. from 
May 1. Campaign in national! 
dailies and Sundays and trade 


press 
BRANDOID PRODUCTS LTD. 


manufacturers of buttons and 
similar products for Nigel Rain 
bow & Partners Lid 

MOTOR 
ORGANISATION LTD. & 
ASSOCIATED COMPANIES, 
for McConnell & Co. (Adver 
ising) Lid. (Derby) 

MPIA BUSINESS 
MACHINES LTD. for Down 
tons, Ltd. Campaign in London 
evenings, provincial and trade 
press. 


SALES 


BIRMINGHAM SAFE CO. LTD. 


for Nicholls Dorrity 
Lid 


Advertising 


Campaigns 

naviona 
dailies and Sundays, London 
evenings, Radio Times, weekly 
publications, women’s and gen- 
eral interest magazines, films and 


using 


trade press. (Lone Press Ex 
change Ltd.. W. H lings & 
Associates Lid... He Byrne & 


Ce i068, 3. TF r d Adver 


tusing Service Ltd 
DORCHESTER SHO!E> 


sing half 
s, othe: 
cial and 
m cam 
ng Ltd.) 
TRANS 
rovincial 
class fr mines to 
Vickers 
r routes 


inthe Sunda 
national 
paign. (Glovers Ad 

HUNTING-CLAN AIR 
PORT LTD. usi 
press and 
announce the use 
Viscount airliners or 
(The Central News | 

RE MINGTON RAND | I TD. using 
large spaces in nauonal dailies 
and Sundays, Lon evenings 
and magazines t& introduce 
Remington Countou iver. (G 
Street & Co., Ltd.) 

KENWOOD ELECTRICS LTD. 
using large women's 
magazines press for 
Kenwood Steam-O-Ma ic steam 
and dry iron. (National Publicity 
Co., Ltd.) 

CROSBIFS PURE FOOD CO. 
using national press, provincial 
newspapers and trade press for 
Nell Gwyn and Sweet Nell mar 
malades. (Redheads Advertising 
Ltd.) 

REVLON, using half-pages and full 
” ages in women s magazines 

ational dailies and Sundays, and 
pene oer press to introduce 
I anolite lipstick (McCann 
Erickson Advertising Ltd.) 


SERVIS washing machines, using 


half-page in Daily 
pages im provincial 
colour spaces in womens maga 
vines and trade journals. (Cogent 
Advertising Service Ltd.) 
ROSSE & BLACKWELI 
FAMILY FOODS, using half 
pages in Daily Express, Daily 
Herald, and other large spaces in 
national dailies and Sundays 
London evenings, provincial 
papers, women’s magazines and 
trade press for “Ten o'clock 
Tested (Greenlys Lid.) 

AKTIEFBOLAGET ATLAS 
SEL, Stockholm. Sweden, using 
leading British, American and 
European technical journals for 
their oo le, air equipment 
(Intam Lt 

HLE. PROPRIETARY LTD., for 
warding and shipping agents 
have renewed campaigns in South 
Africa, Rhodesia and Kenya from 
April 1955 to November 1956 
(Intam Ltd.) 

MEKAY LTD. using half-page in 
the Daily Express, spaces in 
national dailies and Sundays 
London evenings and provincial 
and trade press for new shirt 
(Scott-Turner & Associates Ltd.) 

SOBELL TELEVISION (RADIO 
& ALLIED INDUSTRIES LTD.) 
using half-page in Daily Express 
13 mx § and other larg 
spaces in national dailies and 
Sundays, London evenings. maga 
zines and provincial dailies and 
evenings for new Sobell TV set 
(Scott-Turner & Associates Ltd.) 


Express, half 
press, large 


DIF- 
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MORE CURRENT ADVERTISING 


A selection of 
Crosse & 

Black wel! 

foods are tested 
every single 
morning at 
ten-o clock 

by « pare! 

of food experts 


Oe Peete of gontneee 


~ CROSSE & BLACKWELL tomity toods 


—? PRY 


advertisement 
Daily Express 
lt marked the opening 
campaign, and more 
icularly, a new slogan for 


e & Blackwell foods. 


haif - page 
eared in the 
ween 


~ new 


riisements are 


d appearing in 
national 


dailies and Sundays. 
yndon evenings provincial 
apers and women's magazines. 
show the Ten-o' clock 
at work. 


& Blackwell's testing panel 
heen meeting every day for 
ears at their head ofhce to enable 
executives to examine and judge 


Record ad drive 


largest-ever 
gn for Sobell 
Alhed 


advertising cam- 
Television (Radio 
Industries Ltd.) will 
ym Sunday Large spaces, 
nclude a half-page in the 
Express, 13 in. x 5 columns 
nther large spaces in an exten- 
t of national daily and Sun 
London evenings 

weekly magazines 

| dailies and even- 


sements will feature a new 

ble television receiver, the 
evenieen 

dealers throughout the 

eceived two mailings 

rtnight on the new 

s being intro 

: Northern Radio Show 

The mailings 

t, Starring the 

., and a full colour 

ting the entire 


are ten 


ee | 


clock-tested g75 


for emselves the standards 
thet roducts 
Greenlys Ltd., who are the agents 
Sta hat this particular test will 
press the quality of the products 
hing else can, and is now 
projected to the public for 
t time. In future Crosse & 
well family foods will be 
uted Ten-o clock Tested 
heet has been issued to the 
ind is supported by trade 
innouncements. The scheme 
stated to be introductor) 
irylividual products and 
ters and display material are 
» be released 


for Sobell TV set 


A merchandising scheme has 

to tie-up with 

advertising campaign 

¢ Scott- Turner & 
Associates Ltd. 


Heavy boost for 
Servis washers 
What is believed to be the largest 
campaign yet to be launched for 
Servis electric washers has started 
in national and provincial news 
papers 
Spaces being taken include a half 
page in the Daily Express, half 
pages in leading provincial papers 
and large colour spaces in women s 
magazines and some trade journals 
Agents are Cogent Advertising Ser- 
vice Ltd. 


TEXTILE 


MANUFACTURER 


The most widely read and influential 


TA i ot a es 


journal in the field of textiles 


EMMOTT & CO. LTD. 31 KING STREET WEST. MANCHESTER 3 


LONDON OFFICE. SO 


TEMPLE CHAMBERS. TEMPLE AVENUE 


—ecé¢ 


ADVERTISER'S WEEKLY 


NOT QUITE LIKE 'THIS..«. 


We don’t wish to overplay the “happy band of 
brothers” angle. Sometimes, uncomplimentary re- 
marks are heard in the machine-room, and once, 
raised voices were heard in the directors’ room! 
But we are certain of this: a happy atmosphere 
does make for good work and you'll find a helpful 
spirit of co-operation at Charles & Read which 
contributes in no small way to our reputation as 
the finest photolithographers in London. 


CHARLES & READ Ltd. 


PHOTO - LITHO OFFSET 


“ FOLDING BOX CARTONS 
27, Chancery Lane, ‘ 
inten WLS ’ Specialist factory at 
Telephone: Holborn 2882 Harlow, Essex. 
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ADVERTISER'S WEEKLY 


INCORPORATED PRA‘ 


Telephone 


CHANGE OF ADDRESS 


® 
The W. J. Southcombe 
Advertising Agency Ltd 


TITIONERS IN ADVERTISING 
167, Strand 
London, W.C.2 


On April 30 we are moving to more 
commodious offices at 


66 VICTORIA STREET, S.W.1 


VICTORIA 5207-9 


CARRYING 
MORE & MORE 
ADVERTISING 


National Newsagent 
Bookseller Stationer 


May we send you details 
of this leading journal ? 


4p 


“ern OF me 
over 
oF CRE ston 


By far the largest net sales 


149 Fleet Street, E.C.4 


CITY 2604 (5 lines) 


HARROW 
BILLPOSTING 
COMPANY 


nee =e rom Ore 


37 SPRING STREET W 2. 


AUTOTYPE 4, 
Kans pohenceer 


in black-and-white or colour 
AUTOTYPE COMPANY LTD. 
Red... Londen, W.13. Eating 269) 


i 


SUPERSCOPE 
REDUCER 


Copies of objects, posters, art-work, etc 
can be made to any reduced scale. Trouble 
free and economical Portable and com- 
pact, weighs only 12 Ib., size 12° x 11” 
The SUPERSCOPE can be operated in 
conjunction with or independent of the 
SUPERSCOPE ENLARGER. The com- 
bined model illustrated forms a complete 
unit and allows every angle of a job to be 
undertaken 


Details from 
SUPERTOOLS (1951) Ltd. 


Delta House, 30 Fauconberg Rd., Chiswick 
Lonados, W.4. Chiswick 0384 


SILK SCREEN ARTS L™ 


97 SHIRLEY ROAD. CROYOON 
ADOISCOmBE S147-8 


WIGHEST GRADE SPEEDY SERVICE 
CLEAN | SHARP SY EXPRESS 4 
RAL T\MANGHIP DELIVERY 
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‘Company handwriting 
is aid to continuity’ 


A large proportion of advertising is not as effective as it should be. 
because it lacks a focal point, Ashley Havinden, a director and art 
director of W. S. Crawford Ltd., told the Advertising Creative Circle 


on Tuesday night. 


dinner of the 
Creative Circle to 
take place at the Café Royal 
Mr Havinden, the Circle's 
president, was speaking on “The 
Principle of Continuity in Adver 
tising,” and his talk, which was 
llustrated by number of 
coloured slides, followed closely 
along the lines of his contribution 
to the current Penrose Annual 
(see ADVERTISER'S WEEKLY, April 
21, page 141) 
Much advertisir 


PR firms 


Webb Pre 
c relations 
tw : 


It was the- first 
Advertising 


maintained 


. 
link 
services Ltd., 
established 
ago, has 
business of 
ociates 
that the 
to widen the 
ces to the 


acquired the sir 
Mark Stone and 
John Webb State 
object of mergir 
scope of both se 
press and client 
The new boa will be: Ram 
Maule as chairman. John 
Webb as mana ing director, and 
Mark Stone. john Rowe and 
Anthony Sloga 
On June 1 JW! 
branch office at 
port manned f 
reporter and ph 


Say 


will open a 
ryfield Air 
ime by a 
apher 


aut IPEX 
Scottish 

f the few 

\! be repre 


Papermaker 


Tu is Russe ] 
papermakers, are 
papermakers whx 
sented at IPEX i: 


Mr. Havinden, lacked a focus that 
was recognisable at once, and 
could be associated, in the mind 
of the casual reader or passer-by 
with the product or service being 
advertised. 

All advertising for branded 
goods, however varied, should 
have a consistent theme and ar 
unmistakable appearance, and 
this appearance could well be 
styled the “company hand 
writing 

All the appearances, said Mr 
Havinden, made before the public 

a company—from the factor 
tself to the product—should bi 

Onsistent and attractive. Th 
tpplied to packaging, posters 
advertisements, printe 
letter-heads, exhibitior 

displays—even to the 
smallest and latest price tag 

The way to bring all this ab 
was to create a well designe 
‘company handwriting,” in whic 
everything that needed to be t 
could be said to both the trad 
and the public in a way not on! 
immediately recognisable, but c: 
culated to evoke pleasant assoc 

thus bringing about an eve 
increasing Cumulative effect 

As in the case of the Penr 
innual contribution, Mr. Havir 
den illustrated his talk by pre 
senting examples of “compan 
handwriting” from three firn 
with which he has been ass 
ated as a designer: KLM R 
Dutch Airlines, S. Simpson Ltd 
and Liberty & Co., Ltd 


Tess 
natter, 
window 
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LADY FAIA 


SENSATIONAL STAR OF THE 
Weh CENTURY 40K 


CinenascoPt 


CARMEN JoNES 


DANDRIDGE 


‘Esquire’ 


a 
tie-up 


Esquire 

mm pieted 
promot 
Century Fox 
recently ran as 
their monthly 
Fairs a ful 


Esquire 
one ¢ 
Lad 
-length 
colour shot of Doroth 
Dandridge, star of th 

film Carmen Jone 
Their promotion depart 
ment followed up wit! 
a joint campaign with 
20th Century F 
expioitation manager 


Harry 


he Dorot 
saolt tied 


Jone 


lige 


C armen 


|COMING TO THIS CINEMA SOON! 


poster was a 
played in cinema 
throughout the country) 
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Bakers unite for 
‘Eat More Cake’ 


. 
campaign 

A nation-wide poster campaign | 
is to be launched to make con- 
sumers cake-conscious. Co- 
operating in the campaign are the 
Bakery Allied Traders’ Associa- 
tion and the National Association 
of Master Bakers, Confectioners 
and Caterers. 

Samples of posters which have | 
been prepared for display im 
bakers’ shops and on bread and 
contectionery vans were displayed 
at a meeting of the national 
council of the latter organisation 
in Great Malvern last week 

Posters proclaiming “Let's Take 
Cakes Home for Tea” and “Cake 
is a Complete Food” were shown 


TYPOGRAPHER 


required, with agency experience in 


press advertisement typography, who can 
produce clear and exact type mark-ups. 
Please write giving details of experience 


and when available for interview to 


Art Director 


to a of master 
bak f f th 
=< OSBORNE-PEACOCK 


It was stated that discussions | 


rec b 
ured above is one of the new also taking place with the 


y were 26a Albemarle Street, London, W.1 
play units that are being dis . ~ | 
ited on a world-wide basis to Butter Information Council with | 
ise “Cross Stitch,” the latest a View to launching a joint | 
series of Anchor Embroidery “bread and butter” advertising 


ks. These displays are produced 
14 different languages and are 
ng despatched to countries as 


No agents have been appointed. | 


jar apart as Norway, New Zealand, l ° 

Rhodesia and Peru. The unit has Trop ly presentation | 

been produced by Pps Acme Show- . 
ud & Sign Co. Lid. for J. & P. The presentation of the Indus- 


Coats Ltd., S Glasgow. trial Editors’ Trophy for the best 
house journal of the year, and 
= other awards in the National 
Commercial TV House Journal Competition, | @ 
1955, will be made on the morn- | 


ing of Saturday, May 21, at the ae acme — 
final session of the annual con- 
vention of the British Association 
of Industrial Editors at Stratford- 
on-Avon. 


at Radio Show? 


The Radio Industry Council is 
sidering suggestions that com 
nercial television films should be 
ywwn at the National Radio 
Show, Earls Court, London, from 
Wednesday, August 24 to 


@ group of nine 
influential newspapers 


Joint exhibition 


saturday, September 3 A.C MET SALES 
They would be shown on the Gerald Withers, organiser of 
ed circuit which includes The Model Engineer Exhibition | Hs Bids 
re than 100 receivers in “Tele- for Percival Marshall & Co., Ltd., e 
yn Avenue” as well as sets on _for the third time, has completed 
h receiver manufacturer's arrangements with the Institute of 

tand Patentees for the staging of a 
The organisers state that on joint Exhibition of Inventions at 

he very eve of the opening of the New Horticultural Hall dur 


mmercial TV they believe that 

would be possible to give 

wers “first-rate examples of 
the ITA service.” 


ing the run of the show, Wednes 
day, August 17, to Saturday, 
August 27. All trade space has 


already been booked for this year. 


“AFRICA 


Associated Kent Newspapers Ltd. 


LONDON: E.W. PLAYER LTD., 30, FLEET ST. EC4 


give you 
Service 


Scandinavia 
North Ameria 


“INSTRUMENT 
__ REVIEW Z>, 


Latin A ri 
eee Publish 70,000 
~— THE HERBERT PUBLISHING Co. Ltd. DIONTHLY 


CULATION 


JOSHUA B. POWERS LTD. 
14 Cockspur Street, 


HEATHCOCK COURT, STRAND, LONDON. W.C.2. 
Telephone: COVent Gerden 2640 


(Internavonc! Publishers’ Representatives) | 
Londom, S.W.1. WHI 3366 | 
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CLASSIFIED ADVERTISEMENTS 


KATES : APPOINTMENTS VACANT, 3s. 6d. per lime, 40s. per dispizy panel inch. 
APPOINTMENTS WANTED, 3s. per lime, 35s. per display pane! inch. All other Vacancy for 
classifications, 4s. per lime, 45s. per display panel inch. Minimum, 3 lines. Box No. 


GENERAL advertisements vader seven insertions MUST BE PREPAID. Address, Advertiser's ARTIST 


Weekly,”” 186 Fleet Street, London, E.C.4. CHAancery 8844 (Ex. 25). 


ARTIST who knows Print 


Siteations Vacant : “ The engagement of persons answering these advertisements must 
A rapidly expanding advertising be made through 2 Local Office of the Ministry of Labour or a Scheduled Employment A — a Senet 8 

Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive small but growing London agency 
agency would like to hear from unless be or she, or the employment, is excepted from the provisions of the for a general artist who can do 


Notification of Vacancies Order 1952."" 
general artists who are attracted adaptations, key drawings for 


print jobs, layouts and possibly 
by the prospect of working on some lettering. He should also 


important National accounts. have experience of ordering en- 
ravings for printing jobs and of 
Generous salary. Profit-sharing PK Vig: P &) 


giving instructions to printers, a 
and pension schemes make the 


Junior nationally known manufacturing clear, logical mind for unravelling 


job unusually attractive finan- firm in South East England material and tying up text with 
illustrations. He should in fact 


; : . (now- ; ic 
cially. Write for interview to Executive Know-how of publicity ' take this detail work in his stride 


the Art Director, Arthur S. department routine esser and be capable of working on his 
Dixon Ltd., 229 High Holborn Agency or sales promotior own initiative. Holiday this year. 
W.C.I (23-27) experience an advantage Box 0804 


Advertiser's Weekly 180 Fleet St EC4 


to assist Publicity Manager of 


Box 0797 
ANIMATED CARTOON ARTIST A YOUNG MAN WOMAN is requir 
red for j Birn r iver 


were “ Advertiser's Weekly ipervise small classified a 
ne aR. ee ’ mee .& pt 180 Fleet St EC4 aeeiie ‘mesatins — ~ 


Wr giving fu Set 2 t k-kee 
ferred 


x f ava at t 

Box 0782 Ad. Weekly 180 f St Pca 

MEDIA PLANNING DEPARTMENT ner > to 

pee I am «gp A a Jox 0837 Ad. Weekly 180 Fleet St EC4 
f of Media stimating nd A COMPANY near North Acton Station pars’ 


requires a Technical Artist to prepare C 
sectioned illustrations in black and : i fo ri rk im technic 

white or colour and line drawings agency r. re rougt WANTED 
perspective. Experience in airbrush- layouts t n standard an 

ing essential Write, giving details advantage rite ails of ex- 


of experience, age and salary required rience and salar red L d 
to Box AW 325 L.PLE Box 0749 Ad. Week 40 Fleet St EC4 on on 


| ot leet Ma $ ec. Londo 
y 180 Fleet St EC4 fostin’s Lens, Londen FIRST-CLASS Adver t Salesman 


Aras Susmka =| Representative 


opportunity fc 
Box 0789 Ad e Fleet St EC4 


POWERFUL CONSUMER ADVERTISING ph 


Blackpool's Electric News 
hin: Sign. Must have contact 
figure nd ated work with leading Advertising 


t O So semana, wee te, giving Agencies. 
W Hox 0781 Ad. Weekly 1s) Fleet SECS | ELECTRIC NEWS LTD. 
3 Edward Street, Blackpoo! 


SENIOR VISUALISERS = | |[MY0U:°8T UT) Se 


rmingham 
o > 


SHOWCARD ate art 


for 


SPECIALIST ? Profit aricipation 
WANTED eye ey 


iese 


2 or 3 more creative designers 
able to initiate and develop ideas 


to handle a number of accounts. to presentation stage for Litho ADVERTISING 


reproduction. 
Must be completely versatile and a i erthourd cen- ASSISTANT 


: so ie Experience in colour design for 
thrive on responsibility. poe. iy Seieiiies ecieenee, Parke, Davis & Company, Limited 


" ‘ require a young pharmacist in their 
+ aleve plone orga Advertising Department. He will be 
- involved in all aspects of Advertising 

BIG planning in BIG spaces for WE OFFER and Sales Promotion and in particular 

he Good commencing wage, com- the compilation and presentation of 

National consumer advertising. mensurate with ability. Regular ae Senses fen aw 
increases according to merit in information provided, some literary 
a highly progressive organisation. ae a oe. eae 
Permanent positions. Generous pension plan, five-day week 

Good working conditions in tasneing iving full rticular 

Write or telephone the General Manager My — spelinin oh betes Giery > 

~day w ° 


McCANN-ERICKSON ADVERTISING LIMITED Varied interesting work on Personnel Manager, 
many forms of Point-of-Sale 
Brettenham House, Lancaster Place, W.C.2. Temple Bar 6600 advertising. PARKE, DAVIS & CO., 


Studio Manager, Limited 


McCANNS MAKE ART DIRECTORS ABBEY DISPLAY CO. LTD., Staines Road, Hounslow, 


49, Charles Street, W.! Middlesex. 


‘Phone your classifieds to CHA 8844 (Ex 25) 


We want the BIG men, accustomed to 


HOLIDAYS THIS YEAR. 
staff restaurant Write in the first 
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CLASSIFIED ADVERTISEMENTS 
Leading London 


SECRETARY AGENCY | >. 


TO 
MANAGING DIRECTOR WANTED has vacancies for 
First-class Layout Artists and Account capable and efficient staff 


REQUIRED h 
Executives for leading South African Agency. penal ter dial 


experience for : 


We are looking for a thoroughly 
efficient Secretary toour Manag- Applications should be marked: TO AWAIT | PRODUCTION 
ing Director. She should have ARRIVAL. and addressed to Mr. C. F. M. Schultze. 

2 COPY DETAIL 


the ability to work on her own > : 
initiative, accept responsibility Brown's Hotel, Half Moon Street, London 
and be capable of talking to 3 TYPOGRAPHY 
clients at the highest level Applicants will be interviewed between the Ist and 4 FINISHED 
Qualifications should include 12th of May, 1955 ARTWORK 
excellent Shorthand and Typing 
and a sound knowledge of the Write giving details of age 
mae sealed ails of age, 
routine and organisation of COLOUR RETOUCHERS wanted for | GOOD ALL-ROUND ARTIST requir experience and salary required 
an Advertising Agency. We] | expansion of colour section. Vacan- c e designer " m : Powered : 
are an expanding Advertising cies for Senior Artists and improvers finished work ' to Box 0799, Advertiser's Weekly 
> Od “ a? ner A 
Agency in London and the - <a = yoy Pg : "| hee 180 Fleet Street London EC4 
situation is one which offers appointment to Art Director, Studio vertising . 25 Higt 


considerable scope to the person | | Irwin Ltd., 118 Chancery Lane, 
with the imagination to appre- conten, WLS Te: Chany 


Our staff have been advised of this ad 


141 : os . ; WANTED 
ciate its progressive importance EXPERIENCED SPACE SALESMEN First-classFinished Lettering Artist keen I {1 Lettering Art 
required for l ' t rowleds { 


ed rade rectory witt also 


Write giving fullest details and . Ye m.. vate tut not “ 
salary required to son FID Ad. Weekly 190 Fleet St EC4 Layout Artist ving full details of exper 
Box 0802 | used to producing slick visuals and Box 0820 Ad. Week 180 ¥ 
: clients’ roughs—some knowledge of 
Advertiser's Weekly 180 Fleet St EC4 typouraphy ‘an advantage, Only, ex: | EXHIBITION AND POINT OF 
ADVERTISING perienced people please. 35 hour sNER reg 

week Bonus, et< Tel. HOL 1676 not and t weerek 
—_ AGENCY PRODUCTION ASSISTANT + f Wel 4524 
OPPORTUNITY OFFERED To for r feta work Put t ADVERTISING ALI 
YOUNG MAN with ability to design , ¢ . e I , 


ing material 


ROUNDER 
‘ Fu ' 


jon stor k 


require man or woman for , 
layout and art duties. Agency 
or advertising department ex- 
perience preferred. This is an 
interesting and progressive posi- 
xperienced) tion. 5 day week. Salary accord- 
po on Da: TB: ns ‘oon, ing. Please write to 

> P.m., two Saturdays pm = LASHBROOK ADVERTISING, 
LT aa ae ot oe 123-125 High Street, Uxbridge. . s : °° . 
rig yy eee Tel: Uxbridge 5036. Service Advertising have room for 
LEADING OF = TI LITHO HOUSE, 

r tt tional Advertis 


2 Ww 4 ers tor 


‘ pr 
t Ly 


SHORTHAND TYPIST 
i for j-est 


‘ 


tevtes applications irom another first-class 


Artists, a 


CENTRAL ADVERTISING DEPART. 
MENT Jepartmenta 


r Give full particulars nen. w requir 

fidenc to sth-East Londor ease rit 
Box 0808 Ad. Weekly 180 Fleet St EC4 fid . statine saihe f 

ARTIST required for technical Wlustra- | perience and alary require. creative writer 
with abilit P yroduce vO \ ,Ad Week 180 F SEC4 
artwork for advertisis a Sale GOOD ALL-ROUND GENERAL 
if Bonus and pensior ARTIST required for stud Wr 
ating Write vir fu details | ry re red 
824 Ad. Wee 180 Fleet St EC4 Y ‘ eekly ) Fleet St FC4 


Don't apply if you're a hack. We want a man who will 


MANAGING POSTER study the advertising problem, sit down and plan the 
DIRECTOR 


basic approac! t, and then originate and develop a 


of London advertising ADVERTISING complete campaign, right through advertisements 


agency reauires outdoor advertising and display aids to the last page 
g Y g There will shortly be two or more of the trade broadsheet. He must be able to * think 
vacancies in a large Outdoor 


personal aiinie asimnae dar eam siliins end to euite eull 


management trainees between the It is an inspiring, stimulating job with a grand team 


i t n ages of 22 to 27 Candidates ‘ { } 
It commands a good salary, in one of the happiest 
be { 


should University graduates 
most successful Agencies in London 


Good personality and appear- and should have completed 
ance. Knowledge of Agency National Service or be exempted Please, please don’t waste our time or your own unless 
procedure and practice in all They should have personality, 
its aspects. Practical writing ambition and ability to work hard se hee Sam a 
and designing ability. Capa- They will be required to do a details, present salary, age and a list of the campaign 
city for hard work and loyalty brief basic practical training you have personally created 
essential. If you consider that period, and to move about the 
you can meet the require- for the first year or so 
vitial salary ll be £500 a 
ments, write in confidence, Boe ong, Mice Baas ’ ae Write to Managing Director, 
giving full details of age, ex- ndidates should apply in their 
perience and salary to handwriting, stating fullest SERVICE ADVERTISING CO. LTD., 77 BROOK ST., LONDON, W 1 
s to the Assistant Managing 
Box 0798 Director, Mills & Rockleys Ltd., 
Advertiser's Weekly 180 Fleet St EC4 21 Queens Road, Coventry 


‘Phone your classifieds to CHA 8844 (Ex 235) 


you can match up to our needs. Send us your career 
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~ CLASSIFIED ADVERTISEMENTS 


Siteations Vacant : “ The engagement of persons answering these advertisements must 
be made through « Local (Office of the Ministry of Labour or a Scheduled Employment 
Agency if the applicant is « man aged 18-64 inclusive or 2 woman 18-59 


he or she, or the employment, ix exce Sas Gales af ae 
We want a witty omploriment. is excepted. trom 


First-class PRODUCTION 

e RETOUCHING Experienced man required to 

O wri er and take charge of a number of 

Accounts. Applicants should 

LETTERING have had a number of years 

Agency experience and be aged 

ARTISTS about 30. Good salary offered 

or ee required and holidays as arranged. Write 
to 


CHAMBERLAIN STUDIOS LTD. Box 0787 
2 LUDGATE HILL. E.C.4, 
Phone som 70 Advertiser's Weekly 180 Fleet St EC4 


. a first-rate craftsman who is looking for an a a 
: SSE ow AYS 
opportunity to capitalise his experience and build (Cameras, cine-camers:, accessories, | ARE YOU KEEN to do first-class work 


binoculars, etc.), able write own | oe aecoun Ms? gy Bo i 
iree ic ickets hot phic ; suthoently ced Signer- 
up a Career. ; ; — — = a ) er to do some work without 
The firm of Bates is entering a period of expansion Male or female. W with details pe cen fan pam. gee 
‘ of past experience, © Wallace pi neon auget 9 u to prec 

and development. We need a man who thinks in Heaton Ltd., 127 New Bond Street work as a Freelance Designer's Assis- 
Wi ant, write to me in confidence I 

terms of the market-place, and who uses words to LAYOUT MAN requ:.d wh all certainly reply 

. . r do adaptations. Cx progr »b 
do a selling job and not as a literary exercise. We og ng Hours 9 "to | AMBITIOUS YOUNG MAN, com. 
ant good thinking firs:—and then good writing ean, cupusienes aud celery seauived, 00 for blockmakers. Knowledge of block 
Box 4215, Mason- ng essential 

In return we offer congenial surroundings and YOURG MAN OR WOMAN as levee | LONDON PUBLESHING HOUSE re 
colleagues, plenty of hard work and responsibility, capwmaess et tick and Seundry udio experience. Scope for advance- 
d charging e Write, giving particulars, to 


» Can aiso Box 0812 Ad. Weekly 180 Fleet St EC4 
S p.m. No Saturde s. Write, stating pleted Nati mal Service, as Order Clerk 
‘ acock Ltd., 184 order 
iaped for its purpose. Strand, W.C.2 Box 0816 Ad. Weekly 180 Fleet St EC4 
Clerk to blockma} Must be fully quires young lady Artist with general 
ind a commensurate salary. Box 0817 Ad. Weekly 180 Fleet St EC4 x OR22 Ad. Weekly 180 Fleet St EC4 


MATH! & & CROWTHER LTD. 


Also a 


want a 


Space-Buyer Ty pographer 


. to succeed * Bill Dealtry, who is retiring. 


*-e . s >. 
He must (1) know his media from A to Y, and (2) with AX gency experience. 


be persona grata with the advertisement managers. 


Unless you measure up to these requirements, it Ideall, should have served 


will be a waste of time to apply. 


apprenticeship as 


Write, in confidence, to Compositor 
THE MANAGING DIRECTOR « 


ALFRED BATES & SON LTD. Write, stating qualifications, to 


130 FLEET STREET, S. A. T. MACDONALD, Senior Typographer, 


LONDON a MATHER & CROWTHER LTD., 
; BRETTENHAM HOUSE, 


LANCASTER PLACE, W.C.2. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS 


YOUNG ADVERTISING 
LAYOUT ARTIST ASSISTANT / | \ | () R 


Service and has had about 1|-2 of coilet products to assist 
years Agency experience, is re- produce point-of-sale show 
quired to fill position of junior material and sales promotion 
layout artist. Ability to produce print. Ability to handle detail 
original designs and to convert essential. Applicants should also 
rough visuals up to presentation be interested in helping design 
standard is essential. show material, packs and pro- 
s ducts as well as advertising. 
Apply to The Studio Manager, Age not over 30. Either sex. 
Stephens Advertising Service Write giving age, salary, ex- 
| Ltd., 11-12 Clifford Street, New perience to Addis Limited, 
| Bond Street, London, W.!. Brushworks, Hertford. 
INTERNATIONAL WOOL SECRE- ADVERTISING REPRESENTATIVE 
TARIAT. Secretary /Shorthand-Typist wanted for The Ironmonger in Bir- 
required Experience in advertising mingham district. Four-figure appoint- 
publicity or public relations neces- ment, car allowance, pension scheme and 
Expected to use own initiative Substantial connection to be handed 
and be interested in all aspects of over Opportunity for expansion 
les promotion Commencing salary Applicants (early thirties resident 
£350-4400, according to experience Birmingham area) must have good 


Please write, with full details, including experience of space selling Letters 


ge, to Secretary, International Wool which will be treated in strict confi- 
Secretariat Dorland House, 18-20 dence, should be addressed to Staff 
Regent Street, London, $.W.1. Mark Director, Morgan Brothers (Pub- 
iwelope “‘Confidential TP lishers) Ltd., 28 Essex Street, London 
WEST END AGENCY has a vacancy pola Og MR. 


x rience 


od speeds The position carries a 
—) salary with ideal working con- SMART YOUTH required for messenger 
ns Hours 9 to 53 p.m work £4 per week Also Youth for 
M nday to Friday Holidays as | trade cycle, £4 10s. per week Hours 
ged. Write fully 9 to 6, no Saturdays "Phone TER ‘ co. 2 : 
Box O841 Ad. Weekly 180 Fleet St EC4 2179 Two vacancies exist in the production 
Y ARTIST Fea CLASS LETTERING COPYWRITER AND IDEAS MAN of 
required by leading studio proved ability re i by Scottish anar > > we 
ne or write Studio Irwin’ Limited Agency. "Give rg BH gp — department of a large technical 
18 Chancery Lane, W.C.2. CHAn- perience 
cery 4i4 Box 0835 ‘ad Weekly 180 Fleet St BC4 publishing organisation, offering 


interesting and varied work in per- 


The agency manent pensionable positions. 


They involve assisting with the layout 


with an eye and creative design of periodicals 


in black and colour, restyling, pre- 


to the future paration of cover and book jacket 


designs. A good knowledge o 


| requires a top-line letterpress, gravure and lithographic 
. processes of reproduction is required. 
copywriter 


An experienced copywriter with ideas 
is offered a most interesting job with a Please send full details of training, 
top salary in an expanding and deep- experience, age and salary required to 
rooted London Agency. 
BOX 0801 


Write in confidence, giving full details to : Advertiser's Weekly 180 Fleet Street EC4 
Managing Director, WILLINGS PRESS SERVICE LTD., 


356 364 Grays Inn Road, W.C.!. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS 
AUSTIN KNIGHT LTD. 


Situations Vacant : ** The engagement of persons answering these advertisements must WEST END AGENCY 


CLERK (male) aged 25/30 for be made through a Local Office of the Ministry of Labour or a Scheduled Employment 
work in the Accounts Dept. Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 imciusive require 
on the preparation and clear- anless be or she, or the employment, is excepted from the provisions of the 
ance of clients’ accounts. No Notification Vacancies Order 1952. 


oo haan ASSISTANT TO SPACE BUYER 


INVOICE TYPIST SENIOR Must have done Nat. Service, 
(fernale) aged 23-30 


ouaanarieuns aati ee DO YOU LIKE YOUR WORK ? have knowledge of all classes of 


media and experience in Space 
20-23. 


Dept. 
ORDER CLERK (male) aged HERE are vacancies in a leading London Agency for 


21-25 for Classified Dept., ; YOUNG LADY FOR 
must be an experienced Production men—and women—who like their work CHECKING DEPT. 


typist. but see it as a step to higher things. If you have agency 
HOLIDAY Able to type and must have some 


ARRANGEMENTS experience; take rather a pride in your orderly mind and experience of Checking Dept. 
RESPECTED eye for detail; and if you want to get on—this is your routine. 


Write or phone **M.D."’ Austin chance. Write, stating age, experience 
Knight Led. 212a Shaftesbury 


Avenue, W.C.2. TEMple Bar 780! You will enjoy a good salary, a superannuation scheme, nme salary required, to Mr. A. 
lunch facilities, sports, and ; 


ASSISTANT TO PUBLICITY MANA. 
GER sired urge Engineering ERWOODS LTD., 


2 weeks paid holiday THIS YEAR 211 PICCADILLY, W.! 


Apply to Box 0839 Advertiser’s Weekly 180 Fleet St EC4 
pply y EFFICIENT SHORTHAND 7 TYPISI 
. London Represen e 
Overseas newspapers Salary is 
. Monday to Frid Ww t ge 
PUBLISHERS of trade journals require ) SPACE REPRESENTATIVES. Ex- al Gihiomn ao Ot ak sans : < 
lady Assistant in advertisement make- enced “ye ce Sales juired for I Bo. Hill. EC 4 
up department Experience in similar ‘ media in | Jor area rs 
work an advantage Holiday this t opr rtunit salary, com ARTIST REQL IRED by Crea “ “ 


, ,er 
year Write, giving full details and iss and exper 1s€ Life insurance partment of large organisation 


salary expected, to i eme Be x 0737 Ad Weekly 180 Fleet St ‘Ee 4 
A REPRESENTATIVE Box 0809 Ad. Weekly 180 Fleet St EC4 Be x 0840 Ad { "Wee Fleet St BC4 
SHORTHAND TYPIST SECRETARY TRAINEE ARTIST ( (male ving com 
WANTED for Fleet St. newspaper office to work pleted National Ser und with some E ARTIST 

with Advt. Manager No Saturdays experience D Rawson G NERAL 
| top-class creative and Box 0796 Ad. Weekly 180 Fleet St EC4 Sawell Publications td 4 Ludgate 

ial =photography = ir we Circus, E.C.4 53 
area. Salary, expenses and A CHALLENGE to a first-class London for appointment Fully experienced all round 
sion Tel WHI 9212 for space salesman Good medium but 4 LA f Stud , 
ment with Managing Director hard to sell. Generous commissions enera rtist tor studio oO 
Box 0794 Ad. Weekly 180 Fleet St C4 PRODUCTION With A FUTURE 


expanding London Agency. Ideal 


National 
a preg ws conditions with top salary. 
portant position 


re . fealin go Ne neh cee Holid d. W 
Opportunities in a medium sized agency Se ee aa renee on See - 


experience and salary require for interview to 


Box 0843 
Advertiser's Weekly 180 t Box 0786 


; Bae LONDON PUBLISHERS bsve vacancie Advertiser's Weekly 180 Fleet St EC4 
The agency is expanding rapidly and maintains a M 


high standard of advertising presentation on Go. “nani 4 | sal y required, to ALERT YOUNG MAN, 
838 Ad Week! 5 t St shorthand / typing for newsp 
0 s Jur ffice in Fleet St., to train as ivt 
be cl ADY, Advertiser anage Representative Completed Natior 
and generous profit sharing scheme make these pe Ee Per preggers ne Service 
— : necessary Box 0795 Ad. Weekly 180 Fleet St EC4 
unusually attractive jobs. Good salaries will be as training will be ut som EXPERIENC ED VISUALISER req 


knowledge 


important national accounts. A pension scheme 


ur 


> End Agency Phone GRO 
offered to experienced and competent men. 


LAYOUT MAN ng Sales Promotion 


Capable of making practical adaptations that keep Are you an assistant (man or Assistant 
the style of the key layout. Feeling for good woman) in the Media Depart- 
typography is important. Opportunity for develop- ment of a large agency ’ Having 


: : had a sound training, plus several Able to write good sales 
ment under the eye of an experienced art director. years’ acne nig a. aon letters offered interesting 


ready for responsibility but feel career with London 
that promotion may be slow periodical house. Prefer- 
GENERAL ARTIST olog’ Wie e's fet| | fever: we 
for you as Space Buyer to a ideasman under 30, ex- 


medium sized London Agency perienced in direct mail 
A young man required who is already experienced (I.P.A.) where you will be given methods and with sound 


in general studio work. He would work under, full responsibility and left to mien cong Rp. | 
and be able to learn a lot from, a very experienced run your own show. prc Danes Foca a 
studio manager. Write giving full details of stating experience and 
experience, age and salary 


salary required. 
Write to the Art Director, required to 
‘ af Box 0849 


ARTHUR S. DIXON LTD., Advertiser's Weekly 180 Fleet St €C4 BOX 0852 


229, High Holborn, W.C.1. Our staff know of this advertise- Advertiser's Weekly 180 Fleet St EC4 
ment. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS 


WEST END A’ POINTMENTS VACANT account 
| has the following vacancies for Some agency experience would help executive 
| young ladies, offering interest- but the most important thing is your 
| ing work in congenial sur- native talent and a real desire to 
roundings and opportunities for J UNIOR learn from and co-operate with the needs an 
advancement :— senior members of a really good d 
/ 2 Shorthand Typists who creative department. Your job will extra han 
} will act in a_ secretarial embrace advertisement design, adap- ' 
capacity on the Account VISUALISERS tation and typography, it will also —two extra hands in fact—both 
Executive side. involve some of the other chores any of them attached to a young, 
pI ange ot — and worthwhile young artist should be alert assistant who would like a 
opy Invoice Typist. prepared to do if he wants some day fin | - 
i ger in some extremely in 
oo to work in Vouching WANTED to become an art director. teresting and nourishing pies. 
ion 
: . have a firm grasp of 
r These posts are well paid and Write to Creative Director soe ee on pontine asm | - 
include canteen and superan- DOLAN DAVIS WHITCOMBE & STEWART LTD vale to deliver a punch or a 
nuation facilities, etc. Apply in 35 Park Street, London, W.1\. pat with equal equilibrium, and 
writing giving details of previous must be experienced in all 
experience, to the ADVERTISING SPACE SALESMEN ADVERTISING. Pr P g in aspects of agency routine Essen- 
Managing Director, ae eagle ——- sa TO pro x po Ao  --p- oe mH ay tially an inside one, the job goes 
Export Advertising Service cnaneins Media ‘ot man for a territor rt hand in glove with a generous 
& Ltd., H r al € s, B I on a t ‘H The salary 
22, Old Bond Street, W.|I. ~ if ne preg car aaa one : a Sounds an opportunity that 
Restaur ting renewals will be tacts and approact gency print you would like to grasp? Then 
= FIRM has vacancy for experienced handed over to successful applicants buyer directors 4 adver Tr ring CEN 4030 and ask David 
“ with full deta t Britannic App in first I I 
Public Ltd 6% Shaftesbur Peirson, 159 New B Sur Wil GORDON & GOTCH 
a Sa So. ee ee a. ADVERTISING LTD 
TRADE ADVERTISING. Well-know: Bware Of Cis Severtioen 75-79 Farringdon Street, 
established mont trad irnal AN OUTSTANDING OPPORTUNITY 
requires Repr t ve with knowledg exists for a Senior Visu rt un London, E.C.4. 
f acc Ost Z Writ stating ex a firm tat < 4 t wu 
FIRST CLASS perience. age and salary required. to hes ng of a major f nr t ASSISTANT PRINT BUYER required 
Box 0847 Ad. Wekly 180 Fleet St BC4 xpansion and reor t whict for large Lond Advertising Ag 
the ak ‘ new Ma preferred w good te 
Retouching and General TRANSPORT EDITOR prem ses _ Th ant var d hack ¥ h 7 due of : 
Artists required. Free- the post will be gencrously remunera , > sonnel hon 
required tive. Write Telephone for  appointm 
lance (accommodation if Box 0845 Ad. Weekly 180 Ficet St BC4 Print Buyer, GERrard 864 
for growing magazine owned by 
needed) or Staff appoint- young publisher with ideas, Excellent 
prospects for man wishing to work 
ments. hard with pioneering spirit 


TERminus 1792 


Gowen & Wiseman Ltd. 


aerpiapineed | Ee YOUNG & RUBICAM 


Automator domestic c c 
and industrial. An alert and enquiring 
mind is the essentia jua stior 
backed by the ability and enthusisem require a 
SECRETARY required by Managing { write ind editoria y 
Dir r f Artist Ager Fluent cor for advert p 
i h. know German, exce purposes he successful ag ur 
ent horthand typing and previous “ . flered plent { oppor ' 
experince in pow of responsi and. very encourageme 10" prow Consumer Research 
ent Five-day week, holidays this rapidly 1 expanding mpes 
r Write for app tment Artist Please wr for re " nn at 
Pa Ltd 44a Dover Street f n A r M H 


tga, Wi “Finer or"Con: | Guta tat Wadi Executive 


aa — We are looking for a young man, 
prs VISUALISERS or woman, with a knowledge of 
age 24- 


This job is not one long holiday tatictics q ; > *y ‘rie by ted : 
required to work in Publicity the p moe a. at ion tan Statistics and some experience of 
Dept. of Film Distributors enjoy that sort of life. But any actics ‘ , » Ol 

Nanaia Gin hate euaadieanl holiday arrangements already practical sampling methods, to join 


‘ ry, but applicant made need not be disturbed if you . d 
ot ecessa . u a ican nm th > > 

’ join this Agency (1.P.A.) > ‘ y Ty: > 
should possess some creative We our expanding epartment. 


want a visualiser who is 
ability in design and layout, good enough to work on a range 


f imp nt int ar t P ve se Ww , : 
and be able to produce roughs ° iportar accounts ind ye lease rite 
is young enough to be an enthusiast 
of finished lettering and draw- and to enjoy being busy 
ngs (not figure work) for press What we offer is a good Agency r 
—_ -ment nd b h . with high standards a happy Research Department Manage 
advertisements and rocnures tmosphere 1 - 
o atmosphere ; excellent working 
da\ _ id . a 
5 day week. Holiday arrange conditions: a fair rate for the YOUNG & RUBICAM LTD. 
ments honoured. Write giving job ; five day week ; staff pensions 
full particulars of experience and assurance schemes, etc. Please ee We 
P ; - : send a brief note setting out your 285 Regent Str t, London 1 
and salary required to age : 
i od age, experience and starting salary 
4. Hibbert-Jones, Publicity which would interest you to 
Director, Eros Films, Ltd., Box 0858 
111, Wardour St., London, W.1 Advertiser's Weekly 180 Fleet St EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS 


Situations Vacant : “‘ The engagement of persons answering these advertisements must 

be made through a Local Office of the Ministry of Labour or a Scheduled Employment 

Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 

be or she, or the employment, is excepted from the provisions the 
Notificati of V jes Order 1952." 


Opportunity ‘*‘WE WANT A JUNIOR (AGE 20-24) 


TO SELL NOT ONLY SPACE 
BUT MARKETS! 


if travel—even armchair travel—holds a fascination for you ; 
if you know something of how the rest of the world lives 
and want to learn more; if, above all, you can sel/ with 


expert guidance and full backing for an established organ- 
isation. 


Write to The Managing Director, 


A R | S Joshua B. Powers Ltd., 
14 Cockspur Street, London, S.W.1.”’ 


SINGLE MAN required. 20-23 years 
wishing to make a eer in the Assistant 
Publicity Department o{ a busy and 
fast growing organi-at He will for 
. ° be called upon to as: in the fields of 
We have an opening for an experienced exhibitions, adverts, photography, | | Advertising Dept. 
. . a Ray Prev pageant these Young man completed National Service 
general artist able to produce visuals and NOT essential, but « lively interest in| | cies, Apecude for tales promotional 
icity . A ous angie an advantage. rite, with details 
highly finished layouts for the national mn wate « ite |[snuneo: 
State salary req j Write to Box 0850 
v Publicity Manager Midland Silicones 
press. —_— el Upper Brook Street, Advertiser's Weekly 180 Fleet St EC4 
The position is an important one 
and the salary offered is proportionately 
good. All applications will be treated as 
confidential. 
Experienced 


In the first place, please send a small 
selection of your own work, which will be + oera h er 
returned by registered post. This should be yp & Pp 


addressed to: required to join 


The Managing Director, McCann’s enthusiastic 
Charles W. Hobson Ltd, 
2, Chandos Street, 

Cavendish Square, W.1. team 


typographical 


Write or ‘phone for appointment 
to the General Manager, McCann-Erickson Advertising Ltd., 


Brettenham House, Lancaster Place, W.C.2 


CHARLES W. HOBSON LTD Temple Bar 6600, 


2, CHANDOS STREET, CAVENDISH SQUARE, LONDON, w.! 


"Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS 


TY SCENERY FOR SALE OR HIRE. 


APPOINTMENTS VACANT APPOINTMENTS WANTED [imergree ammary ceri ere ram stipend 
MARKET RESEARCH FL AIR FOR WRITING. Young Man | , ayy F- , Ss 


naions P 7 P 21) requ res editorial position. Agency Boards. Robert Lister, 42 Peto Street 
A clerical assistant (female) LADY FOR aaa te South, London, E.16. ALBert Dock 
required by a large manufacturing x 1019 


" NS BVA adic 
a for = analysis | SPACE AND ACCOUNTS x OSOS Ad. Weekly 180 Fleet St EC4 {NCORPORATED COMMERCIAL 
arke esearc reports an cP. uires engagement with reput- CONSULTANT indicates Fellow or 

information, and the preparation wanted by small but fast grow- litho "prin er able to offer Associate of the British Society of 

of simple statistical data. Appli- ing London agency. Experience greater scope for increasing turnover Commerce Lid. (FBSC or ARBSC) 

cants must be able to type and a on charging and invoices pre- Box 0834 Ad. Weekly 180 Fleet St BC4 For full information, write Secretary, 

knowledge of shorthand is an ferred, and all books up to YOUNG | TYPOGRAPHIC & PRINT a RR. 

advantage. The offices are situated trial balance. Person appointed DESCNER. several years ‘a ae Tid Ae R pm 230 ane 

= mn ~ mes r eh-quality work with firms o : . cone - o 

- the West End ; a five day, 37 will be required to keep all epute, seeks new progressive position TERminus 6789 or 

ee een” space schedules and be in S48 Ad. Weekly 180 Fleet St BC4 #813 Ad. Weekly 180 Pleet St BC4 
, : charge of voucher checking. YOUNG FEMALE ARTIST, with some 
g 8 } experience of fashion drawing and 

Box 0800 Salary according to experience. 


illustration secks post in gencral 


* Usually no Saturdays. Holida | studio or agency. Tel. PARK 5781. 
Advertiser's Weekly 180 Flest St EC4 this a My ” | | PUBLICITY MANAGER G2). 10 rear POSTER SITES 


Box 0803 iy EPSOM 
Advertiser's Weekly 180 Fleet St EC4 « P 


ith departmental store group, secks 
responsible position with real oppor- 


you NG MAN Box 0759 Ad. Weekly 180 Pleet St BC4 RACE co URSE 
APPOINTMENTS WANTED “HAND PICKED” SECRETARIES 
required as assistant to je 2. WA. HUNker 993172/3 An entirely new hoarding 


P i r th 
busy executive of London is to let for the summer 


Agency. Age up to 35 DISPLAY & FREE LANCE SERVICES [RMAC sseaiuiiioaas 


ings. 


WANTED, ARTISTS csp good 
years. Good opportunity EXHIBITION Sows ond eal Ep Remora It is in a particularly valu- 


for keen man. Holidays as Box 0855 Ad. Weekly 180 Fleet St EC4 able location at Tattenham 


arranged. MANAGER — er gp oo — ell a Corner, visible from all the 


stands and most parts of 
Write fully to with mature experience in one » prepare memes + - the course. 


tche Writ 
Organising, designing and in- | | det of expenence 
Box 0857 : ee 
, . ou oG » / eet. 
Advertiser's Weekly 180 Fleet St EC4 with National Advertiser. Free- | | “4301.8 ‘39,58 4 PER S/ 


stallation, secks appointment Ad. Weekly 180 Fleet St BC4 Display area: 85 feet x 16 
CREATIVE ARTIST 


lance basis; Fee from £450 | | paring sitable fc Details are obtainable in 
per annum inclusive of ex entat ston re require¢ the first instance from the 
> " | 


SPACE BUYER required for busy Fleet 3 es O tud oe nog E, oo aan Advertising Adviser to The 
Street Agency Sound knowledge of penses. wn Studios in . I ty. 


, “rm vutually agreed Epsom Grand Stand Asso- 
all types of media essential. Five-day London and Provinces. Please dies Gi Geel of canet 2 
wee Holiday arrangements stand contact : = ciation: 
Box 0854 Ad. Weekly 180 Fleet St BC4 © ; 
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Box 0844 : OF FREELANCE ARTISTS THE D. BROOK-HART COMPANY 


VISUALISER Advertiser's Weekly 180 Fleet St EC4 = ‘0 ; | = chin | "Frc : © tenes dene. 


. 4 ad ; . ; London, W.1. 

wit an active min require NERG od ALESMAN, 

to originate strong, lively dis- . fails nee ed a e.. 4 it y, ne mediate Spec mene ' , Telephone: MAY fair 6147 (3 lines) 
plays for newspapers and peri- paar oe Soe ange of media on 456 Ad. We 
odicals. Keen but friendly Box 0829 Ad. We .Ecs | COPY WRITER F ree Lance 
working atmosphere with accent ADVERTISING MANAG ER country —y hy, ACCOMMODATION 
on improving standards of ournal seeks opening in P . f . 


° : ' ¥ attractiv 
resentation. —s. Position as utan o opy at st be resident in Birmine- LARGE LIGHT ROOM, firs floor 
4 
sidered London or 


B Ww . os nam or district lease submit samples owe ford Street and Bond 
YOUNG ALL-ROUNDER lox 0606 Ad. Weekly 1 leet St work et it Freelance Artist, Agent 
j COMMERCIAL { sre) Box 0842 Ad. Weekly 180 Fleet St PC4 n Electric light, central 
familiar with Agency internal ; b — et b ‘ceeee 
road or B ju : TE —o— - patir tiephone and use o € - 
procedure is needed as assistant pee ccume ts imebnn oe a — about anything 
: c n : c ) thoroug! copywriter 
to Service Director. welcomes offers and suggestions FLAxman 7042 . r " y Ad. Weekly 180 Fleet St BC4 
, London area BOOK PUBLISHER with Westend 
For either post ‘phone Box 0821 Ad. Weekly 180 Fleet St BC4 sccommods AND DISPLAY. Central addcess, canal office end werchoun 
Reid Walker Advertising Ltd. ccommodation and facilities offered telephone, packing facilities 
CENtral 8347 t : return for occasional ground floor, offers sccommo 
2 . re ‘ ect St ECS on very reasonable rental basis t« 
PERSON competitive small business of 


CARTOON DIRECTOR, cx Suitable for small Agenc London 


SPACE SALESMAN sequined on , Layout, Story-boar pro- resentative for printers, etc., etc 
esta blished Marine Journal foremost in ASSISTAN T duction. Trained in top orga Lion 
i fieid Exc ? 


opportunity for a TV appet experience Offers Free- 211 Ad. Weekly 180 Fleet St PC4 
reliable — ee > ee OFFERS LOYALTY AND HARD yt. ee 

x ses te, ing d ils o ox OF eek! v oot St 

Box 0683 Ad. Weekly 180 Fleet St BC4 | | WOM SN BXCRAMOC cre EXPERIENCED Commercial Arun and MISCELLANEOUS 


Model desires modelling en- NUP 
- 5 ND COV CIRLs 
Aged 25 years, to be married. Reliable gagements. Willing to travel outside " : 5 = - ~~" Kk 


and trustworthy, available early May. of London "or particulars of studio 

EXPERIENCED Previously entire control of promotion, Box 0754 Ad. Weekly 180 Fleet St BC4 " feshion photograph and 

sales, advertising and publicity with LAYOUT ARTIST (Ex. Fig.) specialises enormous model files contact Philip 

established newspaper. Seeks position folders and brochures, secks Gotiop Photogra spins Limited, 24 Ken- 

PRODUCTION MAN in Commerce or Agency. Hes fret cles sir cagecs Chank Sreet Wis” Wensre 
business, personal references and con- 648 Ad. Weekly 180 Pleet St PC4 4i e 

to work on Nationally adver- nections. Salary and hours immaterial, 


“ Used to dealing with Client Accounts, SEYMOUR STUDIOS, Photographer, 
tised and interesting accounts. Peeduction ent tavect, Can content BUSINESS OPPORTUNITIES 61 Seymour Street, W.1, have con- 
Previous agency experience is negotiations and deal with problems. structed a new darkroom solely for 


-ntiz l be Used to dealing with large staff. BUSINESS PROMOTION CONSUL- — Photo-copies to scale We aim 
essential Write for apport Journalistic experience. Not willing to TANT secks the collaboratior give an ultra rapid quality service 
ment giving full oo of invest capital. Speaks four languages. recognised, well-organised “cy the West End —- he PAD Fe 
age, experience and sala respect of a small group of , En . : 
oa a af WL SUST Files ReeuIneS ith which he is entrusted. Write FOR ORIGINAL GIRL PICTURES— 
required to A RESPONSIBLE EXECUTIVE 775 ; 

Box 0 Ad. Weekly 180 Pleet St BC4 Pinups, Pigure Studies, otc. of 
The Production Manager, BUT NOT THOSE WHO WANT USA/CANADA. London advertising Viewsl Arts Club Modele—singles or 

. : A USELESS IDLER. man and wife visiting USA and ou Photo-Uswe Picture Library. 
Masius & Fergusson Ltd., Ser 0083 Ceneda _ OMontreal-Toronto-Chicago- 12 Soho Square Londes. Wi 
40, Berkeley Square, Philadelphia and New York) on own URGENT COPY — Proofs 

2 Advertiser's Weekly 180 Fleet St EC4 account would consider commismons 
London, W.1. J requiring personal contact 
Box 0860 Ad. Weekly 180 Pleet St BC4 
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COLMAN PRENTIS & VARLEY 
HAVE YOU LD. 


have a vacancy for a first class 
THESE QUALIFICATIONS? 
a PRODUCTION MAN 
. . . able to initiate 


as assistant to their Production 
promotion  tie-ups, _ establish Manager. Applicants should have 
had at least 3 years experience in 
agency production and have a 
stockists ... by personal contact, sound knowledge of mechanical 

production processes. Salary 
letters, house magazines, etc. £500/£600 according to experience. 


liaison with press, stores and 


6 Write giving full details to 
The Staff Manager, 


Then in first instance, write full COLMAN PRENTIS & VARLEY LTD. 
particulars to W. W. Whitby, 


Adam House, 1, Fitzroy Square, W.1 34 Grosvenor Street, London, W.1 


— STOP PRESS — 


SPACE BUYER | oO ticus"”” 


=| Ree Society's annual 
Per ay (Wednesday) 
Malooies raham (Wolverhampton 
“Express and Star”) was elected 
president for 1955-56 in succession 


one of the smaller advertising agencies in London ae here Grane) ewes 


with not less than six years experience required by 


handling important national accounts. This is an 
interesting opportunity for a man who is already a 


fully competent planner of budgets and schedules. pees. sen weosrealle’ president Ae —.9- Af. 


ss _r~ displayed on British 
‘ ransport Advertising sites during 
Please write full details of education and experience. con ad “Dail Herald” past 10 years. __ Exhibition was held 
torial director Cc rs. (Foil 


(Advertisers staff know of this advertisement.) 


James A. Hodgson Ltd. 
PR,  ~egee 
Box 0859 Next meeting of Outdoor Adver- 
tising Agents Club will be held at 

House, 8 Hill Street, 


7 w 12.30 Wednesda 
Advertiser’s Weekly 180 Fleet St EC4 = f 0 See 
direct 


tisers to date. An ABC spok 
claims that £10,000 a day will be 
spent on their programmes. 


Published by the Proprietors, BUSINESS PUBLICATIONS Lid., at their office st 180 Fleet Street, , 
April 28, 1955. Printed in England by St. Clemgats Press Lid.. Portugal St., ay ho ee So 
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; 5 Society for the Prevention of Acci- 
bg dents. Winning boy and girl will 
er have free trip to California as guest 
ma) of Roy Rogers. 
og Approved by Ministry of Trans- 
ce = and assisted by Company of 
eteran Motorists, competition will 
4 SS gag Lay 
is and by education authorities and 
ae through RSPA road safety com- 
i mittee’s federations. 
Iie autianinhenmiiamenia 
at — — —_ Publication of the “Week-End 
vice-president; hon. treasurer is Mail” not to be resumed this week, 
; H. G. Clarke (“Leamington Spa owing to labour dispute. “Week- 
, Courier”) who has held this office End Mail” not appeared now since 
“4 since 1941 T. G. Moore (“Ports strike 
e 
aoe 
a ce » report, pictures mext week.) 
alee 
aE SeOc tate ruaucasunlg oo. a 
sm nounced that commercial TV time 
ae To encourage children to learn bookings worth £34 million have : 
ae the new highway code a national been received by them from adver 
Ba = competition “Roy Rogers 
wa oad Safety Roundup” taunched 
a yesterday (Wednesday) by Royal 
Bes , : 


